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Times puts the matter in clear and comprehensive terms 
in this editorial 























“The Prohibition Unit” 


“If Congress were not under the heel of the Anti- 
Saloon League, it would give the greatest weight to 
the recommendations which the conference of United 
States Senior Circuit Judges, presided over by Chief 
Justice Taft, asks Attorney General Stone to make in 
his annual repoft. Take the Prohibition Unit out of the 
Treasury Department, these Judges say, and put it 
where it belongs, in the Department of Justice. Let 
every cent appropriated by Congress for enforcement 
be spent under the direction of the Attorney General. 
Then, in the opinion of these men of old experience, 
confirming the opinion of the Federal District Judges, 
the law will be more effectively enforced. 

“It is generally known that the Federal courts are 
cluttered up with prohibition cases. An agent's merit 
is estimated by the number of arrests he makes. Put 
the business in the Attorney General’s hands, the Senior 
Circuit Judges tell Mr. Stone, and 












































































































































‘the attempted prosecution of trivial, future and 

















unimportant cases which now crowd the dockets, 
through the ill-advised seal and practical ignorance 
of prohibition agents, can be avoided, and only 














those cases taken up and pressed which will really 


deter the principal offenders, and in the preparation 


























of which District Attorneys will have a personal 


responsibility. 

















“That is an unprejudiced, authoritative opinion. On 
the day it was given the Executive Committee of the 
\nti-Saloon League was urging Mr. Coolidge and Mr. 
Stone to support the Cramton bill, passed by the House 
and pending in the Senate This unites enforcement 
work in one separate bureau in the Treasury Depart- 
ment, makes the Prohibition Commissioner subject only 
to the Secretary of the Treasury, and deprives the 
legitimate users of industrial alcohol, steadily ob- 
structed by the Prohibition Commissioner, of their 
present right of appeal to the Commissioner of Internal 
Revenue. The only desirable part of this bill is the 
extension of the merit system to the appointment of 
Federal prohibition agents. That is wise and neces- 
sary and should have been done from the first; but it 
is neither necessary nor wise to accompany this re 
form with an extension of the ill-used powers of the 
Prohibition Commissioner and the retention of the 
Prohibition Unit in the Treasury. 

‘Again it must be said that the worst enemies of 
prohibition and prohibition enforcement are its in- 
flamed advocates and guardians.” 



























































































































































We understand the proposal of Chief Justice Taft and 








his colleagues has been rejected by Messrs. Sterling and 














Wheeler, but that does not minimize its yalue and im- 








portance. Behind the dignified statement of the judges 








there lurks the apparent possession of much more dam 











aging information that they might have mentioned. On the 











sole question of law enforcement what they say must be 








conclusive to everybody except prohibition fanatics, whether 











volunteers or employees. Moreover, the Prohibition Unit, 








while shouting for law enforcement and devising new 








laws and regulations to annoy the legitimate users of in 








dustrial alcohol, has openly refused to recognize the edict 








of a United States Court which decided against its in 
terpretation of a section of the Volstead Act. A good 


example! 




















It is generally understood that the real purpose of the 








Cramton Bill is to secure more power for police enforce- 











ment by the Prohibition Unit and that the civil service 











provision, its chief redeeming feature, is only a subterfuge 





for lobbying purposes. If civil service was the chief aim, 
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why not a separate measure, to which nobody would offer 


objection? 


There seems to be no good reason why the law en- 
forcement of prohibition should not be lodged with the 
Department of Justice, any more than there is reason for 
separating the administration of industrial alcohol from 
the Internal Revenue Bureau. It is suggested that the 
Alcohol Advisory Committee take the offensive and pre. 
pare two bills, one putting the Prohibition Unit under the 
civil service as a police bureau and transferring it to the 
Department of Justice; the other creating an Industrial 
Alcohol Division in the Internal Revenue Bureau of the 
Treasury Department. This course would put the -sip- 


cerity of the prohibitionists to a crucial test and might 


win, thereby solving a constantly increasing problem 
annoyance and menace to legitimate business. 


In this connection the following observations by Chem- 


ical & Metallurgical Engineering have much force: 


The administration of the provisions for industrial 
and tax-paid alcohol is primarily an excise function 
and as such should be handled by the Treasury De- 
partment, especially since it has the technically trained 
personnel and highly specialized experience in this 
work. Prohibition enforcement, on the other hand, is 
primarily a policing function and as such would seem 
to belong to the Department of Justice, wherein ex- 
ists the organized machinery for annrehension and 
prosecution The proposal of the senior judges, 
viewed from any angle, is a logical answer to those 
overzealous and impractical friends of prohibition who 
would throttle legitimate industry with a measure such 
as the Cramton bill. 


CONGRESS HOLDS UP TRADE BRIBERY BILL 


One of the really important business bills introduced in 
the present Congress is H. R. 6871, proposed by Repre- 
sentative Graham, of Pennsylvania, “to further protect in- 
terstate and foreign commerce against bribery and other 
corrupt practices.” The measure is a very comprehensive 
prohibition of the practice of some not altogether scrupu- 
lous firms and persons of offering and giving rewards to 
the employees of other firms or persons for betraying the 
secrets of their employers or doing anything or omitting 
to do anything that may adversely affect the employers. 
Immunity is guaranteed to the first informer of any such 
trade bribery act. The penalty is a fine of not more than 
$3,000, or imprisonment of more than two years, or both. 
It is designed to put teeth into the Federal Trade Board 


\ct of September 26, 1914. 


The bill was introduced [February 11, 1924, was at once 
referred to the House Judiciary Committee and there has 
slept peacefully ever since. Its fate in this Congress is 
sealed adversely apparently, but it should be freshly in- 
troduced in the new Congress and pushed to passage. It 


is a most meritorious measure. 


PERSONAL CONTACT WITH CONSUMERS 


Leroy Fairman’s theme this month is “Personal Contact 
With the Consumer,” and he brings out a long array of oft 
forgotten or neglected ways and means for establishing and 
cementing friendly affiliations between manufacturers and 
their customers that prove valuable adjuncts to cultivating 
and perpetuating business relations. The article is not only 
of potential value to thoughtful manufacturers in our lines 


but possesses general trade interest. 
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ian ESLER 
BONDS, BONUSES AND PROFIT-SHARING 


Bonuses, as we have remarked in connection with the 
profit-sharing system of Procter & Gamble, and the wane 
of the custom in Wall Street and other financial centers, 
are slowly but surely vanishing, although firms and Cot 
norations that have not made other provision for rewarding 
at Christmastide their loyal, faithful and hard-working em 
slovees are still taking the old means of showing a com 
bination of human sentiment with appreciation of subordi 
nates who have striven to make their enterprises successes. 

The owners of successful business institutions often find 
t dificult to meet this problem. This is especially true, 
since the unwise publication of income tax returns fre 
iwently has put a false valuation on the ability of the firm 

pay either bonuses ot give other evidences of substantial 
ppreciation to their employees 

The principle of having loyal employees in close touch 
has been recognized by so many corporations that it has 
ecome a matter of custom. It is one of the best forms of 
bonus and profit sharing that has yet been devised for per 
manent utility. Colgate & Co. is the latest corporation in 
our industries to take up the subject. Colgate offers its 
employees for subscription a practically unlimited supply of 
s-year, 7 per cent bonds, taking precedence over the pre 
ferred and common issues, the denominations to be as low 
: $50 and the minimum payments to be for such a bond a 
dollar-a-week basis for 50 weeks, which means in this case 
that an employee at the end would have $57 for his dollar-a 
week deduction. Nobody would question the value of Col- 
gate stock, and the bonds surely would be quite as good as 
Libertys, or savings banks, and giving much more return. 

Procter & Gamble employees now have invested in the 
stock of that corporation about $5,000,000. We predict that 
the Colgate workers will come close to that sum in less than 
the five years the bonds will run, possibly much sooner. 

The Colgate establishment does not need to put across the 
employees’ bond issue for any apparent reason except to en- 
courage thrift, but its effect will be to hearten and increase 
the productive feeling of the workers. As Colgate can get 
all of the money it might need (if it needed any) in the 
banks at perhaps less than 4 per cent, the bond issue on a 
basis of $500,000 for the first year, which is a low estimate, 
will distribute at least $35,000 of profits to the subscribers 
for their good-will, or as a profit-sharing measure, call it 
which you wish, 

While the word “bonus” is out of fashion, and to many 
persons is objectionable, there are other ways of substan 
tially carrying out the principle, which is a good one, and 
there are few corporations that fail to find the blazoned 
trail. Gifts, honorariums, rewards for extra services, 0! 
dividends, are methods resorted to by some firms that have 


banished the “bonus,” but still are loval to their staffs 


FIRE LOSSES THIRD OF A BILLION 


Are you protected fully against fires and the losses that 
they entail? Here are some figures you should read 

Losses by fire in the United States and Canada during 
November again reached a serious magnitude, being con 
siderably above those of the same month in previous years. 
The total, as compiled from the daily records of the 
Journal of Commerce, was $39,081,600, or nearly $10,000,000 
above the figures of November, 1923, and almost $9,000,000 
above the record for the same month in 1922 


The eleven months’ figures of fire losses for this year 
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Do your level best, today: 
Rout the past, and banish sorrow 


Grin!—and clear the right-o’-way! 


9) So a famous poet said: Oe 
> a oa oe 
) lLlere’s a better, brighter greeting Ox 
5 Life is long—just forge ahead Ss 
2) «€ 
)) Os 
32 i ge aad Ce 
75 Leave the old “dead past” behind yo rE 
<7 Oz 
85) Put aside the stress and strife: “= 
32 Don’t let woes and worries bind you— Oe 
5 ‘ rt you on 
22. lake a fresh, new grip on life Ce 
<2 ill | € 
2 Banish riles and frets and troubles; Ce 
<2 Oust the shadows from your heart; Oy 
3? : . Ce 
=2 Let them fade away like bubbles— ©F 
> e . (c 
5 Smile!—and take a whirlwind start! = 
9 
#5 
3g? Prove yourself a “red-blood” fighter! 
<2) . ‘ ” ’ = 
3) Chase old demon “gloom” away! € 
aS : ; ; ae 
2 Sun was never shining brighter = 
<e Than it is this blessed day! © 
=< c 
85 Darksome clouds may drift before it, ie 
<7 % : On 
a5 And obscure it from vour view, aoe 
> c 
32 But loud “floor it” Ce 
» but no clouds can ever “floor it’— ( 
5 papa ; ; ; oF 
> Old Sol’s light will soon break through! € 
3. ee 
<5 ox 
g-: ie 
<2) Look with hope unto “tomorrow;” = 
& 
ic 
OF 
<x 
Life is smiling on you brightly; Ce 
, 5 fi hr Oy 
You were made to live and thrive: © 
“Play the game!”—and play it rightly, ‘o 
\nd you'll win—in ’25! oe 
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reach an aggregate of $333,052,450, which, notwithstanding 


November’s heavy contribution, is over $30,000,000 below 
the 1923 record for the same period. 


HOOVER WOULD END NATIONAL WASTE 

“Elimination of national waste’ was the keynote of the 
annual report of Secretary of Commerce Hoover, which has 
just been sent to Congress, reviewing the accomplishments 
f the department during the first three years of his ad- 
ministration, notably in the fields of unemployment, seasonal 
construction, coal, superpower, standardization, simplified 
practice, co-operative marketing and the reduction of housing 
costs. Trade association activities are discussed from the 
same angle. The Conference on Street and Highway,Safety, 
held at the department this month, was referred to as an 
effort to cope with “the most challenging of all wastes—the 


waste of human. life.” 
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NEW LIGHT ON OLD FACTS IN THE PERFUME 


AND COSMETICS INDUSTRIES 


Probably one of the most fruitless fields of endeavor 
in recent years for our manufacturers has been to dispel 
fallacies in the minds of editors of the daily newspapers 
about the perfumery, toiletries and cosmetics industries. 
Some of their delusions, amplified with statements made 
by “doctors” seeking to see their names in print, dressed 
up by imaginative writers and played up with big typed 
headings and illustrations that often would cause a school- 
boy shame, if accused of drawirg them, have been roam- 
ing around in the pages of even otherwise respectable news- 
papers. The secret of it all is that there seems to have been 
a fixed policy in some newspapers of large circulation to 
be sensational with the idea that it increases the number 
of their readers. Smaller editorial minds naturally follow 
the big “yellow” leaders who schedule “cosmetics” on the 
“crimes sheet” and make both, 
favor. 


war on without fear or 
There always is a turn in a long lane, even in Amer- 
ican journalism. As we 


torials, 


have recent edi- 
now sufficiently fair- 
minded to print articles praising the proper use of cos- 


metics and counteracting the old attacks on perfumes. 


mentioned in 


numerous newspapers are 


But in the general attitude of the daily newspapers there 
still seems to be more or less adhesion to the program of 
the sensation makers that toiletries are not only new, but 
are in bad form and dangerous to the public health. This 
is another delusion that is susceptible of ridicule not only 
by men possessing common sense, but of the members of 
the fair sex who delight in using cosmetics and perfumes 
intelligently and effectively, although unobstrusively, from 
a masculine viewpoint. This misapprehension is in line 
with propaganda that the use of toiletries is a luxury, costly 
in its application and to be indulged in only by people of 
wealth. Even prominent persons of supposedly high in- 
telligence and having access to wide sources of informa- 
tion seem to fail to realize or else they ignore these facts: 

First—The American perfumery industry is not a high- 
priced industry, but in its main features is a popular priced 
industry dealing in toilet articles and hygienic preparations 
that are essential to the physical comfort and health of 
the Nation. 


Second—The American industry’s growth has substan- 
tially proved the conclusion that the people demand and 
will have, with some few exceptions, the popular priced 
The recent 
French perfumers has had no appreciable effect on Amer- 
ican manufacturers, but their plants established here have 
placed them closer than ever before to a non-advantageous 


American _ toiletries. foreign invasion of 


basis and their extensive advertising programs in the news- 
papers have stimulated the general use of perfumes and 
cosmetics, in which increase of demand everybody has bene 
fited. Really the so-called invasion gave quite as great a 
boost to American manufacturers as it did to the French 
perfumers who established factories in this country that had 
to meet the local labor and other costs and contingencies. 


Third—Both press and public apparently are oblivious of 
the fact that there is practically nothing new in perfumes, 
rouges, lipsticks and other aids of hygiene, comfort and 
beauty. It is amazing that the lack of information on this 
subject should be so general, considering the millions, or 
perhaps billions of words that have been printed. The 
plain, straight fact in the matter is that lipsticks, for one 
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——, 
item, are dated back at least 2,000 years. Perfumes are in 
the Bible, dating back somewhat earlier, and wines also, 
but modernly the Bible is not recognized by some persons 
as being more than next to nothing as an authority either 
on culture or religion, much less business or beauty 
Nowadays the old ideas simply have been improved and 
elaborated. 


* * * * 


The truth of the whole situation is that in the last two 
thousand years or more there has been nothing absolutely 
new in the art of beautification. We have now almost 
precisely the same basic ideas that found exposal in King 
Tut’s tomb excavations, but with some subsequent artistic 
additions and modern modifications. In fact the civilized 
women of the earth for at least twenty centuries have used 
cosmetics and perfumes. Moreover, the feminine savages 
of Africa and other uncivilized regions are addicts and 
“make their own.” How long they have prepared the primi- 
tive beautifiers nobody can tell, but if there was a record 
it probably would run back to the Garden of Eden, for 
even the Apple has in it the essence of perfume, although 
slight, which has been discovered by our research chemists, 

* + * * 

The development in cosmetics and perfumery has been 
going on for centuries, there has been a continual process 
of improvement in every way and notably in the last decade 
in this country. While the French perfumers have striven 
hard to market high priced perfumes (helping along the 
legislators who want to over-tax perfumes as luxuries) the 
American perfumers have recognized the greater demand 
for medium priced products and they are not only holding 
their growing business but are extending their markets in 
foreign countries. 

* * * * 

The newspapers are full of stories and tawdry illustra- 
tions about beauty parlors, cosmetics, bobbed hair, wigs and 
all sorts of similar objects of collateral concern, but they 
seem to forget that in the use of toilet preparations 
Beauty is 10 per cent and Hygiene is 90 per cent with 
the majority of sane and sensible people. It certainly is 
extremely difficult to diagnose the complexes of the critics 


of perfumes and toilet preparations. 
* * * + 


In this connection we are reprinting on other pages by 
permission a copyrighted article from the Saturday Evening 
Post on “The Beauty Business,” by James H. Collins. It 
is the first and best exposition of 
that any periodical has printed. 


the entire subject 
It surveys the whole sit- 
uation comprehensively, and the Saturday Evening Post is 
entitled to the credit of having been the first general period- 
ical to do justice to our industries. 


How We All DO Hate Being “Told”! 
Many business men are handicapped by a keen disrelish 
for being told things. Most people are like that. We are 
willing to learn something from an intimate friend, from a 
recognized authority, or a newspaper, but how we do hate 
to have a person whom we regard as an inferior come up 
and give us real information. We're glad to know it, but 
hate to learn it from him. Tell the average man a bit of 
delightful scandal that he is secretly pleased to learn, and 
he is almost certain to say that he already knew a little 

about it, or had long suspected it—wNation’s Business. 
That is why so many sensible persons find that there is 
something in the old adage: “A shut mouth catches no flies.” 
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NEW YORK CHECKS TRADE MARK PIRACY 


Trade mark piracy in New York is not the popular 
pursuit it used to be before the institution of the Com- 
mercial Frauds Court. One of the was revealed 
recently when Magistrate reported 
that his court had a record of 98 per cent of convictions. 
The magistrate also declared that the results were due to 
the excellent team work of Assistant District Attorney 
Max Salomon, who had been specially assigned to these 
business fraud cases, and the American Fair Trade League, 


reasons 


George W. Simpson 


which has appeared as complainant in a number of cases 
and also assisted other complainants by collecting 
evidence. 

Magistrate Simpson said he believed in the gospel of a 
second chance and was ready to give defendants the bene- 
fits of every reasonable doubt, and for this reason had per- 
mitted the withdrawal of prosecutions where the defend- 
ants promised to sin no more. “The District Attorney and 
the American Fair Trade League are prosecuting, not per- 
secuting,” was the phrase used by the magistrate. 


COLGATE PRICE PLAN WINS ONCE MORE 


As reported elsewhere in this issue the Colgate main- 
tenance plan has again been vindicated in the Federal courts. 
An old indictment, found three years ago after the United 
States Supreme Court had vitiated a previous complaint 
against the company, has now been thrown out of court 
after a lengthy trial before a jury. The essence of the 
decision is that a manufacturer has the right to sell to whom 
he pleases and that to refuse to sell to anybody for cutting 
prices, or for any other cause, is lawful, provided no agree- 
ment or conspiracy is connected with the act. In a nutshell, 
as Judge Runyon expresses it: The goods are there to be 
sold on certain conditions; they can be bought, or they 
can be let alone. Any action by the buyer is purely volun- 
tary and not controlled by the seller. 


BIG FUND TO PUT TRUTH IN ADVERTISING 


The Truth-in-Advertising movement is growing steadily 
and sturdily and more than half a million dollars will be 
available in the new year to carry on the campaign. The 
work is being done by thirty-nine Better Business Bu- 
reas, located in that number of cities, in conjunction with 
the National Vigilance Committee of the Associated Ad- 
vertising Clubs of the World. 

Few persons can fail to notice the general improvement 
due to the war on fake and fraudulent announcements by 
wild-cat business adventures in recent years. 








Changed His Mind 


“Doctor,” said he, “if there is anything the matter with 
me don’t frighten me half to death by giving it a scientific 
name. Just tell me what it is in plain English.” 

“Well,” said the doctor, “to be frank with you, you are 
merely lazy.” 

“Thank you, doctor,” said the patient. “Now give me a 
scientific name for it, so that I can go home and tell the 
wife."—N. A. R. D. Journal. 





Perfume a la Mode 


And there was an odor that lurked about her. It was 
rich and comforting. Once, when he leaned toward her, 
he thought she smelled sweetly of new milk and fresh 
young onions and clean-turned sod.”—From a@ Story in 
the Saturday Evening Post. 





OUR ADVERTISERS 


H. W. EDDY, “The Bond Man,” 
506 Olive Street, St. Louis, Mo. 


AMERICAN PERFUMER AND EssenTIAL O1t Review, 
14 Cliff Street, New York City. 

Gentlemen: The unusual facilities which you main- 
tain for composing advertising copy, and suggestions 
which you have made to increase the attractiveness of 
advertising copy, have been of inestimable value to me. 


I find myself comparing your Service Department 


with mine at frequent intervals. You perform for me 
a class of service which is of material aid to me, with 
which class of service you are particularly acquainted, 
whereas I, in turn, render similar service for the 
patrons of my office. 

This is, indeed, a day of specializing, and I am most 
pleased to note from the development of your pub- 
lication that your plan of procedure has brought to 
you the measure of success which it deserves. 

Yours very truly 


H. W. Eppy. 


THE “SILENT PARTNER’S” BIRTHDAY 


Twenty years ago the Silent Partner was a house organ 
in Cleveland. Since thirteen years ago, under the editorial 
auspices of F. D. Van Amburgh, it has been a humanitarian 
magazine in New York. It is only 4%4 x 7 inches in size, 
but the quantity of practical philosophy and good common 
sense in it cannot be measured by anything available either 
in the metric or other systems. We frequently quote from 
the Silent Partner and if space permitted we might do so 
It is published at 200 Fifth avenue, New York, and 
costs only $1.50 a year. There is seldom an issue that does 
not contain real good live sugestions for everybody. Many 
of the angles are out of the ordinary run and all are so 
tersely and interestingly presented that we feel regretful 
after reading a copy to think there are friends in our 
clientele who may not enjoy its pages. 

In one of its issues, as an instance, on the subject of 
“Motives, Not Mistakes,” Silent Partner discusses the prob- 
lem from a new point on excusing mistakes and points out 
how proprietors and heads of business fail in not promoting 
the good will of their employees as well as outside patrons. 
It offers an explanation for the following conclusion: 

“Tt is a common condition to find that the lack of good 
will between the employer and the employee costs anywhere 
from 10 to 25 per cent of the pay roll.” 

Something worth browsing over by lots of people. 
ployers and employees both may be to blame. 


more, 


Em- 


To Be Sure of Getting It Every Month 

(Guy Mason, 3922-A Shaw Avenue, St. Louis, Mo.) 
Enclosed please find post office money order for $2, for 
which please enter my subscription for THe AMERICAN PER- 
FUMER for one year, beginning with October, 1924, issue. 
I have done without this very valuable magazine long 


enough. I read it, of course, nearly every month, since I 
have been representing Carr-Lowrey Glass Co. for the last 
ten years through the southwest territory. 
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NEW TRADE NAMES GUIDE OF MATERIALS 
WINS APPROVAL OF INDUSTRIES 


It is a source of much gratification to read the congratu 


lations of our clientele and the general endorsements of our 


new guide: “Trade Names of Natural and Synthetic Per 
fumery Raw Materials,” copies of which have been mailed 
to all of our subscribers on two hemispheres Che aims 
and utility of this compendium, the first of its kind, have 


been fully set forth in the “Introductory” to the booklet and 


require no repetition here, for in a supplementary way they 


are covered in complimentary letters that are given in whol 


or 1 part 


In sending out the guide we requested the recipients to 


inform us of any corrections that ought to be made, for the 


preparation of this first edition of the trade names list in 


volved such a vast amount of detail work that errors seemed 


to be inevitable However, the mistakes have been aston 


ishingly few and to correct them we are mailing a four 
sheet “Errata,” which should be 


leaflet headed 


tipped into 
the booklet for reference when consulting it. 

We wish to thank everybody in the 
tributed to making the 


have 


trade who has con 


guide a success, as well as those who 


aided us so promptly in supplying errata and sugges 


tions for future editions of this valuable manual. 
An Appreciation by Mr. Ungerer 


Epirok AMERICAN 


PERFUMER & 
to offer you my 
the booklet of “Trad 


Materials” you 


ISSENTIAL Oi, Revirw: 


Permit me heartiest congratulations on 


Natural and 


have just 


Names of Synthetic 


published. In 
undertaking this difficult task and carrying it 


Perfumery Raw 


through to 


a successful conclusion you have done a service to all 


concerned with the perfume industry which will not 


soon 
be forgotten and which will have important consequences 


In an industry in which such a vast number of coined 
names find currency it has that there 


inadvertent 


been inevitable 


should have been numerous instances of 


dup 
lication and 
those 
tentional.* * * 


unconscious plagiarism, to say nothing of 


eases in which the offense is deliberate and = in- 


The consequences of the chaotic condition which has 


existed up to this time have been annoying, embarrassing 


and in many instances seriously detrimental to both the 


distributing houses and _ their 


customers, | believe that 


you have opened the way for the elimination of these 


difficulties 


\ trade name means far more than a possibly bizarre 
assortment of letters. /t is a symbol of th 
the seller in his product which he launches and _ offers 
for the approval of his customers under a distinctive name 
which thereafter should be | 
product and no other. It 
deliberately adopts t 
own products the result is Inevitably the in 
pression is created that the two products are 
nearly so. If the plagiarism has 
pression 1S sometimes 
encouraged, to the 


confidence of 


understood as applying to his 
some one else inadvertently or 
similar name for one of his 
confusion 
similar or 
deliberate this im 
fostered and substitution 
detriment of the originator and 


been 


carefully 





very 
possibly of the customer. If it is unconscious, the twe 
products may be totally dissimilar and yet the customer 
may be led to substitute on his own account with un 
fortunate results In any event confusion 


| speak for 
co-operation in 
for perfume 


Ungerer & Company when |] 
eliminating all cases of conflicting names 
materials. We believe that any name which 
has been coined and used is the property of its originator 
and should not be copied or imitated by some one 
Certainly we have no wish to infringe on any one’s rights 
and have most decided objections to the counterfeiting of 


pledged full 


else. 
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any of those appellations which we have originated and to 
which we have given an appraisable value : 

| assure you that I fully understand the immense amount 
of labor and thought required to bring your publication to 
its present state, but 1 know that you will feel amply 
repaid if it accomplishes its purpose as I believe it h 


surely 
will Once more | congratulate you on your practical 
espousal of a much needed reform, 

Yours very truly, W. G. Uncerep 


Some of Numerous Other Letters Received Commend. 
ing the New Trade Name Guide 


Ii. M. Laning, president of the E. M. Laning Co., Ing. 
Vew York We are desirous of complimenting you on the 
completeness and accuracy of the guide. Moreover, with 
the view of eliminating any confusion arising from similar- 
ity of trade names, we already have taken steps toward 
changing the names of all Elko products to which we are 
not entitled through priority use. Our desire is to feature 
the originality of Elko products. We believe it would be 
to the interest of other manufacturers to follow our example 
in this respect. 


Walter Mueller, secretary of Morana, Inc., New York: 
rhe first issue of your guide is quite a step towards showing 
up the foolish situation that exists today as to trade names, 


C. H. Waterbury, secretary of the National Wholesale 
DPruggtsts’ Association Allow us to congratulate you on 
this very fine piece of work. It will fill a very important 
place in the trade. 

G. A. Russell, Acting Phystologist in Charge of Drug, 
Poisonous and Oil Plant Investigation, United States De- 
partment of Agriculture, Washington 1 am very glad in- 
deed to get this guide and will appreciate it very much. 

G. Al. Pfetter, president of Richard Hudnut, New York 
This list is just what is needed in the trade. 

J. L. Matthieu, purchasing agent of Frederick Stearns & 
Co., Detroit, Mich.: This guide contains very useful in- 
formation that should be of considerable assistance and we 
appreciate your courtesy 

Potter Drug & Chemical Corporation, 
We believe it will be very useful to us. 


Walden, Mass.: 
Scores of other commendatory letters have been received, 
but lack of space prevents their utilization 
Acknowledgments of copies have been received from nu- 
merous institutions where 
being the following: 
Library of the United 


the guide is on file, among them 
States Chamber of Commerce, 
Washington, D. C.; Smithsonian Institution, Washington, 
D. C.; New York Public Library, New York City; Library 
of the Department of Commerce, Washington, D. C.; Iowa 
State College, Ames, Iowa; Providence Public 
Providence, R. I.; Bridgeport Public Library, 
Conn 


Library, 
Bridgeport, 


The New Trade Name Directory 


(From the New York urnal Commerce) 


Filling a long felt need comes a little booklet published 
by Tue AMERICAN PERFUMER & EsSENTIAL O1L REVIEW, 
which lists the trade names of virtually all synthetic perfume 
materials, giving at the same time the name of the manu- 
facturer and the name and address of the American repre- 
sentative of such maker if the product is an imported one. 
The perfume materials industry has long been troubled by 
the plethora of trade names and designations for its prod- 
ucts, especially the synthetic materials It has, at times, 
heen almost impossible for the perfumer to follow published 
formulas owing to the fact that these trade names have 
crept into even the technical literature of the industry. Evi 
dently it is impossible to follow a formula which lists an 
unknown trade name and gives no clue as to the chemical 
identity of the product whose use is directed. The booklet 
has been carefully edited and the products which it lists 
have been arranged in strict alphabetical order. It will un- 


doubtedly have daily use by those in the industry and may 
go far toward clarifying doubtful 
and allied trades 
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CONGRESS TO SIDETRACK TRADE AND TARIFF 


Synthetic Aromatic Imports Decrease; Our Foreign Commerce Gains; 


Coolidge Favors Tax Reduction, But Doubts Feasibility for a Year 


WasHINGTON, D. C., Dec. 16. 
s being sidetracked as much 


Controversial legislation 
as possible in this session « 
Congress which marks the windup of the present body. At 
the end of December practically one-third of the 


session 
vill have passed. In the two months remaining before the 
March 4, 


will be time for but little else than the passage of the annual 


Sixty-eighth Congress comes to an end on there 


appropriation bills and disposal of a few measures of major 


mportance which reached an advanced stage in the last ses 


son of Congress and can be disposed of without further 


ommittee hearings, and action on a mass of minor legisla 
tion. 

In line with the wishes of the administration, general 
revision of tax laws has gone over until the new Congress 
The disposition of the leaders is to defer action even on the 
proposed repeal of the publicity provision of the tax law. 
While President Coolidge and Secretary of the Treasury 
Mellon would like to repeal this provision as early as pos 


sible, they recognize that it would be difficult to obtain action 


at the short session with the radicals continuing to hold the 


alance of power. 
Special Session Still Subject to Doubt 


Whether or not there will be a special session to com 

mence revision of the revenue laws is a moot question 
President Coolidge has declared himself against a special 
session in the spring and has asserted that sufficient in 
formation upon which to base a revision of tax laws will 
e lacking until after the close of the present fiscal year 
ending June 30, 1925. There are some leaders in Congress 
who hope the President will call a special session in Sep 
tember, 1925, in order that the revision of tax laws may be 
completed in time to permit a further tax reduction when 
returns are filed in March, 1926. The President has stated 
that a tax reduction is possible for the next fiscal year, and 
according to the estimates of the Budget Bureau, a surplus 
f more than $350,000,000 is in sight for the fiscal year 1926 

There will be no attempt at any tariff legislation in the 
shert session. Various bills will be introduced, but unless 
some acute emergency develops, none will be even consid 
ered by the committees. Whether or not the Republican ma- 
jorities in the next Congress will be large enough to justify 
4 generai revision of the tariff law after tax revision is 
completed is a question. Presumably an attempt will be 
made to revise the tariff in the next Congress and at that 
time a strong movement unquestionably will develop for the 
repeal of the flexible provisions of the tariff law. 

Among the legislation pending in the present short ses 
sion and which is likely to fail are the price maintenance 
measures which have been before the House Committee on 
Interstate and Foreign Commerce. There are four bills on 
the subject before that body, but whether in the pressure of 
other business consideration can be obtained is doubtful 
The National Drug Trade Conference at a recent meeting 
n Washington adopted resolutions urging hearings on this 


a 
eo} 


legislation before the House committee 
Tariff Board Suggests Flexible Law Changes 


The Tariff Commission in its annual report to Congress 

reviews the work of the commission during the past fiscal 
year, describing progress in the various investigations of 
luties under the flexible tariff. Suggestions for amend 
ments to the flexible provisions are made, particularly with 
respect to Section 316. 

“Section 316 was devised to meet unfair com 
Petition in the importation and sale of goods,” says the com 
mission. “The word ‘the’ was inadvertently inserted in a 
Clause near the end of subsection (c), reading as follows: 

“‘That the commission may modify 


cases ot 


its findings as to the 


facts or make new findings by reason of additional evidence 
vhich, if supported by the evidence, shal] be conclusive as 
to the facts, except that within such time and in such man- 
ner an appeal may be taken as 
questions of law only.’ 


aforesaid upon a question or 

“It is believed that certain other phraseology in 
(e) may interfere with the application of the 
practices complained of may be 
turers rather than of importers, 
abroad cannot be deemed unfair. 
part of subsection (e) limits the extreme penalty of exclu- 
sion to ‘articles imported by any person in violating the 
provisions of this act.’ \ narrow construction of this 
might restrict the scope of the statute and in 
some cases nullify its intent. Similarly, the statute would 
be made somewhat more explicit if the words ‘exporter’ and 
‘sell for export’ were inserted in subsection (c) and if line 6 
subsection (e) were changed to read ‘articles exported, sold 
for export, or imported.’ ”’ 


subsection 
section Che 
those of foreign manufac- 

whose action in buying 
The language of the latter 


phraseology 


Vegetable Oil Inquiry Nearly Finished 


Che investigation of vegetable oils by the 
sion is reaching its 


Tariff Commis- 
The six investigators who 
have been in the Orient during the last six months are due 
home. Those who went to Europe already are back, and 
assembling of information in advance of public hearings is 
now in progress. Hearings will be announced soon after the 
irst of the year, and a final decision in this inquiry, which is 
looking toward a possible advance in duty on vegetable oils 
as desired by manufacturers of soap and other users of oils, 
may be announced some time in the spring 

Dr. F. R. Rutter, former head of the chemical section of 
the Tariff Commission’s office staff; E. M. Whitcomb, and 
C. H. Penning have spent the season in the soya bean coun- 
try of Manchuria and the mills of Dairen and Kobe. R. H. 
Cragg and M. Braun were in western Europe for a time 
and then went to Ceylon, Indo-China and the South Sea 
Islands into the cocoanut oil and copra producing country. 
The party united and have sailed for America 


inal stages. 


Misbranding Bill Is Shelved in House 


The House Committee on Interstate and Foreign Com- 
merce has laid aside for an indefinite period the Merritt 
misbranding bill. It is said that, even though favorably 
considered by the committee, the opposition to this or any 
similar measure would be so great in the House that to 
bring it up would only be to invite prolonged debate and 
to no avail 


Patent Office Reports Most Active Year 


letal receipts of the Patent Office amounted to $3.042 276 
for the past fiscal year, the largest ever received for any 
single year, according to the annual report submitted to the 
Secretarv of the Interior. This increase was made _ not- 
withstanding a slight decrease in the number of applications 
for patents, designs, and trade marks from 100,724 for the 
preceding year to 99,503 for the last fiscal year 

Che great activity in the Patent Office was shown by the 
reduction in the amount of work awaiting official action, the 
report pointed out. There are now on hand 12,000 fewer 
patent cases than there were a year ago, 2,469 fewer design 
ases. and 1.850 fewer trade mark cases, showing a decrease 
in the work on hand of over 16,000 cases for the year. 

Applications are also acted upon more promptly. Thus 
me vear ago there were only two divisions under six months, 
now there are twenty-five; one year ago there were only 
seven under seven months, now there are forty; one year ago 
there were only ten under eight months, now all forty-nine 
divisions are under eight months In fact, one year ago 
there were thirty-nine divisions over eight months and 
twenty-nine divisions over nine months in arrears. The 


forty-nine technical divisions have caught up in their work 
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on an average of about three months per division. The de- 
sign and trade mark divisions have also caught up with their 
work, each division now being under thirty days instead of 
being four and one-half and nine and one-half months, re- 
spectively, in arrears. 


Decrease in Synthetic Aromatic Imports 


Imports of synthetic aromatic chemicals in 
amounted to 11,364 pounds valued at $32,900. This was a 
decrease from October, when imports totaled 12,863 pounds 
valued at $45,204. The November total, was 
something like three times the average for previous years 
before the reduction in duty on coal-tar products which be- 
caine effective on September 22. 


The monthly tabulation of imports of synthetic aromatic 


November 


however, 


chemicals of coal-tar origin follows: 


Per Cent by 
Country of 
Shipment 
Holland 96% 
France 4% 
France 100% 


Quantity In- 
voice 


Pounds Ounces Value 


Holland 100% 
§ Holland 80% 
) Switzerland 20% 
{Germany 85% 
| Holland 13% 
France 2% 
Holland 100% 
{ Germany 87% 
, Holland 7% 
| France 6% 
Holland 100% 
Germany 100% 
France 100% 
France 100% 


Name of Chemical 
Amy] salicylate (c.) 


Anisic aldehyde (c.)...... 
Benzaldehyde (free from 
chlorine) 


Benzophenone (n. 


Benzyl acetate (c 


Benzyl alcohol (c.) 
Benzyl benzoate (c.) 


Benzyl propionate (c.).... 
Bromstyrol (c.) 

Coumarin 

Coumarin extra 
Dimethylhydroquinone 
France 100% 
Holland 100% 
Holland 100% 

{ Germany 83% 

) Switzerland 17% 
{ Holland 67% 

) Germany 33% 
Germany 100% 

{ France 58% 

1) Holland 42% 
Switzerland 100% 


Switzerland 100% 
Switzerland 100% 


Gardenal! (c.) 


crystals (c.). 600 


Heliotropine 
165 
100 


296 


Hyacinth absolute (c.) 


Methyl acetophenone (c.).. 
Methyl anthranilate (c.).. 


Methyl benzoate (c.)...... 
Methyl methylanthanilate 
(c.) 
Methyl p-cresol (c.).. 
Methylpheny! glycidic 
ester (n. c.) 
MethylInonylacetaldehyde... 
Methylphenyl acetate (c.). 
Musk artificial (n. ¢.).... 


ethyl 
Switzerland 100% 
Holland 100% 
Holland 100% 
Germany 100% 
{ Switzerland 84% 
Germany 10% 
Holland 6% 
France 39% 
Switzerland 
Holland 
Germany 


Musk ambrette (n. c.).... 


30% 
16% 
15% 
Germany 37% 
Switzerland 53% 


Holland 10% 


Holland 100% 
Holland 100% 
Germany 100% 
Holland 100% 
France 100% 
Switzerland 25% 
, Holland 50% 
France 13% 
Germany 12% 


France 100% 
Holland 100% 
Switzerland 91% 
Holland 9% 
Switzerland 100% 
France 100% 


Musk ketone (n 


Musk xylene (n. c.) 


Neroline (b-naphthol ethyl 
ether) (c.) 

Oleo musk 

Paracresol methylester (c.) 

Phenylacetic acid (c.).... 

Phenylacetaldehyde (c.) 


Phenylethyl alcohol (c.).. 


Phenylethyl phenylacetate 
c 


) 
Phenylethyl propionate (c.) 
Phenylpropyl aldehyde (c.) 


Toncarine (n. 
Vanillin 


1 Port of Chicago. (c.) Competitive. (n. c.) Non-competitive. 


Foreign Trade Bureau Grows More Useful 


Dr. Julius Klein, director of the Bureau of Foreign and 
Domestic Commerce, in his annual report to Secretary 
Hoover points out that the work of the bureau has doubled 
in the last two years and during the fiscal year just ended 
the number of instances in which it has aided American 
business men have totaled nearly 1,250,000, with an average 
of more than 5,000 inquiries a day at the close of the fiscal 
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year, On the basis of an investigation involving 3,675 ip. 
quiries addressed by business firms to the bureau, it Was 
found that the resulting business amounted to about $427 
per inquiry. This would indicate several hundred millions 
in foreign trade secured for the United States as the result 
of answers to inquiries handled by the bureau during the 
year. In certain respects the bureau’s services to the Ameri. 
can business community have increased as much as tenfoli 
since 1922. 


New Interest in Western Europe and Latin America 


The growing interest of American business men in Wes. 
ern Europe is demonstrated by the receipt at the bureau jy 
1923-24 of no less than 340,000 inquiries relating to that dis. 
trict, as against only 32,000 during the fiscal year 192-7 
Second only to the interest in Western Europe is that taken 
in Latin America, as evidenced by more than 232,000 ip. 
quiries, nearly all of which have to do with practical and 
immediate sales problems. In 1921-22, although interest jp 
Latin America was then keen as compared to previous years 
the number of inquiries received was less than 21,000, 4 
rapidly growing interest in the Far East is reflected by the 
174,000 inquiries received during the last fiscal year, as com. 
pared with 15,000 in 1921-22. 


British Market for Toiletries Is Growing 


Paul S. Quinn in the office of the commercial attache, 
London, has forwarded the following on the market for toilet 
preparations in England: 

“Notwithstanding the fact that toilet preparations are used 
less in the United Kingdom than in the United States and 
France, the total sales are large and the market is a growing 
one. Since the war there have been many rather radical 
changes in the popular attitude toward the use of toilet 
preparations. This conversion of public opinion, combined 
with educational work and advertising, has increased the 
sale of toilet goods to such a degree that the United 
Kingdom, during the last few years, has actually show 
more rapid expansion than most other large markets.” 


American Goods Lead in Haiti Imports 


The total value of chemical and pharmaceutical products 
imported into the Republic of Haiti during the fiscal year 
ended September 30, 1923, reached $152,231, according to 
Consul Maurice P. Dunlap, of which $100,000 represented 
American products and about $40,000 French products. 
There was a decline of approximately $3,000 compared 
with the previous year when the value totaled $155,022 
consisting, however, of only $73,000 worth of products from 
the United States and about $61,000 worth from France. 

The logical place to establish an agency is at Port au 
Prince, according to the Consul. A number of firms both 
wholesale and retail, are located there and make direct 
importations. 


Advance in Soapstone Rates Delayed 


Schedules proposing to revise the rates on crude or ground 
soapstone or talc, carloads, from North Carolina points in 
Central Freight Association territory have been suspended 
until March 25 by the Interstate Commerce Commission 
Application of the schedules would result generally in it- 
creases, the commission said. 


Time Extended for Restoring Japanese Patent and 
Trade Mark Records 


It was. announced that the period for reinstating patent 
and trade mark rights in Japan, records of which were 
destroyed in the earthquake, was due to expire October 
31. According to an unofficial source, this period has 
been extended until January 31. 


Uniform Costs Conference Proceedings 


The proceedings of the Chicago Conference on Uniform 
Cost Accounting, constituting a compendium of the progress 
made in this field in widely varying lines of industry, have 
been issued. Copies may be obtained from the Department 
of Manufacture, Chamber of Commerce of the United States, 
Washington, D. C. 
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SENATE HEARINGS BEGIN ON CRAMTON CZAR BILL 


Sterling Is Forced to Yield, But Hopes tor Compromise With Foes; 


Industrial Alcohol Statistics; 


satis- 
the 


WASHINGTUN, December 16—Failing to reach a 


factory compromise’ on amendments proposed to 


Cramton bill, Senator Sterling, of South Dakota, who is 
in charge of the bill, finally abandoned the effort to force 


its passage in the Senate without committee consideration. 


\t the request of Senator Sterling the Senate on De- 
cmber 13 sent the bill back to the Judiciary Committee 


jor hearings. There was no discussion and the action was 


by unanimous consent. 

The bill went back to committee after Senator Sterling 
had heard from a conference of the allied committee ot 
the associations opposing the Cramton bill (H. R. 6645), 
which took place in New York City on December 12. At 
this conference the committee refused to accept a com- 
promise amendment suggested by Senator Sterling under 
which a board of review would be created composed of three 
representatives of the Treasury Department. The com- 
mittee indicated that it would accept a compromise amend- 
ment creating a board of review, composed of one represen- 
tative each of the Departments of the Treasury, Commerce 
and Justice. Approval also was given to the proposed cre- 
ation of a new permit division desired by the retail drug- 
gists. 


Sterling Yields to Fear of Filibuster 


\fter learning that the industrial alcohol users would 
not accept this sort of compromise amendment desired by the 
Anti-Saloon League, Senator Sterling realized that the bill 
wuld not be forced through the Senate without facing a 
determined filibuster and decided to make an attempt to 
reach a comprosise in the Judiciary Committee. 

Senator Sterling expressed the hope that it would be pos- 
sible to iron out the differences and agree on a compromise 
which would be fairly satisfactory to all groups. In carry- 
ing out his purpose he secured the appointment of a sub- 
committee composed of himself and Senators Means, of 
Colorado; Butler of Massachusetts; Overman, of North 
Carolina and Reed of Missouri. Hearings will begin De- 
eember 18 and probably will run over into next week. An 
early report is expected. 


Work of Industrial Alcohol Division 


Commissioner of Internal Revenue David H. Blair in his 
anual report makes the following references to the indus- 
trial alcohol section of the Prohibition Unit: 

“Industrial alcohol section—The work of this section, 
which administers Regulations No. 61, drawn under Title 
III of the national prohobtion act, has changed very little 
in character during the past fiscal year. During the year 
special efforts have been made, in cooperation with the 
ofice of the chief, general prohibition agents, to minimize 
diversions of industrial alcohol in certain sections of the 
country. As a result there have been a number of revoca- 
tions of industrial alcohol plant permits, denaturing plant 
permits, and permits of bonded users of specially denatured 
alcohol. The following shows the changes of the past year: 

“At the close of the fiscal year there were qualified to 
operate for the production, storage, and denaturation of 
alcohol, respectively, under Title III of the national pro- 
hibition act, 69 industrial alcohol plants, 79 bonded ware- 
houses, and 88 denaturing plants. During the year six in- 
dustrial alcohol plants, two bonded warehouses, and sixteen 
denaturing plants were established, while eight industrial 
alcohol plants, ten bonded warehouses, and twenty denatur- 
ing plants were discontinued. For the production of dis- 
tilled spirits for non-beverage purposes, other than alcohol, 
there were operated during the fiscal year two rum distil- 
leries and twenty-one fruit distilleries. No grain distilleries 
were operated during the year. 


Dry Leader’s 


Charges Are Refuted 

“The number of permits issued for withdrawal of tax-iree 
alcohol under Title III of the national prohibition act during 
the past year somewhat exceeds the number issued during 
the year ended June 30, 1923, 3,981 having been issued in 
the fiscal year 1923 and 4,266 in the fiscal year 1924. 

“The number of bonded manufacturers qualified to use 
specially denatured alcohol for the fiscal year ended June 
30, 1922, was 5,445. During the last year the number in- 
creased to 6,621. The increase of 1,176 authorizations was 
due to the use of denatured alcohol in the manufacture of 
products previcusly produced from pure alcohol. During 
the same period 179 permits to use specially denatured al- 
cohol were revoked.” 


Dr. Ittner Refutes Wheeler’s Charges 

In reply to a_ recent allegation made by Wayne B. 
Wheeler that 6,000,000 gallons of alcohol released by the 
Bureau of Internal Revenue is being diverted every year 
to illegitimate use, Dr. Martin H. Ittner, chairman of the 
committee on industrial alcohol of the American Chemical 
Society, has issued a statement in which he says that no 
evidence of an acceptable nature has been given to support 
such a charge 

Dr. Ittner stated that it was very little harder to get a 
permit for purchasing pure alcohol than to get one for the 
purchase of denatured alcohol that might be rectified, if one 
grafts in the right direction, and it is much safer. He also 
stated that there were very few formulas for denatured 
alcohol which it would be at all profitable to rectify for 
beverage purposes, and added: 

“The ridiculousness of supposing that any such wholesale 
redistillation of denatured alcohol is actually carried on 
becomes obvious when the nature of the bootlegger’s trade 
is considered. No bootlegger could afford to run the risk 
of detection in addition to the immense cost and difficulty 
of operation of such a plant as would be required for this 
purpose. 

“in spite of these difficulties, dangers and expenses there 
are undoubtedly a few plants operating for this purpose, 
but these are all well known to officials of the prohibition 
enforcement unit to whom they pay graft.” 

Dr. Ittner declared that the failure of prohibition has 
been largely due to fanatics among the drys. He accused 
Mr. Wheeler of bad faith, and said that if the prohibition- 
ists want a Prohibition Bureau, “they can get it at once 
if they confine their efforts to the prohibition features of 
the law and leave the legitimate, permissive features with 
th Bureau of Internal Revenue, where they have always been 
honestly and intelligently administered.” 

The prohibitionists, Dr. Ittner said, were seeking, through 
the Cramton bill to interfere unnecessarily with legitimate 
alcohol users. He added: 

“The industries are not concerned with prohibition, for 
or against. They wish for laws that are fair and workable 
and they desire to see the laws upheld and enforced. They 
are beginning more and more to realize their rights and 
will fight for them if they must. Industrial alcohol does 
not become a subject for prohibition until something illegal 
is done to it. 

“For the better administration of the law the industries 
are quite willing that there should be a prohibition com- 
missioner to enforce prohibition but they demand a commis- 
sioner of industrial alcohol who shall have equal authority 
and who shall be a man with a technical training rather 
than a police officer who shall be charged with looking 
after the legitimate manufacturers and users of alcohol. 

“Alcohol is more necessary to our modern civilization, to 
our comfort, and our health than most people realize. We 
cannot get along without it and no substitute has been 
found that can take its place: In addition to innumerable 
other uses it can be used in the production of heat, light 
and power, and future development is sure to greatly ex- 
tend these and other uses.” ; 
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PLANNING TO SPEED FEDERAL TRADE BOARD WORK 


WASHINGTON, December 16.—In accordance with the 


custom of rotating the chairmanship of the Federal Trade 
Vernon W. Van Fleet 
to head of this government 


Republican, 


Commission, Commissionet has 


recently been clevated 
Mr. Van Fleet 
a member of the commission since July, 1922, by appointment 
President and was a special 
Attorney General and previous to that time 
Indiana 


V} ompson, 


agency. 


who is a conservative has been 


ef the lat Harding, formerly 
assistant to the 
judge for eight years of the 
Mr. Van Fleet 


a Democrat 
the 


Superior Court I 


succeeds as chairman Huston 


with radical leanings. It will be the first time 


Republican administration came wer that 
the Federal 


policies of the 


since 
the 
n sympathy witl 


that 


mto po 


chairman ot Trade Commission has beet 


President. It anticipated 


President Coolidge may be able to exert his influence 


to cause the commission to have a somewhat different atti 
tude toward business 
The Federal Trade ( 
publicans Democrats he 
N. B 
Coolidge, and Charles \W 
by President 
The two Democrats are Mr 


John I. Nugent 
Gaskill Would Expedite Trade 


the 


ommission now includes three Re 


and two other Republicans art 


Gaskill, who was recently reappointed by President 


Hunt, who was appointed last year 


Coolidge as a representative of agriculture. 


Thompson and former Senator 


Board Work 


In connection with annual report of the commission 


( saskill 


report in which he recommended changes in the commission's 


Commissioner submitted to Congress an individual 


procedure [his report was first presented to the commis- 


time in the com 
sub 


rst 
commissioner 


sion but was rejected by it. It is the 
mission’s history that an individual 
mitted his views to Congress 

Commissioner Gaskill’s report shows a practically constant 
increase in the work which the commission is called upon to 
do, and a continually increasing impossibility of a prompt 
relief either to complainants or respondents, under the com 
mission's present methods. This is so great that even if thy 
commission had an appropriation large enough to maintai 
the force required to do the work, it would be physically 
impossible for the members of the commission in one yeat 
to handle the which are now in arrears and uncom 
pleted, as well as those which would come to its attention 
during the year 

Increase in the commission's appropriation is 
in conformance with the President’s desire for retrenchment 
and economy. In fact the Bureau of the Budget has recom 
mended a decrease in the commission’s appropriation, which 
means that unless the commission’s methods are changed the 
commission will be hopelessly in arrears in the 
of its duties 

To meet this situation Commissioner Gaskill recommends 
legislation which will authorize the commission instead of 
issuing a complaint in every case with its attendant process 
of pleading, trial, and argument, wherever a respondent is 
willing to admit the facts charged against him and will agree 
to discontinue the questioned practice and will further agree 
that if he resumes the practice his statements may be used 
against him in any subsequent proceedings, to dispose of the 
matter upon such a stipulation. 

Commissioner Gaskill has continuously contended that the 
commission had_ the adopt such a nonstatutory 
method of procedure. But it never became the fixed policy 
of the commission of a majority opposition to it. 
In 1923 such a practice was established and operated for a 
short time, long enough to demonstrate its desirability, its 
quickness, and its lessened expense. Despite which the rule 
was rescinded by a majority action. Apparently the only 
way in which this practice can be established as a definite 
working rule upon which members of the public would have 
a right to rely, is by a legislative expression. 
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The second recommendation by Commissioner 
looks to a development of self-government of business py 
its own members, and _ the of external 
police regulation Che trade practice submittal which the 
commission has developed has decided limitations in tha 
the result of the trade practice submittal has no force or 
effect Its use is for the purpose of showing trade Opinion 
and if a court can be convinced that this trade i 
well founded the transgressor of the trade rule s 
can be restrained. 

There many however, of which business 
groups strongly desire to be rid, which cannot be placed } 
this method upon a basis which will 
sanction What Mr. Gaskill proposes 
practice submittal be legalized and that the 
the trade constitute something in the 
merchant, which shall have a prima facie 
burden of proof would be Instead 
mission obliged to substantiate before a 
trade the burden would be 
rule was unjust o1 
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gressor 


Owens Bottle Company Denies Monopoly 


Judson Harmon, former Attorney General of the United 
States and ex-Governor of Ohio, appeared betore ie Federal 
[rade Commission to defend the Owens Bottle Co. of Toledo 
from charges of monopoly under Section 7 of the Clayton 
act, brought in a complaint which has been 
commission’s docket for tive years. He declared that if the 
object of the Owens Bottle Co. was to obtain a monopoly 
in the glass bottle industry it passed by the greatest oppor- 
tunity for monopoly that this country has for two 
generations when it granted for the use by other 
concerns of its bottle machine, that has revolution- 
ized the industry. 

The charge rests on the fact that the Owens Co. acquired 
all of the stock of the Whitney Glass Works, the American 
Bottle Co., the Graham Bottle Co., and 51 per cent of the 
stock of the Charles Boldt Glass Co. This was admitted 
the issue argued before the commission was whether 
such acquisition had the effect of substantially lessening 
competition in the glass bottle business. 

Mr. Harmon declared that if there was any competition 
between the Owens Bottle Co. and the companies which it 
has absorbed or between any of them such competition was 
shght and, he said, the law is not directed against slight 
diminution of competition incidental to lawful acts but where 
the object in itself is a substantial lessening of competition. 

It has often been held by the courts, he said, that it is not 
the intent of the anti-Trust Laws to put American enter- 
prise in a straightjacket nor to condemn mere bigness. If 
size is to be considered, Mr. Harmon added, it is admitted 
that the Owens Bottle Co. makes only 20 per cent of the 
bottles manufactured in the United States and less than half 
if the total made on the machine invented by the late 
Michael J. Owens 
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Board Cites Big Chemical Combination 


Federal Trade Commission has issued a complaint 
the Allied Chemical & Dye Corporation, of New 
York City, for alleged violation of certain provisions of the 
Clayton act. The commission’s complaint is based on the 
allegation that the respondent corporation acquired the stock 
or share capital of the following named corporations: The 
Barrett Company; General Chemical Company; the Solvey 
Process Company; Semet-Solvay Company; and National 


Aniline 


The 


against 


& Chemical Company, Inc 


Complaint Against Inecto-Rapid Dismissed 


The Federal Trade Commission has dismissed its com- 
plaint against Inecto, Inc., a New York corporation engage¢ 
in the manufacture of a liquid human hair dye known 
Inecto-Rapid. The reason given was that the corporation 
had been dissolved and had gone out of business. The com- 
mission's complaint charged the respondent with false and 
misleading advertising in connection with the marketing o! 
its- product 
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BABSON AND MELLON FIND 1925 TRADE OUTLOOK BRIGHT 


Statistician Cautious: “Don’t Go Too Fast; Must Keep on Even Keel; 


Treasury Secretary and Insurance Chiefs See Historic Era Duplicated 











Babson in his review of business conditions 


Roger W 

for the current period and prospects for 1925, declares that 
his statistical organization “feels better about the situation 
than it has felt for a long time. We know Calvin Cool 


idge; we know there ts an abundance of money; we know 


that the corner | 


has turned in Europe; and most of all, 
we know we are at the 


right position to start upward 


along several business lines. The main thing to watch is 


that we don't go too tast 
Mr. Babson continues in part as follows: 


“The main problem at the moment is to hold business 


on an even keel. The present outlook is encouraging and 


the better feeling throughout the country is justified 


However, you should not lay plans or start enterprises 


which will require a boom to be successful. Aim rather 


. ° , ‘ 
to keep your own concern on its average line of growth 


Certain Readjustments Not Completed 


“\ moderate degree of caution is still necessary, for the 
readjustment in certain phases of business has not yet been 
completed. One of these is in retail lines and consumers 
buying. Partial payment sales have helped to prevent the 
decline in sales which otherwise would have occurred dur 
ing the depression. In some respects it has been a good 
thing. However, you should bear in mind that with such 
likely to be the in- 


would be 


obligations contracted, there is not 


crease in retail buying power which otherwise 


expected now that industrial activity is improving. 


‘Regarding production and supplies of wholesale com 


modities, a chart compiled by the Department of Com 


good picture Production reached a low 
and has since been improving. The chart 
September, but the past two 


show still further 


merce gives a 
point last July 
is made up only through 
months when compiled doubtless will 
increases. Unfilled 
steel companies indicate a sharp increase in orders since th 
movement is noted in the textiles 


wrders are growing. Reports of the 
elections and a similar 
and certain other industries 

“The stocks of commodities on hand, however, 
s favorable. All through the past year these have re 
There was a drop last summer, but since 
then supplies have This should 
skyrocketing in prices of many commodities and suggests 
that producers in many lines should guard rather carefully 


are not 


mained large 


gain increased. prevent 


against an excessive output during the next few months 


Commodity Prices Strengthening 
The strengthening it) commodity prices is now 
Fisher’s Index has risen abruptly 


extend 


ing to nearly all lines 
~about 4 points within the past month. Our Index of 


Materials is now beginning to reflect ad 
This is in line with 


Industrial Raw 
vaiices in most of these commodities. 
the trend suggested in our previous bulletins for which 


you should be prepared. We do not expect runaway mar 


kets, but rather a gradual strengthening. You should be 
justified in buying more freely than was advisable at this 
time last year 


“Money rates show a firming tendency. Our suggestion 


is to plan on a gradual firming in rates on bank loans and 











BRISK OPENING OF HOLIDAY BUSINESS 
MAKES THE RETAILERS JUBILANT 


(From the Dry Goods Economist ) 

The Christmas turkey is going to be a fat bird, 
judging by the brisk opening days of the holiday 
season. In all the reports of early selling there is 
not a discordant note. Not only is the initial busi- 
ness good, but the consumers’ buying spirit pre- 
sages a booming store trade for the whole month 


of December. 





Such statements as these indicate the trend: 


bids fair to 
be the greatest in our sixty-four years of merchan- 


“Christmas shopping season . . . 
dising’’; ““We believe that December’s business will 
exceed that of the same month in all other years”; 
“Prospects of biggest holiday business in many 
years’’; “‘Holiday trade is opening much better than 
ever.” These predictions are based on spirited 
buying by customers, not on guesswork. 


Not a single store strikes a downcast note. There 








is a definite spirit of enthusiastic optimism every- 
where. It looks like a very merry Christmas for 


all. 











probably also in the interest rate on investment capital, as 


} 


indicated by the bond yields 


“Export trade is playing a part in this current advance. 
Shipments of merchandise during October reached by far 
the highest point in the last four years. Manufactured 
a very substantial increase. 


better it 


goods, however, also show 
“Now. that 
would not be 


European conditions are growing 
surprising to see a generally larger volume 
of exports than we have had during the past few years. 
Meanwhile imports of manufactures from Europe also are 
increasing and in some lines competition is felt more keenly 
now than at any time before. This will continue to be 
situation and it is one reason 
work to keep 


prices of their 


a factor in our domestic 


why our manufacturers must constantly 


down the costs and ultimate selling 


products.” 


Secretary Mellon Predicts Years of Prosperity for 


Nation in His Annual Survey 
Years of “prosperous and healthy conditions such as 
succeeded the election of 1896,” were forecast for the 


United States by Secretary Mellon in the annual report 


of the Treasury sent to Congress this month. His views 


were based, he said, on the repudiation of “various theories 


inconsistent with economic laws” and the indorsement of 


a program of constructive handling of government affairs 
given in the last election. He counselled the nation, how- 
ever, to approach its problems with intelligence, that the 
progress made and the ground-work laid in the last four 


vears might not come to naught. 


The United world 


States, he asserted, was the first 
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power to come through the post-war transition stage suc- 


cessfully and the first to be able to present “reasonable as- 
that 
borders. Mr. 
adopted by 
tion,” which he interpreted as one of 
and sound policies.” 

“While it has taken time for the situation completely to 
remedy itself,” the Secretary continued, “the adjustment has 
now been made, and both banking and business conditions are 
in a thoroughly sound position. Prices have been com- 
paratively stable for two or three years, production has in- 
creased 20 or 25 per cent, bank debts 15 or 20 per cent and 
employment 8 or 10 per cent. Interest and discount rates, as 
a rule, have been reduced more than half. Bank deposits 
have increased six or eight billion dollars from the low point 
of 1921, or over 20 per cent. 


INSURANCE MEN SEE BOOM IN 1925 


Optimistic reports on business for 1925, coupled with as- 
sertions that the insurance business is enjoying t unprecedented 
prosperity, were made at the eighteenth annual convention 
of the Association of Life Insurance Presidents, held here 
this month. Reports were submitted showing that the total 
amount of insurance in this country is $13,500,000,000, or 8 
per cent greater than last year, that life insurance assets have 
increased to $10,000,000,000. Walton L. Crocker, of Boston, 
who presided, predicted that the United States next year will 
enjoy the greatest prosperity in its history. He said the life 
insurance business was a fair index of the thriftiness of the 
nation and statistics showed it had quadrupled in the last 
ten years. 

Renewed confidence in business and sound financial pros- 
pects which augur even better prospects for the immediate 
future were reported by Richard F. Grant, president of the 
United States Chamber of Commerce. 

“There is every reason to believe that the solid improve- 
ment in business conditions forecast in the early autumn 
is now under way,” said Mr. Grant. “A country-wide sur- 
vey leaves no doubt that there is a general feeling of con- 
fidence in better things to come.” 


“true progress” would continue within its 


Mellon the 
“the great majority of our people in the last elec- 
“hard work, economy 


surance” 


urged perpetuation of program 


Judge Gary Sees Business Steadily Gaining 


Declaring with emphasis that business has progressed far 
and is steadily advancing, Elbert H. Gary, chairman of the 
board of directors of the United States Steel Corporation, 
attributed the favorable trend to the results of the recent 
national election. The American people have much to be 
thankful for, he said, adding: 

“We should be and we are thankful for the conditions 
which exist in this country and for the kind of governmental 
administration that we have in Washington. The last six 
months it has required some courage and a clear vision to 
look forward with confidence and satisfaction. Now that 
we are entering upon a realization of our hopes, we shall 
increase our efforts to justify the blessings bestowed upon 
us. 


Xmas Trade Shows Public Buying Power 


Christmas trade has developed well in many places, giv- 
ing proof of a large public buying power, and it was quick- 
ened by colder weather, with snowfall in some sections, Dun’s 
review of trade The most interesting movements, 
however, are occurring in the big manufacturing industries, 
where a substantial recovery from previous depressed condi- 
tions is under way 


Says. 


Chain Stores Business Still Gaining 


Reports of sales in November from various chain store 
organizations indicate that this type of retailing showed 
good gains. The F. W. Woolworth Company reports No- 
vember sales at $19,371,122, a gain of 12.7 per cent over a 
vear ago. For the eleven months this year total sales were 
$180,474, 315, a net gain of 12.23 per cent. The J. C. Penney 
Co.’s chain of stores reached the record figure of $9,274,805, 
an increase of 28.88 per cent over November in 1923. The 
F. & W. Grand 5-10-25 Cent Stores report November sales 
at $593 395, a gain of 14.7 per cent and total sales for the 
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first eleven months of this year at $5,411,777, 
cent ahead of the same period a year ago. 


Fewer Business Failures Than Since 1920 


Business failures in the United States during November 
were the smallest of any corresponding month since 1920, 
The total also was smaller than that for October, which j is 
contrary to the general trend during recent years. [n ali 
there were 1,653 commercial defaults last month with aggre. 
gate liabilities of $31,123,910, compared with 1,696 defaults 
and liabilities of $36,098,804 in October. 


Credit Men Find General Trade Better 
The administrative committee, Eastern division, of the 
National Association of Credit Men finds general funda- 
mental business conditions in a better state than at any time 
since the beginning of the period of buoyancy, as viewed at 
its recent meeting in New York City. 
Rising Prosperity Is Seen in the West 
Topeka, Kansas, advices covering the whole 
serve district, 


Federal Re 
report buyers are abandoning their hand-to- 


mouth policy and that there is a steady upward trade move 
ment all over the Southwest. 


SHRINERS COMING TO DEDICATION OF 
MECCA TEMPLE’S MOSQUE 


The greatest fraternal demonstration ever held in this city 
is anticipated on December 29, when the new mosque of 
Mecca Temple at 130 West 56th street, which extends to 
55th street, will be dedicated in the presence of thousands of 
Shriners from all parts of the country. The new building, 
the finest in the world of Shriners, has an auditorium that 
will hold 4,400 people, a stage that is larger than most of 
those in New York theatres, a kitchen that can serve 
5,000 in an evening, lodge rooms and many other adjuncts 
that surpass the facilities of many New York theatres and 
hotels. 

At least forty temples in the East will be represented, 
and it is expected that a score more, from remote parts 
of the country, will be on hand to christen the new temple 
and join in the parade. Of the 12,000 members of Mecca 
Temple, only 5,000 live in this immediate vicinity. The 
others live all over the United States and on every con- 
tinent in the globe. The Meccans boast that they could 
go to any large city in the United States and _ hold a 
session in which only the members of their temple were 
involved. 

The following temples have 
represented in New York and the more distant temples 
have not yet had time to acknowledge the invitation: Acca, 
Richmond Va.; Aleppo, Boston; Almas, Washington, D. C 
Anah, Bangor, Me.; Bektash, Concord, N. H.; Boum, 
Baltimore; Cairo, Rutland, Vt.; Crescent, Trenton, N. J.; 
Cyprus, Albany; Damascus, Rochester, Arem, Scranton, 
Pa.; Ismaila, Buffalo; Jaffa, Altoona, Pa.; Kalurah, Bing- 
hamton; Karnak, Montreal; Kazim, Roanoke, Va.; Khe 
dive, Norfolk, Va.; Kismet, Brooklyn; Kora, Lewiston, 
Me.; LuLu, Philadelphia; Media, Watertown, N. Y.; 
Mocha, London, Ont.; Mt. Sinai, Montpelier, Vt. Orienta 
Troy; Pyramid, Bridgeport; Rajah, Reading, Pa.; Rameses, 
Toronto; Salaam, Newark; Sphinx, Hartford; Syria, 
Pittsburgh; Tigris, Syracuse; Zembo, Harrisburg, Pa. 
Zem Zem, Erie, Pa.; Alladin, Columbus, O.; Al Koran, 
Cleveland; Moslem, Detroit; Melha, Springfield, Mass 
and Palestine, Providence, R. I. 

The dedicatory exercises will 
Right Rev. William Manning, 
New York, will give the invocation. 
Rosslyn M. Cox will then greet the audience, and he will 
be followed by an address by Mayor Hylan. Then will 
come an address by Goy. Smith, and the dedicatory cere 
monies, supervised by Most Worshipful William A. Rowat, 
Grand Master of the Grand Lodge of Masons, State 0! 
New York. Supreme Court Justice Arthur S. Tompkins, 
Past Grand Master of the Grand Lodge, State of New 
York, will be the next speaker. The benediction will be 
given by a New York Rabbi. The ceremonial session and 
dedication will be in the charge of Imperial! Potentatt 
James FE. Chandler and will take place in the evening 


declared that they will be 


start at 2 o'clock. The 
Bishop of the Diocese 0! 
Illustrious Potentate 
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PERSONAL CONTACT WITH THE CUSTOMER 


Worth While Means and Methods of Getting and Holding Business 
Which Are Often Overlooked, or Badly Handled, by Careless Executives 


By LEROY FAIRMAN 
New York Advertising and Merchandising Expert 


4 certain manufacturing concern which has many thou- 
ands of customers maintains a file which gives all sorts 
; business and personal information concerning its cus- 

mers. This file shows when the customer first began to 

w of the firm, the amount of his purchases year by year, 
nd the general growth and condition of his business. If 
yehas built or enlarged his store, taken his son into partner- 
ship, or made any other important change in the conduct of 
is affairs, such facts are duly noted. 

Even his family affairs are recorded; if a daughter mar- 
‘ies, a baby is born or a new house built, his card shows the 
event and the date. 

This file is kept up to date through information sent in 
by the traveling salesmen, and it is some job to maintain 
- But it is worth all the trouble and expense entailed. For 
there comes a day when Mr. George H. Merchant comes 
«0 the factory in person, and, after having been greeted and 

nferred with as a good customer deserves, is told that it 
ill be quite possible, if he so desires, to have a word or 


o with the president. 


Greeted by the Company’s President 

George H. is naturally flattered, as the president is a big 
nan, and supposed to be inaccessible to small fry merchants 
om rural parts. But his big breath-taking surprise is to 
me, for while the preliminaries of the interview are being 
ranged, the card of George H. is taken from the files and 
wrefully studied by the president. And George H. is nearly 
aralyzed with amazement when that great man, after giving 
ima cordial greeting and a fat cigar, calls to mind without 
the slightest difficulty the amount of his purchases last year, 
\presses gratification at the manner his account is grow- 
ng, asks how the twins are getting along, and whether the 
yidening of Plum street has proved beneficial to his busi- 
ess | 

Consider the frame of mind in which George H. leaves 
that factory and goes back to his home town. Never before 
id he so thoroughly realize his own importance. Here, 
tosh, was one of the big business men of America actually 
keeping tabs on him, interested in his business, glad to see 
im getting along, even remembering about the twins! Will 
orge H. forget that experience as long as he lives? 
And what chance has a rival concern to wean George H. 
iway from his big business friend? 


Lesson to Be Learned in Example 

This is an extreme example of the modern trend toward 
that close personal touch with customers which wins and 
holds their business. Not all manufacturers can go to such 
lengths as this, but all manufacturers can learn a lesson 
from the example, and give more thought than the great 
majority do to the importance of close contact with their 
customers, 

Any druggist will without difficulty name quite a number 
of manufacturers whose goods he carries regularly, but 
from whom he never hears and whose salesmen or other 
representatives have never visited him. 


Some of these aloof and uncommunicative manufacturers 
advertise extensively, sending consumers to the drug stores 
for their goods and in this Way co-operating with the re- 
tailer. But they depend upon the jobbers to do their sell- 
ing, and take no steps to stimulate the interest or cultivate 
the good will of the man who passes their goods along to the 
ultimate consumer, and who, if he chooses, can generally 
substitute something else. Which, when you come to think 
of it, is a mighty careless and shortsighted way of doing 
business. Unless you have a monopoly, or advertise so 
heavily that the druggist simply cannot substitute, you are 
absolutely at the mercy of the man behind the counter. To 
ignore him is to take an awful chance. 


Some manufacturers are doubtless right in letting the 
jobbers’ salesmen do the direct selling; others cannot profit- 
ably send their own salesmen around frequently enough to 
make that form of personal contact a close and friendly 


one. How, then, can they keep in touch? 


No form of contact is so effective as the face to face talk 
between man and man, but when that is not feasable, we 
have to rely on printers’ ink and the mails. Rightly used, 
these help a great deal. 


The use of trade paper space is the most indirect of these 


methods of contact, but is nevertheless worthy of much 


more consideration than it usually receives. There are, of 


course, many different types and grades of trade papers. 


Same are very much alive and some are moribund. I[f a 
trade paper is obviously dying on its feet, it is cruel to pro- 
long its agony; better let it die and be done with it. Buying 


space in it to “help it along” is bad business; if it had a 
large and interested body of readers it- would be prosperous, 
and the fact that it obviously has not such a body of readers 


is sufficient proof that it cannot pay its advertisers 
Chances Lost in Careless Advertising 


But when you find (as you can in the drug or any other 
trade) 
“up-and-coming,” 


journals which are active, newsy, ably edited and 


they not only deserve support but can 


render a full equivalent for every advertising dollar ex- 
pended in their columns—provided it is spent intelligently 
it is a sad fact that 


most money spent in trade papers is not spent intelligently. 


The proviso is of extreme importance ; 


The trade paper is primarily a newspaper; if it is not that 
it is not anything. Its constituency reads it for the news of 
the trade; for information which will help them do more 
For this reason the adver- 
tisement and 
ought to tell the reader how to do more business and make 
It it fails to do this it is out of harmony both 


business and make more money. 


which appears in it ought to contain news, 


more money. 
with its surroundings and the mood and purpose of the man 


who reads. It is not interesting; so nobody cares to read 


it. It is not newsy or informative, so nobody heeds it. 
One reason why trade paper advertising is so carelessly 
done is that the space costs so little. If it cost many thou- 
sands of dollars a year to advertise in a trade paper, ex- 
cept perhaps only a few hundreds of dollars, the man who 
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paid the bills would make sure that his space was so used 


But it’s only small 
paratively speaking, so he sticks in a standing card or some 
such foolishness, 
paper 
of establishing 


trade that is ve 


as to produce results a item, com- 


ind lets it ride. Assuming that the trade 


is a good one, he thereby loses an excellent chance 


ind maintaining a form of contact with the 


ry valuable. 

Most trade paper advertisers forget the eternal question 
“What is there in it for ME?” 
brag about themselves, 


of the business man They 


yw fill their space with vague gen- 


eralities. They are not thinking of the interests of the man 


whose trade they are asking for; they don’t show him 


how they can help his business; they don’t even give him 


any information which will make him tear out their adver 


tisement, or turn down the corner of the page, or get out a 


pencil and make a memorandum on his desk pad. How can 


they expect such advertising to pay? 


Perhaps no form of indirect contact with customers and 


possible customers was ever invented which may be made 


more effective than the house organ. But, sad to say, few 


interesting and_ profitable. 


but 


house permanently 
They 


wears off they grow 


organs 


ire 


start off bravely enough, as soon as the novelty 


lull and stale. Finally they degenerate 


into plain advertising matter, thrown together carelessly, 


and a few jokes and humorous anecdotes clipped from comic 
It lot of 


house men of 


and a work to produce a 


the 


papers takes brains 


good regan, but brains around the 

' \ , ; 
premises are usually kept so busy that they gradually turn 
the job over to young chaps who, for good reasons, haven't 


much of anything else to do. 


Some Requisites for a Successful House Organ 

A house 
measure up to certain specifications and fulfil certain implied 
We f i 
nothing, to be 


It 


wrgan, being in a sense a_ publication, must 


obligations *xpect a publication, even if it costs us 


presentable in appearance and interesting in 
must pe 


content worth while from a strictly literary 


standpoint. It must help to while away our leisure as well 
as inform and instruct us. It must, on its own merits, com 
laily paper and the magazines. Otherwise it 


ill, 


pete with the 
is not a publication at uid is traveling under false pre 
tenses 

The 
is to produce results, be well written, educational and inter- 
esting. The pill must 
with good writing and illustration, and careful typography. 
And it it be 


as something Unless in the nature of actual news, it 


advertising portion of a house organ must, if it 


purely commercial be sugarcoated 


should appear for what is and not disguised 


“= 
should not be printed in the style of the editorial contents. 
Set the advertising apart, just as it is set apart in the news- 
If matter of an advertising character 
it 


papers and magazines 


is printed editorially, dress it up, color it up, make 
“snappy,” so that it will justify its presence among the other 
editorial articles 

The most popular type of reading matter for house organs 
undoubtedly the inspirational. Really good articles on 


1S 
correct business ethics, right living, wholesome human rela- 
tions, the proper attitude toward life and its duties, trials 
and responsibilities, are always read with interest and pleas- 
ure. Little philosophical discussions, and human, humorous 
reflections on homely, every day topics are always welcomed 
and often preserved to be read again. 

no—neither is it easy to 
But it 
working hard over, sweating over, if you have the ability to 


do it, if 


Such stuff is not easy to write; 


do anything else which worth while. is worth 


1s 


and worth paying a good price for you haven't 
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Anything which your prospective customers will look for. 
ward to receiving, read with care and take home to shar 
with the family is a form of contact which will in the 
course of time add many 


names to your list of 


Customers 
and help hold them after you get them. 

Of course circulars, folders and similar printed matter are 
entirely different from the house organ; one does not expec 
to find 
literature of that nature. 


sentiment, inspiration or philosophy in 


business 
But one does expect to find some. 
thing useful and helpful. One does expect to find an answer 
to that eternal question: “What is there in it for MR” 
But expecting it and finding it are two different matters. 
Must Shift Mind to View Point of the Consumer 
Most men who sit down to prepare a piece of printed 


matter which is to go out to their list of prospects think of 


nothing but themselves and their own interest. Their mind 


is so full of their own goods and their intense desire to sel 
them that there is no room for anything else. They forget 


that what interests them so keenly will be only a mass of 


dry facts and tiresome figures to the reader, They forget 


that the busy man whose attention they are asking is intent 


on his own problems, and is not interested in anything 


which does not promise a solution of those problems. 
that did 
1924 than your three leading competitors. 


Forget yourself. Forget business in 
Forget that you 
Forget that you have 


Forget all the brag and self: 


you more 
have doubled your factory capacity. 


been in business since 1886 


glorification 

Put yourself in the customer's place. What are his needs? 
What c sell, if he has it? 
it? What have you got that 
will help him do more business? How can you help him 


When the 
questions, set it down in a friendly, helpful, human way 


What are his problems? he 


} 


an 


How can he make money on 


make more money ? you have answer to those 


Try to meet him on his own ground and establish a contact 
that will really mean something 

One of the very best means for making and maintaining 
But 


art of business correspondence seems to be fast decay- 


close, intimate is through correspondence. 


the 


contacts 
ing. When the typewriter supplanted the pen, writing was 
it that letters 
which could be prepared in so short a time and with so little 


made easier, and was probably believed 


labor well increasing in 
volume. But alas! the typewriter seems to have made letters 
This 


ardized, stereotyped business letter. 


would gain in interest as as 


mechanical. is the age of the cut-and-dried, stand- 
With few exceptions, 
all business letters now sound alike, just as they look alike. 

Speaking generally, it is improbable that anything can be 
done about it. But here and there we find a business mat 
who realizes the value of a good letter, and takes the time 
to write it. Next to a personal call, the best of all business- 
getters a human, lively, conversational, likable letter. 
Most anybody can write such letters if he is willing to take 
the time and trouble. It isn’t a question of being a brilliant 
or even an able writer. It is merely a matter of letting 
oneself g and frankly and sincerely expressing ones 
thoughts and feelings in a natural manner, forgetting the 
set forms of correspondence and talking from the heart an¢ 
not from the lips. Try it. You'll soon find yourself enjoying 
it, and you'll be surprised at the hearty welcome your letters 
receive and the business they bring in. 


is 


20, 


“More Than a Book” 

1102 Hull St., Richmond, Va. 
check for $2 to 
cover one year’s subscription for your most valued book 


) 


(E. V 
I take pleasure in inclosing you my 


Johnson, Toilet Preparations, 


which is more than a book, The AMERICAN & ESSENTIAL 


Ort REvIEw. 
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THE BEAUTY BUSINESS 


It Makes the Things to Make You Beautiful 


By JAMES H. COLLINS, in The Saturday Evening Post, November 22, 1924 


The little 
three years old, she couldn't exactly make it out 


girl was certainly in trouble; but being only 
Every 
lay she and her mother went to a big room filled with 
people, where a solemn gentleman sat in a high pulpit and 
other didn't 


they were talking about and couldn't understand why het 


stened to gentlemen tall She know what 


mother cried. 
She did wish there was somebody or something to play 
littl 


powde red her 


vith. Spying her mother’s handbag, the girl went 


ver, took out a powder puff and mirror, 
nose beautifully and then tinted her lips with rouge 
The judge turned his attention from learned counsel and 


watched the little girl. Of course, she was only playing; 


It struck him that sh« used powder and rouge as deftl 


4s any sophisticated little flapper five or six times her age 


Besides, her mother had been an actress and was now i 


ourt disputing the guardianship of the little girl with the 


latter’s father. 
Whereupon the judge expressed the opinion that the littl 


girl was not being brought up properly and threatened t 


take her away and put her in an institution. The story got 


nto the newspapers and several thousand mothers nearl 


mmitted contempt of court by writing the judge and telling 


him he didn’t understand children or women and didn’t 


know what he was talking about. However, in the end he 
let the little girl’s mother keep her. 

Beauty goods! 

from eight to 
back 


and slicking it down with the mysterious preparations that 


Is there a boy in your family anywhere 
eighteen years old? Has he been combing his hair 
suddenly sprang into popularity when a famous movie star 


played a South American hero in a big picture? Even if 
you haven’t a boy of your own, you've noticed that the 
Johnny Smiths and the Tommy Joneses are all doing it 
and it may be they 
vil! be using perfume, tox 


Beauty stuff! 


that before they come to voting age 


Up where the negroes live, in Harlem, there was a wed- 
ding not long ago; and the bride, as I remember it, was the 
daughter of a colored woman who, coming to New York 
Made it out of 
a preparation for straightening hair. The first thing every 
negro girl does when she comes from the South is to have 
her hair straightened. 
vill learn to use face powder, lipstick, perfume and miscel 


with little or nothing, had made a fortune. 


And this is only the beginning—she 
laneous beauty goods. A woman investigator says that the 
demand among colored folks for cosmetics has hardly been 
scratched. They value appearance and want their beautifiers 
in appropriate shades, and eventually will get them in stores 
that specialize in catering to the negro trade. 

The beauty business ! 


About champion heavyweight 


vear ago our went mto 
the movies, where it quickly developed that his honest pug 
hose wouldn't do. 


and today has a sightly restrained Roman nose, standardized 


Whereupon he underwent an operation 


to the movie demand. 
" Copy right, 


blishe 


Lipsticks and Powder Rags 
that 50,000,000 


lipstr k 


A newspaper writer estimates American 


vomen and girls now use the these 50.- 


O00 000 


Suppose 
50,000,000 men—is 
New 


city’s food 


women are kissed by as few as 


there danger that the men will be 
York Board of Health, 


and drink to prevent the use of harmful ingredients, thinks 


j } 
poisoned The 


which looks after the 


the situation worth investigation and is collecting and ana- 


lyzing lipstick samples. Under the Pure Drug Law, the 


federal Government has the power to analyze cosmetics and 
prosecute any manufacturer putting harmful products on the 
market. 


Over on Long Island, one of my friends directs 
making patent caps for glass bottles and jars; all 
medicine bottles, milk bottles, catchup bottles, pickle jars, 
ointment jars, cold cream jars. He tells me that the fastest- 
rowing part of his business is in caps for toilet preparations, 
When it comes to numbers, even 
the cold cream jar does not hope ever to rank with the milk 
bottle, in its millions and billions. But the cold-cream jar 
is growing faster, in ratio, than the milk bottle! 

Go into the very cheapest stores in any large city and see 
the beauty goods piled on the counter. They take almost as 
much space as the kitchen ware. Go into the department 
stores and see the phalanxes of saleswomen demonstrating 
and selling face powders, lipsticks, skin foods, cold creams 
rouge, eyelash and eyebrow preparations, perfumes— 

Wither are we drifting? 

You needn’t be much more than thirty to remember the 
time when the American woman who powdered, even, was 
stamped as a hussy, while rouge and lipstick were used only 
by actresses—and they were regarded as hussies anyway. 

As for the girls and women today—well, look at them! I 
doubt that newspaper estimate of 50,000,000 women using 
the lipstick—doubt whether there are half that many who 
use the powder rag, because it has been ascertained that less 
than half the people in the United States use tooth brushes, 
and it would probably be found, on investigation, that a few 
mi'lion have still to discover soap. But there are enough 
painted lips and whitewashed complexions in your com- 
munity to make you wonder where we are drifting. 

Form your opinions by what you see on Main Street and 
read in the newspapers, and it may look as though some 
devilish new craze were sweeping American womanhood 
to perdition. The clergyman, the judge, the economist and 
moralist preach about it. But they seem to take the sur- 
face incidents as texts. 

I've looked into this beauty business by going to the folks 
who manufacture the merchandise and can tell you some re- 
assuring things about it. It is a regular industry. Last 
vear the factory value of cosmetics and perfumes was more 
than $75,000,000—nearly four times the output ten years 
age And that doesn’t include fancy toilet soaps, for 
which it would be safe to add enough to make the round 
$100,000,000. 

At last accounts, nearly 10,000 wage earners were drawing 
pay envelopes from more than 400 cosmetic and perfume 
establishments—nearly $1,000,000 a month. And if you land 

job in one of these establishments, you can count upon it 
heing steady, for it is a peculiarity of the industry that there 
are no seasons and hardly any fluctuation in employment— 
beauty is in staple demand all the year round 

We import more than $8,000,000 worth of foreign per- 
fumes, cosmetics and soaps, along with about $6,000,000 
worth of raw materials for making our own. But we are 
selling to other countries more than $6,000,000 worth of 
beauty stuff yearly. 

And here’s something curious: While the demand for 
heautifiers is increasing, the patent-medicine business is de- 


factory 
kinds— 


cosmetics—be auty go¢ rds. 
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creasing. Broadly interpreted, people now seem to be tack- 
ling the beauty problem from the outside; where once the 
woman with a sallow complexion got something in a big 
glass bottle to take inside, today she buys something in a 
little ornamental glass jar to put on the outside; and not 
necessarily paint or whitewash, either, but more likely a 
cleanser—cold cream or a medicated soap or a mud pack. 

The first man I interviewed is the publisher of a technical 
journal devoted to this merchandise. We had met before 
while he was engaged in a sharp controversy with the Post 
Office Department. One of his advertisers hit upon the bril- 
liant idea of putting a drop of scent on each copy of his 
advertisement, and the postal authorities promptly notified 
the publisher that he was violating the regulations, distribu- 
ting a sample of merchandise at the special rate provided 
for periodicals. Whereupon he asked them to show him 
the sample! Wasa smella sample? After thinking it over 
they let him alone. The idea of investigating the beauty 
industry amused him. 

“Last year,” he said, “Prof. Flinders Petrie unearthed in 
Egypt relics of a civilization much older than any ever 
found there before—estimated to date back to about 9,000 
or 10,000 B. C. Among the flint arrowheads, pottery and 
other objects were found palettes for grinding eye paint; not 
for beauty, however, but for protection against the sun. 
That is the beginning of cosmetics. Savages still use paint 
to protect themselves against insects, the sun, cold and 
weather. So do civilized folks. Properly usedl cosmetics 
are as much protective as ornamental. Hygienic—95 per 
cent of our products are for cleanliness. 

“This increase in demand is really new, but nothing else, 
and I can show you good reasons for that. The only wrong 
thing about our business is the way the flapper plasters her 
silly little mug, and we regard her as our worst enemy and 
are thinking about taking steps to reform her.” 


He said that the industry was growing for two reasons. 
First, because manufacturers were putting their products 
into convenient and attractive new packages; and second, 
because the chemist had provided new materials, particularly 
the perfume synthetics by which a great range of new scents 
was made possible. 


The Recent History of Face Powder 


“Here is what women got a generation ago, if they used 
face powder at all,” he said of exhibit A, which was a 
round pasteboard box three inches in diameter. “Too big 
to carry around, so it stood on her ladyship’s bureau, and 
she made an application of powder before going out, using 
a big swan’s-down puff. Sometimes the top was rounded 
as a concession to appearance, but when she took it off the 
powder scattered, and when she put the top on again it flew. 
Manufactures had given no thought whatever to convenience. 
So powder was little used. A woman got a chance to pow- 
der her nose not more than two or three times a day. 

“Generally, powder was considered essential only with eve- 
ning dress; and depending upon a woman's social activity, 
a box would last her from one to several years. From the 
standpoint of having your product used freely, not an ideal 
consumer situation. 

“Then this improvement was made,” he continued, taking 
up another exhibit. “A tissue-paper protector was provided 
inside, keeping the powder from spilling. Also, the box was 
made smaller—in a groping sort of way manufacturers were 
working towards a portable package. 

“But it was the compact that put complexion powder on a 
thriving basis. Ways were found of making the powder into 
a little block to be carried with a small lamb’s wool puff in 
a box that could be tucked into the handbag or pocketbook. 
At first these compacts were defective—it was hard to get 
the powder to stick together without sifting or breaking. 
That difficulty has been overcome. The compacts are made 
either by hand compression or machine molding, and when 
dried are set on round disks of glass, so that refills can be 
bought and slipped into her ladyship’s vanity case.” 

The first compact boxes were clumsy compared with those 
of today, but immediately became popular with women, and 
manufacturers were not long in improving them. 

First they were made smaller, and then both in finer mate- 
rials for the colonel’s lady and cheaper materials for Judy 
O'Grady. Then somebody hit upon the idea of putting 
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powder and rouge in the same box, and they say the many. 
tacturer who first did that let slip a fine chance. His com. 
pact didn’t show on the outside which was rouge and which 
powder, and through some shortcoming in design they might 
get mixed. Other manufacturers overcame these difficulties 
loday the latest thing in this line is the thin watchcase com. 
pact—-the name explains its daintiness. One of the tirst was 
designed by a jewelry manufacturer, who found such demand 
for it that his jewelry output is now secondary, 


This has been the big factor of growth in the cosmetics 
which are the leading items of beauty merchandise. Women 
wanted them all the while and were waiting for manufactyr. 
ers to put them up in convenient forms. 


A story showing the part convenience and novelty play in 
these products is told about a perfume manufacturer, - Dy. 
ring the war a shipment of his scent was made to Buenos 
Aires and sold so quickly to the perfume-loving Argen 
tineans that a second order was cabled. When it arrived, 
however, the consignee refused to pay for it, though the per- 
fume was exactly like that sent in the first shipment. Buy 
the bottle was different. The first lot had been put up ina 
novelty phial with a glass red attached to the stopper, mak 
ing it easy to use a single drop of scent. The Argentineans 
bought the perfume for the sake of the bottle, dumping it 
out and using the container for costly French perfume. In 
the second shipment there was no glass rod and_ nobody 
wanted the stuff. 

Shortly after the war ended, there was a French invasion 
of our beauty market that scared American manufacturers 
and sped up this development of new containers. The in- 
vaders were chiefly French perfume manufacturers, who 
sent over costly odors in striking bottles. When it comes to 
artistic designs, the French, of course, are very much at 
home. Their bottles were works of art. One manufacturer, 
for example, had an assortment of scents with Egyptian 
names. His bottles were glass replicas of Egyptian gods and 
goddesses, and each was inclosed in a fiber box made to re- 
semble a mummy case. Others reproduced ancient perfume 
phials and tear bottles, and still others sent reproductions of 
little human figures, with the stoppers fashioned into heads. 
The Frenchmen not only expressed the idea of daintiness 
in their bottles and packages but made the later as attractive 
as the perfume itself. 


Art in Scent Bottles 


American glass manufacturers were not slow in grasping 
the idea, and in the past two or three years have designed 
hundreds of new bottles and jars for perfume and other 
beauty merchandise; and moreover, struck out on lines of 
their own after a short period of imitating French design 
and discovering that they were not the best thing for Amer- 
ican women. 

“You see we had to start from scratch, where the French 
glass makers and perfumers have been working hand in glove 
for several hundred years,” said a glass manufacturer who 
specializes in this kind of ware. “There is a whole guild of 
artists in Paris working to design novel and artistic con- 
tainers for French perfumers. Moreover, a genius in this 
line appeared some years ago, designing containers that 
were revolutionary in their originality and beauty. On 
this side, we have been putting perfume either in plain bot- 
tles, made cheaply to be thrown away, or in cut-glass bottles 
ornamented only with the cutter’s tool. When these creations 
began coming over, they were copied by some American mat- 
ufacturers ; but others, going into the psychology of the thing, 
decided that they were wrong for us and struck out on lines 
of their own. 

“The French containers are designed for novelty, and 
often stretch it to the point of eccentricity. We reasoned 
that a perfume bottle is always in sight on a woman's dresser 
and kept a long while, and should therefore be pleasing to the 
eye at first. sight and have a permanent beauty. Then the 
French models were costly and could be used only for the 
most expensive scents. So we have designed containers that 
have not only the beauty of form but have made them in vat 
ious colors and with dainty stoppers, and ornamented them 
in striking ways. The costly French perfumes are still pur- 
chased by Americans who can afford them, but we've CaP 
tured the greater demand for medium-priced scents, and are 
holding and extending it.” 
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Perfume has still to get its growth in the general develop- 
ment of the beauty industry. It lags behind partly because, 
4s a manufacturer puts it, “It is the last thing a woman 
gses after she has applied all the other things, and then she 
yses only a drop!” But it lags behind also because Ameri- 
ans do not use perfumes so freely as some other nationalities, 
especially the Latins. In this respect we still fall short of 
being truly civilized—from the perfume compounder s view- 
point. But he has his anticipation of a bigger demand. 

Item: Sightly packages are beginning to increase his 
trade. ee ; 

Item: The element of convenience is being introduced in- 
to novelties like the little glass tubes holding a drop or two 
of expensive scent which can be carried about in the purse 
and used by breaking the tube. 

Item: The French invasion was chiefly one of perfume. 
Everytime American perfume manufacturers get together 
they grumble about the imported stuff; but as my friend the 
publisher tells them, “Why, you and your wives are wearing 
imported clothes and using other imported merchandise! 
Forget the relatively small volume of French scents and 
sll your own, and thank the Frenchmen for making new cus 
tomers !”” 


Masculine Vanity 


Finally people who will not buy perfume as such, and 
perhaps have a prejudice against it, are getting it anyway, 
for the indirect use of perfumes is much greater than the 
direct use. It is said that by far the greatest demand for 
perfume is for scenting toilet soaps. 

One morning, quite a few years back, a Middle Western 
druggist arrived in New York on an early train and went 
to the office of an advertising agent whose name had been 
given him. The advertising man hadn’t come down yet, and 
after waiting half an hour or so, he went to another ad- 
vertising agency which was open. 

This druggist had originated a cleansing preparation to 
be used in facial massage. It was new and excellent, and 
at first he sold it to barbers, calling at their shops and show- 
ing how the stuff was to be used. When he got going and 
made a little money he began advertising the preparation in a 
small way in his own city, but always to the men. The 
merits of his specialty were explained so men would ask 
barbers to use it with massage. That was his idea when 
he came to New York seeking an advertising man who could 
help him win a wider market. It never occurred to him that 
the barber might be eliminated and people taught to massage 
themselves until women began buying the preparation. 
There lay the true market and the manufacturer made a 
fortune out of his specialty. 

One beauty appeal to mere men is irresistible. As a wo 
man will do anything to improve her complexion, so a man 
will do anything to save his hair. On that account a logical 
market for a hair tonic is through the barber shop. That 
was the way another manufacturer sold his hair tonic until 
about four years ago. Apart from a few drug stores, his 
customers were all barbers. But women discovered this 
preparation, liked it and brought about a complete change 
in sales policy. It was advertised to women, put in the de- 
partment stores and beauty parlors, and eventually in the 
cheapest stores, and sales began to increase like wildfire. 

Women set themselves to learn a new beauty wrinkle. 
On that account, the use of manicure products has grown so 
greatly the past few years that one manufacturer is now said 
to be selling more than $1,000,000 worth of a manicure prep- 
aration yearly. Originally he made it as a side line in his 
general chemical brokerage business. It had merits, and 
with a small sum of money he began advertising, showing 
women how to care for their hands. In five years his sales 
tose from $7,000 to more than $500,000. 

Besides the new convenient containers, manufacturers 
have discovered that apparently trifling changes in their ways 
of selling have worked wonders. For years a certain con- 
cern had been selling good complexion powder, put up rather 
plainly at twenty-five cents a box. When the cosmetic boom 
tame competitors sold the same quantity for fifteen cents. 
Instead of cutting the price, the old concern put a new brand 
on the market at fifty cents, and it not only overcame com- 
Petition but proved even more popular with women in poorer 
tity neighborhoods than among the well-to-do. In New 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


York. for instance, Third Avenue buys a good deal more 
than Fifth Avenue. 

This seems to be a business in which almost anybody can 
make a start, and one eternally fascinating to people who 
start but do not get far. What more alluring than the idea 
of putting two cents’ worth of this with three cents’ worth 
of this and adding a penny’s worth of perfume, and selling 
it for a dollar—two dollars—five dollars? It is true that 
the raw materials in many beauty preparations cost but a 
few cents a pound, and the products are retailed by the ounce. 
But it takes skill to turn these inexpensive materials into 
preparations for which people will pay fancy prices, and 
the very fact that the industry attracts novices makes the 
competition unusually bitter. 

The other side of the industry was shown a couple of 
years ago in the money-in-mud boom. Clay has been used 
for ages as a cleanser and beautifier, particularly among 
people who, like the American Indians, had no soap. The 
Greeks used it and, the Romans, and Moses was probably 
found by Pharaoh’s daughter while she was taking a mud 
bath. Time passed, the cycle repeated itself, the psycho- 
logical moment arrived—and mud again became a beautifier. 
New beauty parlors giving mud treatments sprang up daily, 
and numerous beauty-clay preparations were marketed for the 
woman who wanted to beautify herself. But in the judg- 
ment of level-headed men in the industry the thing was 
overdone on price. 

At the height of the boom a medical organization attacked 
beauty mud. Somebody is always attacking beauty merchan- 
dise and taking the joy out of the manufacturer’s life. Now 
it is the parson, then the chemist, again the judge. In this 
case it was the doctor, and he not only poohpoohed mud as 
a beautifier but told how any woman could make her own 
with a few cents’ worth of material obtainable in any drug 
store. 

The Hidden Demonstrator 


Once upon a time a similar attack was directed against 
perfume. Women were told that it was foolish to pay high 
prices for scents when, by growing a few flowers in the 
back yard and following simple directions, they could make 
their own scents for a few pennies. This had the effect, ulti- 
mately, of making thousands of women think about perfume 
—and go to the drug store to buy some! 

How keen the competition for these millions of dollars 
that her ladyship spends in beauty merchandise is shown 
by the hidden-demonstrator device in selling it, found in a 
good many of the large department stores. The demonstrator, 
almost always a woman, is employed by the manufacturer 
to go into a store and introduce his preparations to shoppers. 
Sometimes she has a little table, or a place behind the 
counter, or maybe a booth, and according to the nature of 
the preparation, either explains it in a brief lecture or shows 
women how to use it, or perhaps hands out samples. This 
has long been a recognized method of creating interest and 
it is peculiarly effective for beauty merchandise. 

But in the heat of battle some manufacturers went further. 
They still employed the demonstrator and paid her salary, 
but gave her services to the store as a general saleswoman. 
She went behind the counter, worked like any other clerk 
and was no longer recognizable as a demonstrator. She 
sold anything the customer asked for unless it happened 
to be a preparation like her employer’s. Then if another 
brand was asked for, she used various arts to substitute the 
brand made by her boss. These hidden demonstrations are 
found in only one section of the department store—the beauty 
department. Not every department store admits them, but 
there are said to be some big establishments in which every 
one of the twenty or thirty clerks in the toilet-goods section 
is a hidden demonstrator working secretly to the advantage 
of her employer. So if you go into a big shop, intending to 
buy a certain article of beauty merchandise and come out 
with another, there has probably been dirty work at the 
crossroads. 

Though somebody is constantly crusading against beauty 
merchandise, the attacks are usually directed at a very 
small proportion of the industry’s products—chiefly the 
powders and rouges; and they are of two kinds—the attack 
of the older generation upon youth and the charge that 
beautifiers are harmful. 

About the harmfulness 


or harmlessness of cosmetics— 
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you pay your money and take your choice of opinions. 
Some authorities insist that they clog the skin, while others 
think they protect it 

important element in sales. Yesterday her 
ladyship bought either blond or brunet powder—there was 
a choice of three or four shades. Today she carefully 
matches her complexion or her gown or her mood or the 
occasion, and novelty shades are constantly being introduced. 
Not long ago there were purple, green and other opalescent 
shades for evening, and just at the moment a popular new 
shade is tan, giving a suggestion of a summer spent at the 
seashore. Quite a convenient thing for her ladyship—a 
shore tan that is put on and come off. 
idea for 


Color is an 


SCa 
And what a grand 
Mamie and Rebecca, who get to the seashore only 


two or three Sundays in the year, if at all! Her ladyship 
buys it in Fifth Avenue—a dollar a box—and Mamie and 
Rebecca get it elsewhere for a dime. 
Kiss-Proof Lipsticks 
“Suppose we go over to the five-and-ten-cent store,” said 


the publisher, “You seem to think this industry 
I want you to see its serious side.” 
He went to the beauty counter, which was one of the 


most prominently located and rapidly selected about a dol 


amusing 


lar’s worth of beauty goods—nothing selling for more thar 
ten cents and several nickel articles. 
“Now make a note of this,” he said before we went out 


like 


“There are something sixty or seventy toilet prepara 
less 


tions sold here, But than a dozen are cosmetics. No 
reformer can possibly quarrel with the rest of this mer 
chandise, he it is toilet soaps, dentifrices, shampoo prep 
arations, toothbrushes, manicure preparations and tools, cold 
creams and cleansers generally—call it 10 per cent beauty 
and 90 per cent hygiene.” 


aus¢ 


Back in his office, we looked over the purchases. Her 
ladyship may have a gold vanity case the size of a thin 
watch and costing anything you please The trade will 


make it of platinum and stud it with diamonds if she wants 


it that way. But when it comes to convenience, the trade 
gives Mamie and Rebecca just as much of it for twenty 
cents. For the publisher had bought a thin compact of 


gold-plated brass, with mirror, for a dime and spent another 
dime for a fill which included powder and a tiny puff. It 


would easily go into a pocketbook. Another compact 
smaller, held rouge and a little puff—ten cents. Lip 
sticks in several styles—one for the pocketbook in tw 
shades, another made to attach to a chain, and another 


waterproof and kiss-proof! 


An eyebrow pencil in a neat 
brass case—ten 


Four drops of imported French pet 
fume, each in a small glass tube to be broken—a dime—and 
quite an assortment of inexpensive domestic perfumes in 
small fancy bottles, with metal caps over the corks. 

Just before her ladyship turns from the mirror, her toilet 
is completed with a drop of scent. That single 


cents 


drop con 


tains a_ scientific romance—the story of the perfumer’s 
synthetics. Put it this way: 

Crude petroleum, as it comes out of the ground, is a 
complex mixture containing everything from gasoline to 


asphalt, and is split up by refining into the various com 
ponents man requires. One of the old-fashioned perfume 
ingredients, like otto of roses, is a similar complex, and 
when chemists began examining it they found certain com 
ponents that were desirable in perfume, just as gasoline is 
desirable for running motor car, and certain other com 
ponents of no more value in perfume than asphalt would be 
in the gas tank. This is true not simply of otto of roses but 
of all natural perfume ingredients; in fact the chemist says 
almost without exception every odorous material in Nature 
is a compound. 

The chemists—thousands of them, in different countries 
went to work splitting up the natural ingredients Some 
of them were made from flowers, others from fruits, others 
from’ aromatic grasses—citronella was a great natural source 
of constituents for odors like geranium—others from gums, 
nuts, spices, woods, and so forth. Even animals contributed 
natural ingredients, like civet, musk, ambergris and castor 
from the beaver. It was discovered that most of the ingredi- 
ents, when separated, had distinctive odors. That is, the 
delicate perfume of a flower is not only a complex but a 
bouquet of separate ordors combined by Nature to give a 
pleasing perfume 
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With these various ingredients, it was possible to imitat 
the scents of flowers that would not give up their natural 
odors to the perfumer using the old-time methods, He 
could capture the aroma of the rose or the jasmin, but th 
sweet pea and lily of the valley eluded him and had to be 
imitated with other materials, 

Having separated and tagged these components of natural 
perfume ingredients, the chemist began looking for them 
elsewhere, and discovered that they were not only obtainable 
in unsuspected places, and more cheaply than from th 
natural perfume materials, but that there were hundreds of 
new ingredients that the perfumer could use. Thus they gave 
him the synthetics which today are important raw material 
for perfumery. 

Two or three years ago a new scent with an alluring nam 
swept over France. Its chief ingredient was a synthetic jg 
the same group as the odor from bananas! 


Synthetic Perfumes 


The first synthetic vanillin, patented in 1876, was separated 
from the vanilla bean, its odor ingredient. It sold for $8 
a pound. Today it can be bought for less than eight dollars 
being obtained from the essential oil of cloves, absolutely in- 
distinguishable from the vanillin of the vanilla bean and 
technically known as methyl! ether of protocatechuic alde- 
hyde. Violet has always been a popular perfume, and prob- 
ably will be to the end of the world. Its synthetic is ionone, 
an almost colorless oil with an intense violet odor—extracted 
from oil of lemon grass. Artificial musk is obtained from 
toluene, a coal-tar product. Artificial heliotrope is found in 
camphor. Perfumes of the new-mown-hay type are made 
of artificial coumarin, the aroma ingredient of the tonka 
bean, vanilla’s poor relative, now extracted synthetically 
from a combination of chemicals. And so on, until today 
the perfumer can choose from several hundred synthetics, 
many of them having ordors not found alone in Nature, and 
not only make better perfumes of the kind formerly ex 
tracted from flowers but entirely new scents—novelties with 
which to lure her ladyship and match her moods. Asa 
perfumer puts it: 

“What the aniline dyes did for the textile industry in giv- 
ing new colors, the synthetics have done for us. Before the 
coal-tar dyes, there were a few standard color bases, very 
limited compared with the hundreds of aniline shades. In 
odors, there were the same limitations, and the synthetics 
have given the perfumer a color palette like that of the 


artist.’ 
That is, if he is artist enough to use them. A pound o 
ionone costing about eight dollars contains as much violet 


scent as could be obtained from all the violets you could 
pack tightly in a fair-size room. Its exquisite quality first 
won perfumers over to the synthetics which had up to that 
time been regarded suspiciously. Violet was formerly one 
of the most expensive scents, but ionone has put it in the 
five-and-ten-cent store. 

Why not get a pound of ionine, a couple of barrels of de- 
natured perfumer’s spirits, some bottles, corks and labels?— 
grand! 

Alas! hundreds of folks have tried it already, are trying 
and will try. Without special knowledge of chemistry and 
perfumery, they are pretty certain to fail Ionone is a 
peculiar material. Unless skillfully diluted to the right 
proportions the scent may be disagreeable, and unless fixed 
with other materials, it will be evanescent And this 1s 
true for other synthetics. Compounding familiar perfumes 
and creating new ones is an art as well as a science. 

“Is that why many perfumes sell for several dollars an 
ounce?” I asked. j 

“Not altogether,” was the answer “The highest skill 
naturally goes into the most expensive perfumes, and in some 
cases the more expensive ingredients—some of the finest 
violet scents, for instance—are compounded partly of syt 
thetics and partly of natural materials made from the flow- 
ers. Cheaper perfumes are generally made, too, of the same 
synthetic material used for the expensive ones, the differ- 
ence being greater dilution and less painstaking compound: 
ing. But perfumes are very difficult to merchandise. It costs 
the manufacturer about as much as the product itself to put 
it on the retailer’s shelves, and the latter has to have a profit 
on top of that. Even medium-priced merchandise is stl 


(Continued on Page 570) 
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ECONOMIC SOAP PERFUMERY 


By W. A. POUCHER, Ph. C., London, Eng. 


Author of ‘‘Perfumes and Cosmetics’’ 


fhe market in toilet soaps today is one of the keenest in 
yr history and manutacturers have to consider their costs 


most caretully if they are to run along without dropping 
\part from packaging and selling costs the manu 


toilet 


money. 


facture of soap is reduced to three distinct stages: 


The production ot chips 


The compounding of the perfume. 
The milling, plodding, stamping, etc 


In the production of chips, the price will not vary be 


tween very wide limits on a steady market providing a 


specified fatty acid content 1s required. 
cost according to the 


that is, 


In the milling, etc., the varies 


ngenuity of the mechanical devices employed, 


whether man handled, conveyers used, ete. 


Loss or Profit in Compounding 


nthe compounding of the perfume the producer will find 
the greatest variation in cost and very often it is this part 
ff the process which makes all the difference between a 
profit and a loss 

The chemist here aims at producing an odor which will 
hve strength without crudity, that will leave the user with 


a lingering and refreshing odor of cleanly sweetness 


There are two ways of obtaining strength. The first is 


using large quantities of mild essential oils and 


syn- 


thetics; the second by skillfully combining the very strong 
small quan- 
The 
far the most expensive and is only admissible 
The 


to the manufacturer 


with the mild aromatics so that comparatively 
tities can be employed to produce the desired result. 
irst is by 
when big prices are obtained for the finished soaps. 
difficulty 


second presents the greatest 


and it will be our object therefore to try to embody in this 


paper a few hints which it is hoped will help him to over 


me any obstacles that may present themselves. 


From the earliest days of soap perfumery the citronella 
ils have played a prominent account of their 
trength. They are still very largely used by manufacturers, 
it in the [ 


ave a characteristic sameness which is hard to camouflage 


part on 


majority of cases soaps perfumed with them 


nha soap compound, should the eTass oil be in excess of 


) per cent it will generally penetrate 


Lilac Imitator Finds Wide Usage 


material whose name has a 
Many are the 


than a 


lerpineol is another raw 


I 
se association 


vith soap tablets which 


teach the bath room with no other odo1 touch of 


In this respect it finds wide employment 
| 


’AiSC 


this lilac imitator. 


aa cheap perfume but it excels rather as a upon 


which to fanciful odors. Such bouquets may be 


build 
blended by the use of anisic aldehyde, methy! phenyl acetate, 
benzyl acetate, coumarin, and musk residues 

Bromstyrol is an exceedingly powerful product and _ it 
answers exceptionally well in soap, giving not only strength 
but an exceedingly fresh and pleasing odor. This is softened 
and much improved by the addition of benzophenone, while 
a flowery effect may be imparted by the use of linaloe 
and geranium oils. 

Cedarwood oil possesses strength but alone is inclined to 
be dull. For the odor it can be enhanced 


violet type of 


the use of benzaldehyde, benzyl acetate and safrol. 


Bornyl acetate is often overlooked It is wonderfully 


powerful and refreshing in soap but requires to be used 


vith discretion. Five to 10 per cent of it with oils such 


is cassia, clove, and thyme will produce pleasing results 
Bergamot oil is an expensive article to use in quantity 


nowadays. It is replaced by lemon oil although 
soaps 
affect the soaps 


sweet and persistent bouquet that is topped 


largely 
the latter 1s inclined to darken in 


\Methy! 


but it Is @ very 


inthranilate will also color of 


hy it 


Diphenyl oxide probably the cheapest commodity we 


tability and strength in soap. It is so powerful 


Possess to! 
ind penetrating that even small quantities are very easily 
recognized if not skillfully blended. 


very similar but smoother and not so powerful. 


Diphenyl methane is 
The oxide 
is generally considered to be from 8 to 10 times as powerful, 
veight for weight, as African geranium oil, but it does not, 
of course, approach it in any way for bouquet. 

By utilizing the terpenes left behind in the preparation of 
the terpeneless oil or rhodinol and adding 10 per cent of 
diphenyl oxide a passable substitute can be obtained for use 
in ordinary toilet soaps. A great advantage possessed by 


this synthetic is that of stability in the presence of alkalis, 
It will also dissolve readily in almost any 


heat and light. 


mixture of synthetics, natural isolates or essential oils 


\ use which immediately suggests itself for this product 


is in the perfuming of rose soaps. By blending it with 


geranium and gingergrass and santalwood oils a very eco- 


nomical rose compound will result which can be used as 


? 


sparingly as five or six ounces to the hundredweight. By 


employing 5 per cent with lavender, spike, thyme, rosemary 


ind borneol a very effective and cheap lavender compound 


may be produced. For bouquets a similar percentage with 


musk zylol, cedarwood, pimento and cinnamic aldehyde and 


»c 


ibout 25 per cent of terpineol and lemon oil will yield 


results 


excellent 


ANTISEPTIC VALUE OF SOME TOOTH PASTES 


Albert E. Parkes, F. I. C., and Alfred A. Maddy, B. Sc., 
A. I. C., have supplied to the London Pharmaceutical Jour- 
nal an interesting paper on dentifrices and the hygiene of 
the mouth. Various kinds of dentifrices are discussed and 
progress on the part of the manufacturers receives attention. 
They remark that “soap and chalk may be useful as cleans- 
ing agents, but it is obvious that a tooth-paste ought to do 
more than merely cleanse. Mechanical cleansing to be effi- 
cient would be a laborious process; a thorough disinfecting 


\fter 


this phase the authors proceed as follows: 


it the same time is desirable.” going into detail in 


We recently undertook the examination of some of the 
best-known tooth-pastes. Twelve brands of England and 
\merican make were chosen, which, from the extent they 
are advertised, appear to be the best known and most popu- 
lar. They were examined chemically and bacteriologically. 
As the main object of the investigation was the determining 
ot the antiseptic value of the pastes only sufficient analytical 
work was undertaken to get an approximate idea of their 
composition and determine the type. The minimum lethal 
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strength in water for testing purposes was found to be round 
about 10 per cent in the majority of the samples, and, where 
possible, the tests were made at this concentration. The 
mixed organisms of the mouth were not found to be suitable 
for testing purposes. Although there was evidence of the 
death of the feeble ones, some of the more resistant, prob- 
ably sporing organisms, always survived. The organisms 
employed, therefore, for the tests were pure cultures of 
Staphylococcus Pyogenes Aureus, Bacillus Coli Communis 
and a Micrococcus which seemed to be the chief organism in 
saliva. As, however, the B. Coli had many advantages as a 
test organism the co-efficients were worked out on this or- 
ganism and expressed in terms of pure carbolic acid. The 
temperature of contact was the ordinary one of 20 deg. to 22 
deg. C., and subcultures were taken every five minutes. 

The results of the examination are set out in the following 
table : 
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No. 5 contained Calcium sulphate 18°6% and Calcium phosphate 35°2%. 


Comments 


No. 1—10 per cent solution destroyed the test organism 
between twenty-five and thirty minutes. 

No. 2.—25 per cent solution had no effect on the test or- 
ganism in thirty minutes. 

No. 3.—10 per cent solution destroyed the test organism 
between twenty and twenty-five minutes. 

No. 4.—10 per cent solution destroyed the test organism 
between fifteen and twenty minutes. 

No. 5.—25 per cent. solution had no effect on the test 
organism in thirty minutes. 

No. 6.—10 per cent solution destroyed the test organism 
between fifteen and twenty minutes. 

No. 7.—10 per cent solution destroyed the test organism 
between twenty and twenty-five minutes. 

No. 8.—25 per cent solution destroyed the test organism 
between ten and fifteen minutes; 10 per cent solution had no 
effect in one hour. 

No. 9.—10 per cent solution destroyed the test organism 
between fifteen and twenty minutes. 

No. 10.—25 per cent solution had 
organism in thirty minutes. 

No. 11.—25 per cent solution 
organism in thirty minutes. 

No. 12.—10 per cent solution destroyed the test organism 
between ten and fifteen minutes. 

It will be observed that the active pastes, with one excep- 
tion, all have a coefficient round about 0.1. This may seem 
a low figure, but it must be remembered that in use the paste 
is in a much higher state of concentration than 10 per cent, 
and at body temperature the efficieny is much increased. 

An inspection of the literature of the samples revealed 
that only once was mention made of the antiseptic strength 
of the paste and that was found to be correct. Four of the 
samples were decided to have no antiseptic value at all 


no effect on the test 


had 


no effect on the test 


Anthranilic Acid and Some of Its Esters 


Chemical Abstracts thus reviews an article on Anthranilic 
acid and some of its esters by L. G. Radcliffe in the Per- 
fumery & Essential Oil Record 14, 10-2(1923): Based 
upon the British patent 18,246, Nov. 12, 1890, the preparation 
of the acid from phthalimide is described, then from the acid 
certain of its esters, notably the methyl and ethyl esters 
reactions, is discussed. 
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THE USE OF THE HIGHER ALDEHYDEsg |, 
MODERN PERFUMERY* 
By W. HaNnNEMANN, Radebeul, Germany 


Some time ago it was found that the characteristic odo. 
bearing constituents of several very important oils were t 
be found in a series of so-called higher aldehydes, generally 
designated by the number of carbon atoms in their mole. 
cules. ‘Aldehydes of this series have been demonstrated x 
far in the following oils: 

Nonyl aldehyde (containing nine carbon atoms) in Ger. 
man rose oil, cinnamon oil, mandarin oil, orris oil and prob- 
ably also in lemon oil. 

Decyl aldehyde (containing ten carbon atoms) in swee 
orange oil, lemongrass oil, mandarin oil, orris oil and the 
oils of neroli and cassia flowers. 

Duodecyl aldehyde, also known as Lauric aldehyde (with 
twelve carbon atoms), in oil of silver fir (Abies pectinata) 

These aldehydes are present in the above-mentioned oils 
only in fractions of a per cent, but are of great influence 
upon the odors of the oils. They all have strong character. 
istic odors of their own, generally of a sweet and fresh 
kind, but differing in each member of the series. The 
characteristic tone becomes noticeable only in very dilute 
alcoholic solution. 

The application of these aldehydes may be inferred from 
their occurrences, as given above. That is, they may bk 
used in compounding synthetic oils corresponding to those 
mentioned, such as rose oil (nonyl aldehyde) orange oil 
(decyl aldehyde) lemon oil (nonyl and octyl aldehydes), 
Furthermore, a rich field of possible applications may k 
found in fine perfumery. A violet extract which smells dull 
and characterless may be given new life by adding a small 
trace of duodecylaldehyde (lauric aldehyde, with twelve 
carbon atoms). Good results are also obtainable in the 
case of lily of the valley extracts. 

Duodecylaldehyde, added to alpha-ionone in the proportion 
of half of one per cent, to beta-ionone in the proportion of 
one per cent, gives the the resulting violet extracts the fresh- 
ness of the growing plant, or the so-called “green” odor. 

For citrus oils, as well as for compositions having their 
character, octyl, nonyl and decyl aldehydes are especially 
suited. Surprising results may be achieved by the use of 
very small quantities of decyl aldehyde in Eau de Cologne 

Nonyl aldehyde, as already indicated, is especially suitable 
in rose compositions. Here also one must be very cautious 
for too much is far more harmful than too little. The skill- 
ful perfumer will soon recognize how to obtain good results 
by the use of these aldehydes. 

Since the above-mentioned aldehydes may probably b 
considered as the most powerful synthetic aromatics so fat 
produced, they must be handled with great care. It is 
recommended that the aldehydes never be used in the pure 
state, but only in five or ten per cent solution in pure alcohol, 
and that the solutions be kept in tightly closed bottles ot 
dark glass, in cool, dark place. 


*From the Deutsche Parfuemerie-Zeitung, April 15, 1923, p. 7. 
8The greater part of the investigations were made in the labore 
tories of Schimmel & Co., of Miltitz near Leipzig. 


Cassie, Jasmin and Rose Cultivation in Syria 


Consul Edward M. Groth, Beirut, has reported relative t 
the establishment of a flower oil industry in Syria. Mt 
“A perfume-extracting factory has been establishee 


100 
i 


says: 
near Beirut at a place called Tayouneh where a_plantat 
of cassie bushes of about ten hectares (25 acres) yields om 
the average of 10,000 kilos of blossoms per hectare, | The 
high yield of blossoms is due to the special adaptability 0! 
the cassie bushes to the Lebanese climate. The production 
of jasmin averages from ten to twelve thousand kilos pe 
hectare. per annum. Two large rose farms are maintained 
near Shtora, in the Bekaa plain and it is from these that 
the major portion of the rose petals, which are used in the 
manufactuer of attar of roses, come. A French group cot 
templates the erection of one or two factories for the treat 
ment of blossoms to extract their perfumes. It has beet 
stated that France would take extracts to the value o 
500,000 francs per year.” 
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Grasse, December 8.—Following is the December report 
on essential oils floral products : 

Orange 
There is nothing of great importance to report about 
orange products. The demand dropped 
jightly, but very little stock remains from the last harvest, 


blossom has 
so that the price will not vary greatly from now until 
next May, unless during the winter we should have hard 
frosts that would partly destroy the new blossoming. 


Rose 
A slight lessening in the demand is to be noted. We do 
not believe that a rise in the price of rose products need 
be feared next May, unless some extremely cold weather 
comes. 

Jasmin 


As the Autumn weather has been almost warm, up to 


the last few days, the picking of jasmin was continued 
wtil the fifteenth of November. 
It is explained by the scarcity 


Such a thing was never 
known to happen before. 
of the jasmin flowers and the very great demand for this 
flower all the markets of the world. In spite of 
the weakness of the products obtained from these late- 
fowering jasmin, the distillers manufacturing 
until the rains had stopped the blossoming. 

The year’s crop will not be above the average, taking 
into account the present plantations, but below it, since 
the picking was never before continued later than the 
tenth or the fifteenth of October. The prolongation of the 
gathering this year for thirty days more, was due pre- 
cisely to the fact that the normal crop was so very poor. 
The demand for products made from jasmin flowers con- 
tinues very active. The prices have risen on the market 
and many transactions are carried out there, between one 
house and another. 


from 


continued 


Tuberose 


For reasons unknown to the growers, the crop of tube- 
roses has been poor. It is estimated at about 40 per cent 
less than in normal years. The price of the flowers has 
been almost double that of last year. The growers are a 
little discouraged by this plant which is very delicate 
and the cultivation of which is very much more risky than 
that of any other flower. Tuberose products will be very 
expensive and will remain so for several years. 


Geranium 


The new crop on the island of Réunion caused a slight 
decrease in the price of geranium oil from there. A slight 
lessening of the demand increased this drop, but the price 
seems to have become stable again now after several large 
rders reached the island. An increase in the price is to 
be expected in the very near future. 

. Algerian geranium oil is extremely scarce and its mar- 
Ket price is clearly on the rise. There will be no new 
oil before the next cutting, that is, until next May, so that 
the present stock will not be sufficient to meet the de- 
mands, no matter how low these may be, from now until 
that time. 

_ Grasse geranium oil has increased considerably in orice 
The only cutting of the year was below normal and _ the 
amount of oil obtained from it was very poor. 


Mint 


All the mint oils are on the rise, since Japanese mint, 
I spite of its very ordinary quality, rose to such high 
Prices, 


The American mint distillers are at present quoting 
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prices which, in French money, reach such high limits as 
to make this oil almost unbuyable. 

Although the mint oil from Grasse has also been affected 
by the rising market, its price still remains within interest- 
ing limits and it is especially advantageous to buyers who 
can take advantage of the exchange 

Lavender 
Ths 


remains at 


since nothing 
small lots of 
quality which are nevertheless offered at very high prices. 
not to stock 
have difficulty in finding 
goods to suit them, unless their customary suppliers have 


market closed 


rst 


may be regarded 


as 


hand except a few poor 


Buyers who were wise enough lay in 


several months ago will now 
foreseen their demands and have laid aside some good oil 
for them. 

In our preceding reports we never ceased advising con- 
sumers to buy fearlessly in view of the certain rise, and 
we now congratulate the consumers who had confidence in 
our forecasts. 

Our reports are always mspired by the strictest im- 
partiality. As do not sell Grasse products, readers 


nury regard our reports as giving the exact condition of 


We 


the market. We have no interest in issuing false state- 
ments which events will afterwards prove to be inexact 
Spike 
All the spike oils follow the trend of the market for 


lavender oil. 

The crops everywhere have been poor, while the prices 
attained have been very high. The stocks are reduced to 
nothing, as in the case of lavender oil 


Rosemary 


Oil of rosemary is in very great demand because the 
soap trade has no other products of low price. The present 
stocks are very low. The price has already risen, and this 
rise will be increased in proportion to the demand which is 
always active. 


Thyme 


The situation is the same as that for oil of rosemary. 
There is great demand for little merchandise and no price 
decrease in sight. 

Summary 


The end of this year, like that of every year, causes a 
momentary lull in commercial transactions. 

In fact this period of inventories, of the Christmas holi- 
days, and of New Year’s day, brings business to an end 
until the first fortnight of January. 

As a result of rapid sales all floral products, as well as 
the native essential oils, have risen continuously in price. 
It is possible that part of this rise has been due to specula- 
tion. But we must remember that the demands for 
perfumery materials over the whole world have become 
so great that the supply can scarcely satisfy the buyers 
even at the high prices recorded for this year which is 
almost ended. 

Differing from some cultivations, which may be _ in- 
tensified by the improvement of mechanical methods, flower 


also 


cultivation is very slow and very difficult. Special soils 
are necessary and a great amount of manual labor is in- 
dispensible. This manual labor is becoming more and 


more difficult to recruit because it requires technical knowl- 
edge not found in all workmen. For this reason we 
must not count too much on any future drop in the prices 
of floral products. They will always be sold at prices 
with a minimum at least four times great pre-war 


prices. 
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COLGATE’S SALES PRICE VICTORY; OTHER LAW SUITS 


Federal Court Again Sustains Right to Sell to Acceptable Customers; 


Appraisers Hear the Oak Moss Resin Case; Patent Litigation Hearings 


NEW DECISION APPROVES COLGATE POLICY 


The right of a manufacturer to dictate the resale price 
of his products through refusal to sell to those who violate 


Judge William 


District Court for the District ot 


his announced conditions was sustained by 
N. Runyon of the U. 5 
in the Government suit 
Colgate & Co. for violation of the Sherman Act 


Runyon, who incidentally 


New Jersey, December 10, against 
Judge 


New 


Jersey, directed the jury to tind in favor of Colgate & Co., 


was formerly Governor ot 


and, both in the decision and in his instructions to the jury, 


termed legal price maintenance 
1917, 
gate & Co. were tirst indicted in the U. S. District 
at Norfolk, Va. The indictment as contsrued by the Dis 
trict Court charged Colgate & Co. with a course of dealing 
with its customers which in its essence amounted merely to 
the announcement of resale prices and the announcement 
and execution of a policy of refusing to sell to dealers who 
resell at less than those prices. ‘Lhe indictment as con 
strued by the court did not charge Colgate & Co. with 
making agreements. The company demurred to the indict 
ment pleading that the acts charged did not effect a combi 
nation in restraint of trade and were not in violation ot 
the Sherman Act Che court sustained the demurrer on 
this and also on a further technical ground 

In December, 1918, the company was again indicted in 
the same court, the second indictment being precisely the 
same as the first, except that the technical defect in the 
first was corrected. The company demurred to this indict 
ment on the same grounds as in the first case and the de 
murrer was sustained. The Government then ap 
pealed to the U. S. Supreme Court, which affirmed the 
decision in June, 1919 

In March, 1920, the company was indicted for the third 
time. The indictment founded upon the same corre 
spondence upon which the indictments of 1917 and 1918 
rested, together with further correspondence of the two 
subsequent years This indictment charged the company 
with making agreements with the wholesale who 
desired its laundry particularly soap, by 
which they undertook to resell at prices suggested by the 
company. There could be no question that the acts charged 
if committed, amounted to a violation of the Sherman Act 
The case therefore presented an issue of fact rather than 
an issue of law, as the preceding indictments had done 
The indictment, although tiled in 1920, was not tried until 
December 2, 1924 

Upon trial, the Government put in evidence correspond 
ence with a very limited number of wholesale grocers 
through whom the company distributed its laundry soap, 
which was asserted by the Government to be evidence ot 
agreements, together with a large number of circular an 
nouncements sent out by the company from time to time, 
stating that it proposed to refuse to sell its products to 
those dealers who resold at less than list prices 

Colgate & Co. put on the stand a number of the largest 
wholesale grocers in the territory in which its Octagon 
soap is chiefly sold. They all testified that the competition 
in the sale of Octagon soap had been continuous through 
out the period covered by the indictments, both they and 
their competitors frequently selling below list at such prices 
as competition dictated, and that there were no agreements 
between themselves and the company with respect to resale 
prices. Sidney M. Colgate, Russell Colgate and Louis 
McDavit also testified and the company offered numerous 
letters in evidence 

In conformity with the usual procedure, the 

(Continued on next page) 
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EVIDENCE IN OAK MOSS DUTY APPEAL 


The matter of the dutiability of oak moss resin has bees 


the basis of a recent important case which is now in the 
hands of the Board of General Appraisers for decision {gl. 
lowing an appeal from the original decision The case arog 
out of the assessment of duty under paragraph 61 of the 
Tariff Act of 1922 upon recent shipments of this material 
Chis paragraph would levy a duty of 45 per cent ad valorem 
upon the material as an “aromatic chemical not mixed and 
not compounded and not specially provided for.” 

The assessment of this 45 per cent duty was immediately 
protested by the importers who claimed that the material jj 
question should have been classed under paragraph 1584 4s 
1 “natural resin.” This protest was allowed by the Ap 
praiser following a hearing in which the importers put in 
testimony as to the character and derivation of the material 
while the Government failed to do so. 

The case was then appealed by the Government and 4 
trial before the Board was held. At this trial the Govern: 
ment was represented by Assistant U. S. Attorney Lavy- 
rence, while the importers’ views were presentd by Com: 
stock & Washburn. The Government adduced testimony to 
the effect that the material was properly classified as dutia- 
ble as an aromatic chemical in that it possessed definit 
dor value in addition to its recognized fixative properties 
The importers presented an array of witnesses as to the 
character of the material and based their case upon its 
derivation, which, they contended, proved it to be in facta 
“natural resin” and as such entitled to free entry 

Decision of the Board on the case was reserved and has 
not been handed down as yet. It is being awaited with 
considerable interest not only on account of the issue it 
volved, but also for its effect upon other materials of natu 
ral derivation, both importers and the Government realizing 
that will be cited as a precedent in determining the dutia 
bility of such materials 


PATENT FILLING MACHINES HEARINGS 


Hearings in the suit of the Standard Automatic Machine 
iO. Rochester, N. a Vs ‘ 


cinnati, Ohio, which was begun late in 1922, were held it 


Karl Kiefer Machine Co., Cin 


the United States District Court for the Southern District 


of New 


hearings Judge 


York, December 5 and 6. At the conclusion of the 


Knox took the matter under advisement 


lime was granted counsel for filing briefs, and Judge Knox 
will hear tinal arguments in January, It is expected that a 
decision will be forthcoming in the case in February 
March ; 

In its complaint, the Standard Automatic Machine Co 
alleges that Alphonse J. Gosselin was the sole inventor ot cet- 
tain improvements in vacuum bottle filling machines not 
known or used in the United States before this inventtot 
January 11, 1917, and not patented or described in any print 
ed publication before this invention or more than two years 
prior to it. The Gosselin patent was assigned to the compan) 
and in this suit it is seeking an injunction to prevent tm 
Karl Kiefer Machine Co. from making and_ selling th 
vacuum filling machines 

In its answer, the Karl Kiefer Machine Co. denied that 
Gosselin was the original inventor of any new and usefu 
improvements in filling machines, and challenged the claim 
that his was a pioneer invention. It further alleged that 
every material part of the Gosselin patent was publicly 
known and used more than two years prior to the Gosselit 
application. , 

The Karl Kiefer Machine Co. also alleged that a distit 
guishing feature of the invention it has made is that 
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jguid and air passages are permanently open through their 
entire length. A counter-claim seeking $10,000 damages 
was also set up. 

Attorneys for the plaintiff are Thomas Ewing, New 
York, and Frank Keiper, Rochester; for the defendants, 
lohn C. Kerr of Cooper, Kerr & Dunham, New York, and 
‘Alfred M. Allen, of Allen & Allen, Cincinnati. 


NEW DECISION APPROVES COLGATE POLICY 
(Continued from preceding page) 


excused while counsel argued the motion to direct a verdict 
for Colgate & Co. At the conclusion of the argument, 

Judge Runyon rendered his opinion as follows: —— _ 
“There isn’t any feature in this case of any combination 
by Colgate & Co. with any other manufacturers in their 
line. That is altogether lacking, and so the. entire question 
has to do with the trade which Colgate & Co. had and 
carried on with its customers. 

“I have followed as closely as I can all the matters which 
have been introduced in detail, all the letters, circular and 
otherwise, and that which I have gained as my thought in 
the matter is that in the sending out of their circular 
letters, they were announcing a policy, rigorous in nature, 
a policy which notified those who might want to deal with 
them that they had certain rules that were their’s, which 
the potential dealers with them could take or refuse to take, 
as they pleased. 

“So far as the sending out of these circular letters is 
concerned, that was a matter which announced a_ policy. 
It was not a combination; it was not an agreement; it 
was not a conspiracy with anybody else. So far as the 
sending out of these letters was concerned, it was simply 
the announcement of that which they held to as a set of 
rules, 

“After the purchases took place, there were instances 
where dealers were cut off, and where dealers were rein 
stated, and apparently, from the testimony, the very frank 
testimony of Mr. Sidney Colgate and Mr. Russell Colgate, 
there was a desire and a determination upon their part that 
their goods, so far as was possible, should be maintained 
ata certain price. Their equally frank testimony was that 
their intention was to avoid agreements or combinations or 

nspiracies of all sorts. 

‘I take it that there is no doubt but that Colgate & Co. 
in refuse, wheresoever they will, to sell to this man or 
that man. They can sell to whomsover they please, or they 
in refuse to sell to whomsoever they please. They may 
vithdraw their products from the market altogether, but 
they may not sell or refuse to sell to their dealers in any 
such way as shall involve an agreement with the dealers, 

ombination or a conspiracy with them 

“As I have interpreted it, the policy of Colgate carried 
nto effect does not constitute agreements; it does not 
stitute combinations, or a conspiracy; it simply is the action 

their part that if, as they express it, demoralization is 
nvolved, they cut off a customer. I believe they have the 
right under the law to cut off a customer. I do not feel 
that the interpretation of the correspondence which has been 
ntroduced in evidence spells agreements. If after the cut 

: off of their customer, there was solicitation on their 

t asking for reformation, nothing else but an agreement 
uld be interpreted, but I do not take it that the writing 
fa customer who for his own purposes wants to get this 
standard set of goods—the writing of the customer asking 

be reinstated and saying that which he will do when Col 
gate & Co. have not solicited it, in any constitutes 
that which can be called an agreement in restraint of trad 

“If Colgate & Co. in this case were involved in any re 
trictive measures which had to do with other and_ like 
dealers a very different face would be presented. I do not 
see, however, that maintaining their policy, and the refusal 
to sell those whom they consider undesirable customer 

mstitutes such agreement as is contemplated in the law 

_ 50 far as the practical results are concerned, I tak 
hat even if the law itself does not specifically set forth the 
condition, that the matter of undue restraint under the it 
‘erpretation of the cases enter as a factor, I do not 
think, even looking at the thing in the most unfavorable 
aspect, that there has been f | 
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not think there has been the showing of 
undue maintenances of prices which are unreasonable. 

“In other words, it strikes me that the Government has 
produced a great volume of correspondence which has shown 
unmistakably the attitude of the defendant corporation, has 
shown it to have been insistent upon the promulgation of 
its policy, but has left it to the dealers to coincide there- 
with or to qiuser therefrom; and that having been their atti- 
tude it does not seem to me that they have been proved as 
having entered into agreements or combinations or a con- 
spiracy. It seems to me that the fact that in all instances 
they have left it to the customer to do as he pleases—if he 
desires to accept goods under their policy, well and good; 
if he did not desire to accept goods under that policy he need 
not do so—altogether I cannot help but be impressed with 
the fact that the Government has not proved the existence 
of an agreement or a combination or a conspiracy. That 
being my contemplation and consideration of the matter on 
that point, I do not take it that the other points which may 
be involved are especially pertinent or have to be taken 
up for final consideration. 

“I shall have to grant the motion as it is made for the 
direction of a verdict.” (This was a motion to find for Col- 
gate & Co.) 

The jury was then called in and to it Judge Runyon ad- 
dressed the following remarks: 

“During your absence there has been argued out the mo- 
tion asking for the direction of a verdict in favor of the 
defendant, and taking the matter under such advisement as 
was possible within the space of time allowed, it has ap- 
pealed to me that all the evidence which has been adduced 
in behalf of the Government has simply established a so- 
called policy of the Colgate corporation, a policy under 
which they made their selection of their jobbers, and in the 
maintenance of which the jobbers and other dealers had 
their election, to accept it or to reject it. I have been un- 
able, as I have understood the evidence given, to interpret 
an agreement; any entering into an agreement as such with 
their jobbers, or a combination, or a conspiracy. I have 
felt that it was a rigorous attitude that had been adopted 
by the Colgates, and that if anyone did not abide by that 
policy he was shut off, and the Colgates, I take it, have the 
entire right to trade with whom they please. Thereafter, 
as I understand the evidence, there was no solicitation for a 
resumption of trade relations; if the dealers wanted to come 
in, they could come in, or they could stay out. I, therefore, 
taking all those matters into consideration, have determined 
to grant the motion of the defendant asking for the direc- 
tion of a verdict in favor of the defendant upon all the evi 
dence as has been adduced.” 

Colgate & Co. were represented by Albert C. Wall, of 
Wall, Cary & Hartpence, Jersey City, and by Mason Trow- 
bridge, general counsel for the company 

\fter the commencement of the trial the company was 
served with a complaint in a civil action brought in the 
United States District Court for the District of New Jersey 
to obtain an injunction against the company from carrying 
on the with which it was indict- 
ment. some months before reaches 
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Caron vs. Vivaudou Decision in January 


\ hearing in the case of ( Corp. vs. V. Vivaudou, 
Inc., was held in the Circuit Court of Appeals December 
] Harry D. Nims argued for Vivaudou, Ine., 
ind Joseph Choate, represented Caron Corp 

The facts in the case are well known to of this 
journal having been published in our issues of September, 
page 373 and November, page 488. The cot i 


pected to give its decision until the end of J inuary 
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Coty vs. Le Blume Suit Hearing 
Inc. \ Le Blum 


came up for a hearing before Judge Henry 
United States District Court for the 

1f New York, November 25, was taken 

nt by the court and it is not expected that 
forthcoming until the latter next 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


Toilet Articles Makers Seek an Average on the Income Tax Profits; 
Chemists Bestow Medals and Elect New Officers; Some Other Functions 


MANUFACTURERS OF TOILET ARTICLES 


C. M. Baker, secretary of the American Manufacturers of 
Toilet Articles, 


relation to the 


has sent to the members a circular letter in 


mcome tax returns on protits 
1917 to 1921 


ing at an average for use in comparison 


which they 


have made during the five years inclusive for 


the purpose of arri\ 


with returns, so that each member can learn whether his 


tax is more than the average, with a view to obtaining relief 


if such should be the case 


Steps have been taken to protect as contidential a ques 


tionnaire which went with the circular, so that competitors 


may not learn their rivals’ figures. Instead of having the 


information maiied to the association it is sent to the ac 


countants, who will number the returns and prepare a chart 


which will show the statistics in such shape that only each 


sender can recognize his own figures, but will learn the 


items of the unidentified firms in the trade, forming a basis 


for redress if any of them overpaid their prolits tax. This 


is a service to the members which has met with general 


commendation 
will be 


rst annual meeting of the association 


York City, April 14, 15 and 16, 1925 
New York Chemists’ Club 


Chemists Club, 


The thirty 
New 


held in 
1925 Meetings at 


‘| he 
New 


follows 


schedule of society mectings at the 


York City, for the remainder of the season is as 


January 9, American Chemical Society, regular 


meeting 16, Society of Chemical Industry, Perkin 


medal; February 6, American Electrochemical Society (in 


charge), joint meeting with the Society of Chemical In- 
dustry, Société de Chimie Industrielle and American Chemi- 
cal Society; March 6, American Chemical Society, Nichols 
medal; March 20, Society of Chemical Industry, regular 
meeting; April 17, Society of Chemical Industry (in charge), 
joint meeting with the American Chemical Society, American 
Electrochemical Society and Société de Chimie Industrielle ; 
May 1, American Chemical Society, regular meeting; May 
8, Société de Chimie Industrielle (in charge), joint meeting 
with the American Chemical Society, American Electro- 
chemical Society and Society of Chemical Industry; May 
15, Society of Chemical Industry, regular meeting; June 5, 


American Chemical Society, regular meeting. 
Chandler Medal E. C. Kendall 


Chandler medal, annually by 
for services to science, has been made 


Goes to Prof. 


Award of the bestowed 
Columbia University 
to Prof. E. C. Kendall, in charge of the chemical division 
of the Mayo Foundation of the University of Minnesota. 
He will formally receive the honor at a meeting to be held 
at the university in February, when he will deliver the 
Chandler lecture 


Dr. Saklatwalla Wins Grasselli Medal 


The Grasselli medal, which is awarded annually for the 
best paper read before the American Section of the Society 
of Chemical Industry, was presented to Dr. B. D. Sak 
latwalla, December 5, at the Chemists’ Club, New York. 
He is noted for his researches on vanadium 


N. A. R. D. Meet in Memphis in 1925 


Executive committee of the National Association of Retail 
Druggists has selected Memphis, Tennessee. for holding the 
1925 convention. The date will be September 21 to 25 in- 
clusive. There was keen rivalry for the honor of being the 
convention city 


SYNTHETIC ORGANIC CHEMICAL MAKERS 


ach member of the Synthetic Organic Chemical Manu- 
facturers Association has been asked to write to his United 


States Senators urging that the Cramton Bill be 


/ recom- 
mitted to the Senate Judiciary Committee, so that it may 


be amended to the best interests of the alcohol using 
trades. 
of the 


This request was made by P. S. Rigney, chairman 


\ssociation, at the an- 
New York, De. 


Governors of the 


Hotel 


Board of 


nual meeting in the Commodore, 


cember 12. 
Mr. Rigney was 


sure that the Cramton Bill or some 


similar legislation would be 


that 


passed by Congress and sug 


gested the proposed Board of Review for industrial 


cases before the Prohibition Commissioner be composed 
one member appointed by 


Attorney 


the Secretary of the Treasur 


one by the General and one by the Department 


ot Commerce 

KF. J. H. Kracke, appraiser of the Port of New York 
outlined the work necessary to get together an organizati 
capable of administering paragraphs 27 and 28 of the Tarif 
\ct 

H. C. Meserve, secretary of the National Association 
Cotton Manufacturers, then made an address on dyes at 
this was followed by the annual luncheon at which Francis 
P. Garvan, president of the Chemical Foundation, spoke 
Mr. Garvan attacked the Dawes plan and said it was build 
ing up the frankenstein that caused the war; and that al 
ready German interests had borrowed millions and _ millions 
of American dollars and were buying chemical plants here 
to go into competition with Amreican plants. 

There were four sessions of the meeting at which reports 
were read in addition to the luncheon, the last. session in 
cluded an informal discussion of the relation between the 
manufacturers and the university teachers of chemistry 
participated in by members of the organization and leading 
chemists of Eastern universities. Among those who took 
part were Professor Marston T. Bogert of Columbia Uni 
versity. 

The following officers were elected: 
Charles S$. Herty; Treasurer, Dr. F. 
presidents and chairmen of sections: 
stuffs Section); S. W. Wilder 
Section); R. E. Dorland (Fine Organic and Medicinal 
Section); P. S. Rigney (Special Chemicals Section). 

Board of Governors: P. S. Rigney, chairman; Chas. H 
Herty, ex-officio; August Merz, vice-president; S. W 
Wilder, vice-president; A. S. Burdick, Fine Organic and 
Medicinal Chemicals Section; R. E. Dorland, vice-presi- 
dent; A. J. Farmer, Dyestuffs Section; W. F. Harrington 
Crudes and Intermediates Section; E. H. Killeffer, Dye- 
stuffs Section; A. V. H. Mory, Special Chemicals Section; 
F. P. Summers, Dyestuffs Section; R. N. Wallach, Crudes 
and Intermediates Section; Wm. S. Weeks, Crudes and 
Intermediates Section; G. H. Whaley, Dyestuffs Section 
Bb. R. Tunison, Fine Organic and Chemical Section. 


Prof. Kendall Heads A. C. S. Section 


The New York section of the American Chemical Society 
has elected Professor James Kendall of the department 0! 
Chemistry of Columbia University as its Chairman for 1925 
Dr. B. T. Brooks, consulting chemist, was chosen Vice 
Chairman, and D. H. Killeffer, associate editor of Indus 
trial and Engineering Chemistry, Secretary-Treasurer. — 

The new Executive Committee is composed of Protesso! 
D. D. Jackson, Columbia University; C. R. Downs, com 
sulting chemist: Professor R. R. Renshaw, New York Uni 
versity, and Miss Lois Woodford, Synthetic Organic Chem 
ical Manufacturers’ Association of the United States. 


President, Dr 
P. Summers; Vice 
August Merz (Dye 
(Crudes and Intermediates 








3S 


KERS 


1 Manu. 
S United 


recom- 
t it may 
1 using 
-hairman 
the an- 


rk, De 


r some 
ind sug 
idustria 
py sed 
reasur 


partment 


\ York 
AniZath 
ie Tariff 


atiot 
yes at 
Francis 
spoke 
is build 
that al 
millions 
nts here 


reports 
sion in 
een the 
emistry 
leading 
ho took 
ia Uni 


nt, Dr 
* Vice 
(Dye 
nediates 
edicinal 
. 

has. H 
S. Wi 
nic and 
e-presi 
rington, 
, Dye: 
ection 
Crudes 
les and 
ection 


Society 

nent of 
yr 1925 
Vice 
Indus 


ofessor 
s, col 
‘k Un 


Chem 






PERFI WER A 


AMERICAN 











Louis J. Fret 


( President ) (Vice President 






nnual banquet of the Chicago Perfumery 


ive il 


tract Association was the most successful ot 


similar affairs during the last twenty-two 


The ball room of the 


December 10, with covers laid .for two-hun 
red and titty members and guests. Tables for eight 
ytistically arranged and the decorations were of 
carnival-gala_ effects lables 

reserved by leading members—Clarence 
three, Frank Woods three and Walter L 
Delorme, J. 1k. Wolfe of Neumann 
David Bennett, Roy Downs, Louis J 
Duree a table apiece 

guests from out of town 
the Wangler-Budd Co. of 


¢ long line ot 


irs of its existence. Edgewater 


each Hotel, 
were 
the 





ghest order of 


were ll 
me mstances 
Morgan having 
ilmer, Joseph 
& Wolfe, Inc., 
reundt and A, (¢ 
\mong the 


Budd, of 


Buslee 


ly ill 
and 


noted 


\ ork, 


were 


New 


scar Sondhelm, of the Imperial Metal Mfg. Co. of Long 
sland City, New York. 

[he program began with the installation of the new 
ficers elected at the annual meeting held in the Elks’ 





lub rooms, December 3, when Donald M. Clark was elected 


president; Louis J. Freundt of the American Can Co., was 
med vice-president, and Walter L. Filmer, of the Mon 
santo Chemical Works, for the fourth time was choser 


8 secretary. The reports of outgoing president, Harry G 

aldwin, Secretary Filmer, and other officers and the 

hairmen of important committees showed the organization 
be in excellent shape. 

\n interesting feature of the program was the presenta 


tion of a handsome walrus traveling bag to the retiring 
president, Harry G. Baldwin, of the Baldwin Perfumery 
., Whose administration of the affairs of the Association 


during the last year were lauded in an appropriate pres 
entation speech by Frank Z. Woods, to which Mr. Bald- 
win responded feelingly. 

The music was by the C. E. Michelson Orchestra and 


there were excellent vaudeville numbers by the Four Cam 
bridge Sisters from Harvard, Dixie Duo from KYW radio 
station, Harry Kavanaugh and wife of Benson's, in 
ind dances, and radio stunts “over the wave” from 
WGN Everybody seemed to enjoy the evening to the full, 
the ladies taking home with them a large box of toilet 
Preparations, donated by the Helfrich Laboratories 


Chicago Drug and Chemical Association 


Songs 


Station 


The twenty-third annual banquet of the Chicago Drug 
and Chemical Association, composed of wholesalers and 
manufacturers identified with the drug, chemical, toilet 


goods, perfume and extract supply trade, will be held in 
the ball room of the La Salle Hotel, December 18. This 
8 the big event on this organization’s yearly calendar and 
feature of the event is a “Santa Claus bag” of 
‘sample preparations of all kinds donated by’ the trades 
represented, which each banqueter takes home to his 
family, [t will be stag affair as usual. 


the big 


and Holds Banquet 


WALTER | i 


(Secretary ) (Retiring President) 


ILM 





AMERICAN SPECIALTY MANUFACTURERS 
Phe sixteenth annual convention of the American Groce 
Specialty Manvtacturers’ Association, held November 19-2 

it the Traymore [lote \tlantic City, was marked 

changing its title to include the word “Grocery,” thereby 
more clearly detining its objectives. W. W. Frazier, J: 
the retiring president, outlined the work of the association 
md ther were addresses by representatives of sister 

ganizations, l'ourteen firms joined during the year, making 
the net membership 180 Phe reports of the legislative and 


other committees were exhaustive and dealt with matters of 
importance to the trade. Charles W. Dunn, as counsel, re- 
viewed the litigation and legal liability in the food trade. 
The following officers were elected for the ensuing year 
President, Frank D. Bristley (Royal Baking Powder Co.) ; 
rst vice-president, R. R. Clark; second vice-president, F. E 
Barbour; third vice-president, Dr. J. S. Goldbaum (Fels 
Soap Co.) ; treasurer, D. O. Everhard. Directors: For one 
Louis MeDavit (Colgate & Co.), H. D. Crippen (Bon 


year 
Newman Hamlink, B. E. Snyder, J. L. Kraft, 


\mi Co.), 


J. G. Gilfillan. For two years: R. H. Bond (McCormick 
& Co.), F. S. Eastty, James D. Swan, R. R. Dupree ( Proc- 
ter & Gamble Co.), Clarence FE. Francis, W. M. Ringer 


lor three years: R. Douglas Stewart, T. J. Reynolds, Mrs 
C. B. Knox, C. H. Schlabach, FE. O. Heyl, Henry Muellet 
n addition to the above directors all of the past presidents 
still engaged in active business automatically become perma 
They are: Andrew Ross, Louis Runkel, Carl 
Sweet, Fred Mason and W. W. Fra- 
secretary, H. F. Thun 


nent directors. 
\. Lautz, William L. 
zier, Jr. The faithful and efficient 
horst, continues in that post. 

The report of the Soap Section, which re-elected Sidney 
M. Colgate chairman, and mention of Federal Trade Com 


missioner Gaskill’s address will be found on page 575. 


Arbitration Society of America 


Col. Michael Friedsam, president of B. Altman & Co., 
lluger W. Jervey, Dean of Columbia College Law School 
ind Henry Goddard Leach, editor of orum were elected 
to fill vacancies on the Governing Board of the Arbitra 
tion Society of America, at a meeting of Governors held 
at the Lawyers’ Club, December 13, with Judge Moses H 
Grossman, Executive head of the organization, in the 


chair. The Society is directing organized effort in al 
states to enact a Uniform Arbitration Law modelled upon 
the splendidly effective statutes of New York and New 
Jersey. 


reports 


Organized business in every State, according to 
Federal 


submitted, is mobilizing solidly in support of the 
Arbitration Bill now pending in the Senate. 
(See Page 569 for Additional Association Net 


vs) 
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~Lay oring Lxte act 


dction 


OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 

Since our November report, Fred S. Rogers, the presi 

Thomas J. Hickey, 

Richard H. 

of the legislative committee, as well as other officers and 

of the 


counsel and executive 


Bond, vice-president and chairman 


dent ; 
secretary ; 


general 


with the affairs 


Flavoring Extract Manufacturers’ Association. 


committeemen, have been busy 

Urgent notices have been sent out to the members to 
use their best endeavors to defeat the Cramton bill, which 
is up again for action in the Senate at Washington. All 
States 


Senators and advise them that the Cramton bill is a menace 


should get into communication with their United 
to legitimate industries whose existence depends in whole 
use of alcohol as a raw manufacturing 


Hickey 


telegraph in 


or in part on the 


material. Secretary advises the members to use 


both 
bill to their 


mail and sending protests against the 


senators 


A STUDY OF THE ROTATIONS OF LEMON OIL 
AND SWEET ORANGE OIL 


Randall, of the Bureau of Chemistry, State 
Health, Md., has written “A 
Rotations Produced by Lemon Oil and Sweet 
Respectively, When in Alcoholic Solution.” 
Journal of the Association of Official 
November, into the 
The 


investigated the practices used in the analysis 


Wyatt W 
Department of 
Study of the 
Oil, 
It is printed in the 


Agricultural 


Baltimore, 
Orange 


Chemists for and 


goes 


subject exhaustively from a technical point of view. 
author has 
of lemon and sweet orange oils and flavoring extracts pre 
pared from them and finds that the methods in general use 
For his experiment Mr. Randall 


Dodge & Olcott Co. supplied one sam 


are the right ones used 
five samples of oils 
ple each of lemon and sweet orange. Fritzsche Brothers, 


Inc., furnished one of lemon and two of sweet orange oil. 


Institute Hears Food Chemists Talk 


Foods” was the general topic of the 
New York Chapter of the Ameri 
the Pennsylvania Hotel. Two 
shorter ones took up dif 
ferent phases of this subject. F. R. Miller, of the United 
States Bureau of Chemistry Food and Drug Inspection 
poke on “The Pure Food Law and Its Ap 

| \\ lavlor, director of the Bureau of 

f the Department of Health of New 

ed “How New York City Guards Its 


“The Chemistry of 
December meeting of the 
can Institute of Chemists 


twenty-minute talks and several 


Information in Other Departments 


Extract SECTION are devised 
em may be found in 
Patents and Trad 
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PURE FOOD AND DRUG 


In this department will be found matters of interest con. 
tained in FEDERAL AND STATE official reports, etc., relating to 
rfumes, toilet preparations, flavoring extracts, soaps, etc, It 
1s advisable also to look at our WasHINGTON CORRESPONDENCE 
Soap Section and other departments for further information, 


Chief Chemist Browne’s Annual Report 
Dr. C. A. Browne, Chief of the United States Bureay 
of Chemistry, has submitted his annual report to the See 
retary of Agriculture. It goes into the research and other 


work of the bureau extensively. In addition to numerous 


other special fields a separate chapter is devoted to in- 
secticide and fungicide investigations. 


COLOR INVESTIGATIONS—Basic research work to aid in the 
development of the dye industry in the United States was 
continued during the year. Previous reports have told of 
the development of improved methods of the manufacture 
of various dyes and of intermediates used in the manufacture 
of dyes. Highly satisfactory dyes and intermediates are 
now being manufactured commercially by methods devel- 
oped in this bureau. * * * The Color Laboratory has 
undertaken the determination of constants for a large nun- 
| f compounds. The determinations on four of these 
have been completed and will be published shortly. 

The examination of commercial food colors to see that 
they were free from harmful impurities was continued 
During the year, 232,305 pounds of straight dyes, 26,956 
pounds of repacks of straight dyes, and 286,148 pounds of 
mixtures were certified by manufacturers. [ood colors were 
certified by 30 firms, six of which had never certified colors 
before. Nine batches of straight dyes and one batch of 
mixture were rejected. 

FEDERAI ‘ND Drucs Act EnrorceMENT—During 
the year there were 690 prosecutions and 808 seizures. Ut! 
these food flavors figures in 6 prosecutions and 9 seizures. 
The value of all foods manufactured annually is four times 
greater than the value of all men’s and women’s clothing 
manufactured each year and six times greater than the 
production of automobiles. This comparison does not 


er ot 


1 
oop 


clude natural foods, 
FLAVORING Strups AND CoNCENTRATES—The_ traffic 
flavoring sirups, flavoring concentrates, and other flavoring 
preparations is extensive. It is estimated that the tota, 
annual production of fountain sirups is about 60,000.00 
eallons, most of which enters interstate commerce. Much 
attention was directed toward adulterated and misbranded 
sirups alleged to contain grape juice, but which consist 0! 
sugar, fruit acid, imitation grape color, and imitation grape 
flavor. Attention has been given also to orange sirups and 
other orange preparations alleged to contain orange juice, 
but which are flavored merely with oil of orange and are 
made turbid or cloudy by the use of gum. Sirups which com 
tain some fruit juices, but not enough to characterize them 
as genuine fruit sirups, also fell into this class ot products 
Improvement has been made in the labeling of these prepé | 
rations ) 


y . + imitatioll 
Numerous court actions were cle veloped agains pmitatt 


(Continued ¢ / 550) 
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NATIONAL MANUFACTURERS OF SODA WATER FLAVORS 


Nineteenth Annual Convention, Held at Louisville, Kentucky, November 10, 1924 


Cuar_es H. House, CHARLES O'CONNOR, H. E. Harrison, 
(Vice President) ( President ) (Treasurer ) 


Harry WHITTLE, Tuos. J. Hickey, W. S. Bickrorp G. J. Hurry, 
( Director) (Secretary ) ( Director) ( Director) 


OFFICERS OF THE N. M. S. W. F. ror 1924-25 


President, CHARLES O’ConNor, Philadelphia, Pa. 
Vice-President, CHARLES H. House, Buffalo, N. Y. 
Treasurer, H. E. Harrison, Chicago, Ill. 
Secretary, Tuomas J. Hickey, Chicago, Ill. 
Directors (in addition to the officers): W. S. BricKrorp, 
New Orleans; W. F. Meyer, St. Louis; G. J. Hurry, 
Indianapolis; Harry Wuuitte, Philadelphia; Auc. Peter, 
Miiwaukee. 
The nineteenth annual convention of the National Manu- 
facturers of Soda Water Flavors was held at the Brown 
Hotel, Louisville, Ky., on November 10, with a good repre- 
sentation of more important member firms. The convention 
was addressed by W. S. Bickford, president for the last two 
W. F. Meyer, terms, who outlined the work that had been done during the Avc. Perer. 
(Director) last year and congratulated the members upon their stead (Director 
fast support of the officers in carrying on the policy of pro- 
tecting the industry from governmental and other encroach ending the yearly renewal of alcohol permits. He also re- 
ments. ferred to the apparent tendency to pass license laws applica- 
The report of Thomas J. Hickey, Secretary and attorney ble to the flavors and other industries. North Dakota al- 
for the association, was an interesting feature of the pro- ready has enacted such a law. Missouri has a somewhat 
ceedings. Mr. Hickey reviewed the legislative work of the similar law. Mr. Hickey found it necessary to watch all 
year and mentioned particularly the notable achievement of prohibition legislative bills to see that they did not affect 
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the members in the conduct of their legitimate business. 


l-ourteen circulars on important topics were sent out during 


the year, in addition to many miscellaneous letters. 

The following extracts affect more than this industry: 

Coat Tar Coors { ad t that we are 
gradually eliminating state laws and reguiations which pro- 
hibit the use of Coal Tar Colors At the last session of 
© oN Jakota Legislature a law was passed under which 
Coal Colors can now be used in that state m soda water 
products. We are making extensive preparations to 
amend the Minnesota Law prohibiting Coal Tar 
I have drawn a bill for this purpose which is now 
in the hands of persons and organizations in Minnesota who 
re mterested m trymg to put the bill through at the next 
session, which convenes in January, 1925. We will have a 
hard hight to get this bill through in Minnesota, and we may 
need the of our members, especially those mem 
bers who have a large number of customers located in Min- 
nesota. I am also working on plans to repeal the Pennsyl- 
vania Law and | am trying to enlist the support of the 
Pennsylvania Food Department officials, and I may be able 
to get them to endorse a bill repealing this Coal Tar Color 
aw. If we succeed in Minnesota and Pennsylvania we will 
have cleared up the whole Coal Tar Situation 

Wisconstxn Coror Law In Wisconsin there is a law 
which provides that an article shall be misprinted if it 1s 
colored in imitation of the genuine color of another article. 
Strictly construed this law would bar the use of color in any 
water flavors. The Wisconsin Food Department has 
enforcing this law vigorously with certain 
household flavors. At the present time a test case is pending 


in Milwaukee 
West Virginia Prohibition Fight 


VirGINIA: We have waged a bitter controversy 
Prohibition Department of West Virginia. It be 
gan in December, 1923, and has continued throughout the 
vear. The trouble arose when the West Virginia Prohibi 
tion Commissioner insisted that all manufacturers shipping 
goods into West Virginia which contained alcohol, should 
take out a State Permit and pay a fee of $50 per year. | 
made two trips to West Virginia to argue this matter. The 
first time I appeared before the Prohibition Commissioner in 
Charlestown. I had with me a delegation who were inter 
ested on our side of the question. We presented our conten 
tions in great detail, but the Prohibition Commissioner ruled 
against us. Thereupon, I went back a second time to 
Charleston and appeared with a delegation before Governor 
Morgan of that State and again presented our contentions 
t great length. The Governor referred the question to the 
\ttorney-General of West Virginia, and the Attorney-Gen 
ral ruled against our contentions. We considered the ad 
visability of bringing an injunction case, but abandoned this 
plan because of local sentiment in the State, which was 
s favor of the stand taken by the Prohibition au 
thorities. We felt that under these circumstances, an 

lecision from the courts would be likely. We are now 
vorking on a plan to amend the law of West Virginia so 
is to dispense with the necessity of manufacturers paying 


an x sa\ 


lal 
now 
Te peal Or 


( olors 


assistance 


soda 


been respect to 


WEst 


with the 


tronely 
avers¢ 


business in that State 


Sona WATER I am advised that 
Definitions and Standards are about 
Standard 


doing 


DARI 


license fee for 


Proposen STA ) FOR 
the Joint Committee on 
to take ons'deration 


My information is that 
adoption of a Standard, 


establishment of a 
the committee are 
which will probably 


uD for « the 


Water 


the 


r Soda 
considering 


be about as follows 


“Soda water (carbonated beverage) is a beverage con 


sirup) soda water flavor, and 
It may or may not be acidu 


acid, and may or may not 


sisting of sugar (sucrose 

potable carbonated water 

lated with a harmless organi 
he artificially colored.” 

You will note that this definition does not undertake to 
lefine the different flavors, but merely establishes a standard 
for water. I think this is a matter that will be of 
interest to all of our members and I am keeping closely in 
touch with developments through our Washington repre- 
sentative. 


soda 


Proposed Standard for Soda Water 


was considerable discussion as to what attitude the 
should adopt with reference to the proposed 


There 


association 
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standard ior soda water mentioned in the secretary's report 
On motion of Mr. Meyer it was ordered that a committee 
be appointed to confer with any committee which has been 
or may be, appointed by the American Bottlers of Carbo. 
nated Beverages to consider standards, the members to be 
instructed to make a fight against any standard which woyl 
prohibit the use of phosphoric acid, benzoate of soda, of 
vegetabie Ttoamimng preparations. 
Thomas J. Hickey to act as chairman of the committe 
with power to appoint two associates. Accordingly \p 
Hickey appointed D. W. Hutchinson and H. E. Harrison » 
act with him on the committee 7 
Collection of Data on Soda Water as a Food 

It was ordered that the secretary collect data showing that 
soda water is a food, this data to be used to combat munici- 
pal, county and state license tax regulations. 

Mr. Hutchinson, National Councillor of the associatio; 
presented a report from the Chamber of Commerce of the 
United States giving a summary of the activities of the 
Chamber from October 1, 1923, to September 30, 1924 ° 

John Mulhern Co., 182 Second street, San Francisco, was le 
admitted to membership. 

The following resolutions were adopted: , 

PHANKS TO OrHerR Assocrations. Resolved. That we : 
the National Manufacturers of Soda Water Flavors, extend 
our thanks to the National Confectioners’ Association, th ¢ 
Flavoring Extract Manufacturers’ Association of the U. § 
to Mr. R. H. Bond, chairman of the Legislative Committe 
of the Flavoring Extract Manufacturers’ Association, and t 
other associations who have directly or indirectly assisted t 
us or co-operated with us during the past vear in legislative 
matters and other vital problems confronting our industr 

THANKS TO TRADE Papers. Resolved, That the sincer 
thanks of the National Manufacturers of Soda Water 
Flavors be extended to the trade press for the publicit ( 
given to our work during the past year and for the splendid 
manner in which all of the trade papers have co-operated 
with us in giving publicity to information sent out by 
relative to objectionable legislation and other important mat 
ters, which could not have been readily circulated without 
the aid of the trade press; and be it further 


The president appointed 


Resolved, That we ask the same co-operation from the 
trade papers during the coming year. 


PURE FOOD AND DRUG NOTES 
Page 548 ) 
flavors made with grape wine 
of cognac, with a little added methy!] of anthranilate. None 
of the court actions involving this point so far brought t 
trial have been contested. The manufacturers are generall 
labeling such products as imitations in compliance with the 
law 


(Continued from 


grape soda-water and 


found in the Soxp St 
relating to vegetable oils and 
New Vinegar Standard Announced 


The Bureau of Chemistry has issued Food Inspection De 
cision 193, which contains the new definition and _ standard 
for cider vinegar which will be used in the enforcement 0! 
the Federal Food & Drugs Act Phe new standard reads as 
follows “1. Vinegar, Cider Vinegar, Apple Vinegai, 
the product made by the alcoholic subsequent acetous Té 
mentations of the juice of apples, and contains in one hun 
dred cubic centimeters (100 cc.) (20 deg. C.) not less than 
four (4) grams of acetic acid.” 

Decision 194 announces a new standard for marjoram a 
Decision 195 revises the standard for cumin seed 


will he 
report 


ss 
Reference 


Browne's 


nd 


Sounds Like Echo of Boston F.E.M.A. Convention 


They struck up a conversation in the hotel lobby and 
finally one man suggested a trip to the movies. The other 
politely declined. 

“Don't you want to see Viola Vampire?” “Nope.” 

“Nor Yorick Hamm in his latest comedy?” “Nope.” — , 

“What's the matter, my friend? Aren't you interested m 
the various stars?” “Not this evening. I'm an astronomer 
taking a night off.”"—IVestern Druggist. 

Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 
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5 Teport 
‘OMmMittee 
has beer 
1 Carbo. 
“TS to be 
ch would 
soda, ot 
appointed 
OmMmittee 
gly Mr 
rrison t 


ving that 
| Munici- 


OCTatiON, 


> , 1 . 
€ of the have inl 


Co, 


events lust 
«& One 
largest clock in the world made for the 
f the the other 
clock formerly at the Jersey City 
of at 
last 


[wo interesting occurred the busi 


ness life of Colgate was the starting of the 
City plant 
of the 


the 


Jersey 
the 
plant, but 


company, and was starting 


now at 
Ind 


Both 


“hat We 
» extend 
10n, the 
ie U.S 
mmitter 
. and t 


assiste 


new plant the company Jeffersonville, Both 


events took place within the month were at 


tended by special ceremonies. 

The Jersey City clock, which was described in detail in 
the September issue of this journal, page 395, was started 
Mayor [rank 
who pressed an electric button setting the enormous 
With 
erected platform at the base of the clock were Gilbert Col 
M. Colgate, Col 


great-grandson the 


zislativ at December 1, 
ndustr 
sincere 
Water 
vublicit 
splendid 
iperated 
t by us 
nt mat 
without the 


noon, by Hague of Jersey 
City, 
the 


time-piece in operation. Mayor on a_ specially 


Austen Colgate, Sidney Russell 
Seth 
of the 
enormous 


gate, Col 


Thomas, who of 


clock 


gate and Is a 


founder big company which manufactured 


time 
« 


noon 


for Colgate 
When the 
whistles 


piece 
om the Co. 
day an- 
nounced the hour and 
the 


hand 


massive minute 


started its first 


round, pedestrians in 


the 


street below and 


the docks nearby 
stopped for a moment 
and \fter 
begun i" 


the 


cheere d 
had 


duty 


the clock 


$ tour ot 


members of the firm, | 


the heads of various 
departments and their 
guests 
+h 


assembled = in 


e dining room. of 


ae 7 
the Colgate factory 
where 


a special cele 


Dration luncheon was 


& ¢ 
LEFT 


COLGATE Oo 


Four COLGATES 


served, ws 


Col 
acted 
and introduced 
cials of the 


SHOWS FROM) RIGHT ro 


Austen Colgate 


Russe_t CoLiGate, GILBERT 


toastmaster 
offi- 
company 


as 


ENGINEER. THE INSET IS BIG 


rHE 


HAS BEEN INST 


Trib 
utes were paid to Chief Engineer Warren Davey of Col- 
gate & Co., to Seth Mayor Frank 
and Commissioner A, Harry Moore of Jersey City were 
then introduced. Both paid tributes to the company and 
told of the high regard in which it is held by the city. 


PLANT, WHICH JUST 


responsible for the building and erection of the clock. 


and Thomas. Hague 


\USTEN 
( OLGATE, 


CLOCK, 


ESSENTIAL Oit REVIEW 


\ 
\I 


& Ce 
m- 


Colgate responded on behalf of Colgate 


and stated that the hearty to the 


the 


co-operation given Ce 


pany by officials of city had been a tactor of con- 


enabling the company to expand 4 


at the 


sequence m 
eight 
ovet ifty 


Meehan, 
and 


\mong the guests luncheon were of the 


SIX 


been with the for 


William 


employees who have company 


They were: Skinner, Thomas 
William Lyons, Thomas McClung, James McCroskey 
Neill. P. Madden H. 
in the half century were 
The 


currence 


vears 


a 
ill. 


Was 


Sam and Chipman, who are als« 


class, 
almost similar oc- 


interesting event 


Jeffersonville, 


other an 


at the Ind., plant of the company, 


which was with the starting of its big 


opened 


The 


formally 


clock November 24. event was marked by special 


ceremonies. 
so 


at 


Jet- 


The clock, which was formerly conspicuous 


the Jersey City works, is located on top of the new 


a fersonville factory, 
which is the first out- 
the 
production 
the 


One 


side extension of 
company’s 
facilities in 
United States. 

other plant incident- 
ally has been opened 
in Canada. The clock 


was officially started 


5 in the 
Gilbert 
With 


Col 


o'clock 
evening by 

him 
\usten 
Russell Col- 
M. Col 
Colgate, 


lgate. 


ney 
Gilbert 

Davey 
McDavit, 


company. 


Warren 


1S 


the big hands 





clock had been 


ARE INCLUDED IN THIS PHOTO, WHICH 


in motion a 


CoLGATE, GILBERT COLGATE, JR., 


testimonial dinner 


SR AND \WVARREN DAVEY, CHIEF 


Colgate 
of 


was by 


« Co., to 


leffersonville, 


civen 


FORMERLY ON THE JERSEY CITY 


officials 


ALLED ON THE JEFFERSONVILLI PLANT. 


New 


dinner 


Louis- 
Albany, at the Brown Hotel, Louisville, Ky. 
to 
Austen 


ville and 
The 


and 


“a friendly friends 
to 


Colgate said that when the com- 


gesture 
Col. 


Was our new 


according Colgate, who 
Col. 


decided to make its expansion in the United States, 


neighbors,” 
acted as toastmaster. 
pany 


it sent engineers on a country-wide search for a_ suitable 
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and after 
fully 


present 


location and they discovered it near Louisville: 
that 


The new plant at 


a conference it was found Jeffersonville met 


the needs of the company. em 


ploys 300 workmen 
Gilbert 
briefly the history of the company which was founded in 


Colgate was then introduced and he sketched 


William Colgate, and has grown to its 


dimensions within the control of one family. 
\mong the 
lisher of the Louisville Courier-Journal, who stated that the 


1806 by present 


Judge Bingham, pub 


other speakers were 
city was proud to have in its midst people of the type of 
Colgate & Co., who know how to treat employees and cus- 
Mayor Warder stated that a community 

rm of the stand- 
Co that the 


general advance- 


tomers was sel- 
dom given an opportunity to welcome a 
the Colgate & 


plant foretokened 


character of and 
the 
ment and prosperity for Jeffersonville 

The plant, which was formerly a state institution, was 
taken the company two years 
thoroughly New 
equipment has been installed throughout and unusual pro- 
visions have been made for the comfort of the employees. 
The products only in 


its Jeffersonville plant 


ing. and 


opening of new 


over by ago and has been 


remodeled. machinery and labor-saving 


company will manufacture laundry 


Among the exhibitors at the Power and Engineering Ex- 
Palace, New York City, 
the Scovill Manufacturing Co., 
the Alsop Engineering Co., 

former had a_ particularly 


position in the Grand Central 
December 1 to 6, were 
Waterbury, 
New Yoork 
inviting booth 
Philip Davidson 


and 

The 
incidentally was in charge of 
Kerr of the Water- 
bury office and C. A. Gleason, E. H. Callanan, C. W. 
Snowman and D. McFarland of the New York 
The wide range of products made by the company from 
condenser tubing to vanity cases were shown in an effective 
way. All of the metal objects in the booth from the floor 
covering to the arches and signs were made in the com- 


Conn., 
City. 
which 
and George 


office. 


pany’s plant. A microscope was used to illustrate the grain 
structure of metal and served to explain to visitors why cer- 
tain metals fail. In well-arranged show cases small objects 
such as radio and automobile parts, umbrella ferrules, but- 
tons, hinges, thimbles, talcum powder can tops, cap screws 
and vanity cases were shown. 

The Alsop Engineering Co. displayed in its booth Hy- 
The company 
and 


speed mixers, filters and glass lined tanks 


was represented by S. A. Alsop, Charles Crowley 


Theodore Grebe. 

Savour, Inc., New York City, announce that they have 
doubled their manufacturing facilities by taking another loft 
at 508 Broome street, where they have been located for some 
time. New machinery has been installed and the company 
has also added equipment to facilitate deliveries of com- 
pacts and cosmetics which it manufactures to its customers. 
Business has the reports, par- 
ticularly in the New England states, where J. Chadell has 
been calling on the trade. 


been increasing, company 


Karl Kiefer, president of the Karl Kiefer Machine Co., 
Cincinnati, Ohio, accompanied by Mrs. Kiefer, enjoyed a 
brief vacation in New York City during the week of No- 
vember 22. While in the city, Mr. Kiefer made his head- 
quarters at the New York office of the company, which is 
in charge of Albert Sterling. 
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acai 
ie, A 
elties in perfume bottles and labels, arrived recently for 


Meht, of Meht & Daniel, Hamburg, Germany, noy. 


two months’ stay and is making his headquarters with the 
Meht & Daniel Corp., 1 Liberty street, New York City 


Hans E 
son of Hans Steche, Chairman of the Board of Directors 
of that 

December 6 


Steche, a director of Heine & Co., Leipzig and 
, 
company, - sailed 
the Levi. 
athan after having spent a 


on 


short 
Mr. 


some 


time here. 
Steche showed us 
Photo- 
rose and violet 
fields under cultivation by 
his firm and spoke of the 
considerable quantity of 
flowers harvested and the 
commercial production of 
absolutes. He was ver 
encouraged by the 
of the American 
company and plans to visit 


interesting 
graphs of 


much 


growth 


this country again next year, 

Mr. Steche and Paul 

Schulze-Berge, Jr., _ presi 

deit of Heine & Co. New 

PAuL Scuutze-Berce, Jr. York City, American agents 

AND Hans E, STECHE for the company, are shown 

in the accompanying  photo- 

graph snapped by the Editor just prior to Mr. Steche’s 
departure. 


Miss Laurose Schulze-Berge, daughter of Paul Schulze 
Berge, Jr., president of Heine & Co., New York City, has 
unusual talent for a young lady of only eleven summers, 
which sometimes turns to verse. Below is what the festive 
season has inspired her to write for the Christmas 


edification of her family and friends: 


holiday 


Christmas 


Christmas is here!—Ho, Christmas is here 
Filling the world with a boundless cheer, 

\nd from all the windows far and near 
Rings the gladsome cry of “Christ is here!” 


Soft snow is falling outside—but within 
The families are gathered with all of their kin: 
Dear Grandma and Grandpa and all of the rest, 
So happy, so cheerful, all dressed in their best. 


Pa reads a verse from the Bible so dear, 
Of the Star that led the Wise Men near 
To the bed of the Christ child, 
To that small bed of hay, 
Where the dear Virgin 


Mary, contentedly lay. 


So good-night, all, 
May we meet next year. 
God bless you and grant you 
A year full of cheer. 


LAUROSE SCHULZE-BERGE, 
Age 11 years. 


CuristMas, 1924 


Leopold M. Levy, president of the Ben Levy Co., Boston 


Paris, sailed on the Paris, December 10, for a visit t0 


of the 


and 


the Paris office company. 
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MoraNA SALES 


The annual conference of the sales and executive staffs 
of Morana representatives for 
Etablissements Court S. A., and 


Christo Christoff, held at the company’s offices, 118 East 


Inc., the American 


Antoine Chiris, Bruno 


27th street, New York, came to a close with a dinner at the 


Hotel Pennsylvania, Wednesday evening, December 17, 


alter a meeting marked by extreme cordiality and enthu- 
Slasm 

Sessions of the conference were held at the offices of 
the company December 15, 16 and 17, and during the con 
from J. G. Siarri, 
Morana, 


Carl Schaetzer, president of the company, who at 


lerence greetings were received man 


aging director of Etablissements Paris, and from 


present 
s in Europe 

[he conference was significant, for it marked fifteen 
since its or- 


Warren E. 


Morana 
absence of Mr. 


ears of service of the company 


ganization: In the Schaetzer, 


burns acted as chairman and in his remarks he sketched 


While 


the history of the company since its inception. 


history of the business, Mr. Burns pointed out 


\MERICAN PERFUMER & ESSENTIAL O1L REVIEW 


\ND ExecuTIvE STAFFS ENp FirTEENTH ANNUAL CONFERENCE WITH 


3ANQUET 


developments which have taken place in the industry and 
well-defined ethics. 
is closing a very good 


the gradual establishment of business 
He pointed out that the company 
year and that the organization looks forward to continued 
and considerably increased gains during the coming twelve 
months. 


At the 


sales staff from all over the country, and all present were 


banquet there were fourteen members of the 


stockholders of the company. Following the dinner, the 
party enjoyed “Lady Be Good” at the Liberty Theatre. 
Those present at the banquet were, (from left to right) : 
F. W. Stechmann, Jr.; E. Stange, 
Morana Ltd., Toronto); F. Steele; J 


retary, Morana Ltd., Toronto) ; L. A. Barber; J. H. Becker, 


(assistant treasurer, 


R. Ferrell, (sec 
2nd vice-president; A. Fortune, manager Chicago branch; 
Walter Mueller, Warren E. 
W. H. Rowse, Ist vice-president and sales manager; A. S. 
Downs; P. W. Milbrat; H. L. Shaftoe; H. F. Croen; W. 
I’. Sheehan; C. J. Fox; A. J. Dillinger and W. Schwarz. 


secretary ; Burns, treasurer, 





Berman & Sons, New York 
Uity, who served in the Aviation Corps at Dorr Field, Fla., 
during the 


harles Mack Berman, of I. 


war, is capitalizing an idea which he invented 


the war to protect aviators and at the same time 


Promote the sale of powder puffs to men. 


it is well known that aviators must stuff their ears with 


cotton when occurred to 
\" 7 ; ° ‘ 
Mr. Berman back in the days of the war that nothing was 
better suited for this purpose than dainty powder puffs, 


into high altitudes, and it 


going 


which not only take up the air pressure in a most effective 
but which also deaden the sound from unmuffled ait 
Plane motors. The puffs are ‘used by aviators by putting 
helmet. At Bolling Field, 


idea has proved to be extremely popula 


one over each ear under the 


Washington, th 
and powder puffs are now being sewed into the helmets. 


\s the idea has gained acceptance in various aviation 


fields, sales of powder puffs for this purpose have in- 


creased considerably, according to reports from the com 
pany. 
With Mr. 


Sons are his two brothers, Stanley and Robert, the former 
troops of Bo 


Berman in the manageme..t of I. Berman & 


Scoutmaster of one of the largest 
New York City, No. 722. 


being 
Scouts in 


Christian F. G. Meyer, wife of the founder of the 


Drug Co., St. 


Mrs. 
Meyer Bros. 
ninetieth birthday in which observance 


Louis, recently celebrated her 
both children and 
grandchildren were participants. 

Carl F. G. Meyers, president of the company, was chair- 
man of the reception committee of citizens who greeted the 
World Flyers their 


return from circling the globe. 


when they stopped in St. Louis on 
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Charles Henry Cooper and Charles P. Shuesler who 
the & Shuesler, 


Bldg., Chicago, Ill., manufacturers’ representatives, recentl) 


com 


prise firm of Cooper Railway Exchange 
spent ten days visiting the trade in the East, particularly in 
New York and its vicinity. 
were the guests of Sewell H. Corkran, manufacturers’ repre- 
sentative for Wm. Buedingen & Son, Rochester, N. Y., and 
4. H. Wirz, Inc., Chester, Pa. 


& Shuesler represent the latter company in the Middle West 


As is well known, Cooper 


and have just been appointed Mid-West representatives for 
Wm. Buedingen & Son. 


One of the recent interesting events in Chicago essential 
oils and perfumers’ supplies was the election of a successor 
to the M. L. 
soap and extract industries in the Middle West, as head of 
the Barrett & Co., 
more than half a century ago. At the meeting of the com- 
held M. J: P. the 


founder, 


late Barrett, dean of the allied perfumery, 


firm of M. L. which had its origin much 


pany, recently, Barrett, brother of 


and better know by his friends as “J. P..” was 


elected president and treasurer of the corporation. M. F. 
Barrett, known familiarly to his acquaintances as “Frank,” 
p.,” 


many 


and son of “J. was chosen vice-president. W. Hl. 


Shellman, 


The policies 


for vears the secretary, retains his office. 


which have been followed in the past with 


such signal success will be adhered to by present man 
agement is announced. 

In the f 
president of 
firm of M. 
Co., it 


time to find 


passing of the 


the long-time 
ia sarrett & 
is interesting at this 
in our archives 
a circular sent out by the 


42 


Krench text 


founder vears ago. It 


gives the and a 


translation of an announce- 


ment issued December 24, 


1882, by 


the Syndicate of 


and Distillers 
\lpes 


together with a map 


Perfumers 


ot the Maritimes, 


l-rance, 


show 


colo shaded to 


Ry. ARRETI 


he difference ll lavende r 


ils between the syndicate’s and other produ It was 


the late that 


. ‘ 
cnaracteristic ot rm tha 


nthe 
oil he 


lamented head of the 


entire presentation of the attributes lavender 


merely printed what was almost a foot note, 


1¢ Tc WS 


“yy t 
Lour attention is invited abo statements 


The 
subject in 


lavender document is issued on_ the 


that 


terring to oil 


ughest authority on France and to buyers 


of such goods it may be found interesting.” 
He simply 
M. I Barrett, 

Wabash 


peen 


“Yours 
Me rchant, 50 


signed it in equally modest manner 


truly, Drug Commission 
and 58 


long 


which address has 


West 


firm has made in 


Chicago,” 


233 


avenue, 


since superseded by Lake street, in 


the progress that the Barrett more than 


two-score years 


Now 


exceeding] 


future: M. L. 
optimistic 


for the for the 


Co 


next 


So much 
Barrett & 


for trade 


past. 


report an outlook 


The 
1925 up to this date is highly 


vear volume of contracts closed for 


satisfactory and on a good 


basis. “Everybody seems to be in a mood to forge ahead,” 
said one of this firm’s officers, an opinion which is generally 


prevalent in Chicago. 


While in New York City they 
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——., 


Sidney B. Kaiden, president of the Pallas Manufactury 
Co, and secretary of the Solar Laboratories, Inc., New York 
City, is enjoying a brief but well-earned vacation at Palm 
Beach, Fla. 


IE. Pennock, president and general manager, and } 


\utomatic Machi 
Vu rk ( 


Standard 
New ity recently ; 


pending in the 


H. Gregg, treasurer of the 
Co., Rochester, N. Y 


connection 


were in 


with litigation now 


Feder 
courts. While here they also made numerous calls on the 
irade : 

\ugust F. Kammer, 
New York office of 
more, Md., will 


anniversary of his connection with the 


vice-president, and mat 


( ilass 


the Carr-Lowrey 


of Balti- 


, twenty-fifth 


celebrate on January 2. the 
Institution in which 
he has become one of the important factors. Mr. Kammer 
began a quarter of a century ago under the tutelage of the 
late William W. 
bottle industry have been continued in the 


\lr. 


business affairs, prolited in the stimulating and sympathetic 


Low rey, whose high ideals of the glass 
rms development 


Kammer, with a natural bent for good principle in 


surroundings which he experienced in entering the industry, 
Striving toward idealism in the artistry of perfume bottles, 


in which the lirm = specializes, was to be expected in the 


circumstances and the results have shown for themselves. 


Mr 
plating his coming anniver- 
this 
the 


Kammer, in contem 


sary in sphere of 
activity in industry, re- 
cently remarked that he be 
lieves the future of the per 
allied 
lies largely in 


the 


fume and industries 
perfection of 
package, besides work- 
the 
the contents. 


| ooking 


Kammer 


ing for best quality of 


Mr. 


continued 


forward 
predicts 
and greater development. in 
the 
bottles 


American — perfumer'’s 
this 


thoroughly 


industry In 


AvuGust F. KAMMER 


sentiment he is 
the 


Halex nhe ry, 


in line with policy of the Carr-Lowrey Glass Co., for 


with C. G president of the company, he made 
trips to the Continent to observe European conditions, in 
addition to those in this country, in studying the possibilities 
for manufac- 


Despite 


improving and co-operating with American 


turers in the proper packaging of their products. 
the last 
turned 40 and is in 


so that much more may be expected of him 


Ms active experience in quarter otf a century, Mr 


Kammer has only just the prime ot hi 


business career, 


in the future His hobby is golf and there are players wi 
consider him to be the best golfer in the perfume and allie 
industries. As ow is the New Jers 


readers are aware he 


State champion 


Daltroff, of ( Paris, is 
New York the late 
to confer with Frank N. Carpenter, manager of the Amer 


lernest 
at the 


aron, expected to arrive 


Pe : 4] 
office of compan) this month 


ican Corporation. Early iy 1925 the company is to ofet 
a new toilet preparation. 


F. W. 


Heine, of Compagnie Duval, New 


dence, Philadelphia and intermediate points. 





York, has re 


. . ° ° — ) \- 
turned recently from a business trip covering Boston, Prov 


— 


Th 
Roch 
fume 
their 
new 

Th 
tion 


labor 
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me tl ke — ae _ aon 
Macturing The Lorscheider-Schang Co., Inc., New York and Mr. and Mrs. H. W_ Fisk, of Paris, Tenn., are the proud 
Yew York Rochester, N. Y., manufacturers of paper boxes for per- parents of a bouncing baby boy who arrived October 20. 
| at Palm fymes and toilet articles, have recently more than doubled Mr. isk is in charge of the Paris Toilet ( manufacturer 






their manufacturing facilities through the acquisition of a of the Golden Peacock line. 





new building at Rochester. 









and The factory which is shown in the accompanying illustra- ; 
Machis tion is a new, modern, fireproof structure equipped with | mn thn ee eoteaaae ee manasa 
cently j tabor and time-saving devices, and is so arranged as to bert and F. G. Gilles, of the firm of Robertet & Cie, Grasse, 
Fe l'rance, snapped by the 
Is on the Kditor while visiting — the f 
plant of the company last f 
spring i Nag’ 
r of the P. Robertet & Cie, who t a 





recently appointed the Fox 
& Clarke Co., New York, as 


their sole United States 


of Balti- 


enty-fift 






in which 
Kamme 


ze ot the 





agents, manufacture a line 





of floral absolutes and con 





the glass cretes which will be effec 


tively brought to the atten 





lopment 






neiple in tion of the trade in a series 
npathetic of striking inserts, the first 
industry of which appears between 





e bottles, advertising pages 52 and 


1 in the 






53 of this issue 







mselves One of the. attractive 
labels featuring jasmin, 
made by the company, ap MAURICE MAUBERT AND 
New Factory OF THE LORSCHEIDER-SCHANG Co., IN¢ pears on the obverse side ot KF. G. Gites 






. the insert and on the re 
nable the company t: ‘r the cj fF servic The . ; 
enable the mpany to offer the maximum of service. he verse side the qualitic s of the company’s absolute jasmin 






location at North Fitzhugh and Allen streets is especially are described, and attention is called to the fact that the 
favorable sor shipping. Fox & Clarke Co., New York, will be pleased to send 
It is interesting to note that the Lorscheider-Schang samples of Robertet products to anyone interested 

(o., was founded in 1903 by the late E. N. Lorscheider. 

Under the general management of Frederick Schang, 











a lll aedinal ad M O Mies ; ; ’ 

president, who is ably assisted by George S. Bartold and Northam Warren, first vice-president of the American 
staf of e ‘ence or ; 2 ; » thee ; va . . 

a staff of experienced department heads who have been Manufacturers of Toilet Articles, and president of the com- 
the 1 ) ot ie ‘O VAN since its il te h 
the employ f the compar ince it neeption, the pany which bears his name, 





returned on the Vajestt 






November 25 from a two 






months’ trip to Europe. 

































MER 
: Despite the fact that Mr. 
~0., 10 Warren sailed September 12, 
. made with characteristic energy he 
sage managed to visit the princi- 
bilities pal centers of England, Scot- 
anulac land, l’rance, Belgium, Hol- 
Despite land, Denmark, Sweden, 
ry, Mr Germany, Switzerland and 
Lae Spain. In addition to visit 
oF ; gv all the European agents 
rs W of his company, he found 
1 allie enough time for pleasure to ; : 
Jer ; ; ; a add zest to the trip, which, NortHAM WARREN 
FREDERICK SCHANG GeoRGE S. BARTOLD 
incidentally, was made alone. 
business of the company has grown steadily and the cle Che trip afforded Mr. Warren an excellent opportunity 
ree mands on its manufacturing facilities became so insistent to size up conditions abroad, and to form an opinion as to 
month that a new building was imperative. The company ex the possibilities for extending the sales of \merican made 
Amer pects to occupy its new quarters soon after the New _ toilet- preparations in Europe. Conditions for the sale of 
» oller Year, American toiletries, he found, showed a decided change for 
uaieni the better since his trip abroad two years ago. In England, 
Among the numerous exhibits that attracted attention at which is probably the largest and best market for toilet 
as Te the annual convention of the National Coffee Roasters’ Asso- — preparations, he found a marked decrease in unemployment, 
Prov ciation at St. Louis last month were those of the American exchange has improved and a considerable amount of build- 





Can Co. and the Passaic Metal Ware Co. ing is going on, so that people are generally more prosper- 
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ous and for the future. This 


feeling was especially marked in London where Mr. Warren 
talked with manufacturers and wholesalers. 


naturally more optimistic 


In the Scandinavian countries, Mr, Warren found condi- 
stable, but in Germany he noted the most startling 
contrast to his former visit. 


tions 
The country is now on a gold 
basis, there is no unemployment, factories are working over- 
time and in Mr, Warren’s opinion, it bids fair to become a 
splendid potential market for American made toilet articles. 

“In fact,” said Mr, Warren, “American made toilet articles 
can readily be sold abroad, provided the effort is made intel- 
ligently. If American manufacturers want export business, 
they must work for it. It will do no good to put their 
products on the shelves of foreign shops and expect to sell 
That 
But if Americans go over to Europe and 


them merely on the basis of American reputation. 
cannot be done. 
sell the idea that American made toilet articles are as good, 
or better than the foreign made, I am convinced that they 
can get business. fact that 
certain American lines of toilet articles, such as manicure 
specialties, 
accepted in 


This conclusion is based on the 


and dental 
They 


This feeling has been brought about 


shaving creams, are now readily 


Europe. are regarded as products in 
which America excels, 
by intelligent and far-sighted advertising and skillful sales- 
What | 


has been 
be done with others, provided ‘some well considered scheme 


manship. done with those products, may 
of introducing them is originated and then energetically 
worked out.” 

When 
Mr 


Belgium | 


asked whether he 


Warren’s 


had time on his trip for any 
“Yes While in 
a picture buying-orgy with my good 
the just 
decorated by the Belgian King for services to the Allied 
during the war. Mr. Sanders is not only a good 
perfumes, toilet articles table but a 

We bought together 
Belgium’s best known 


fun, answer was indeed ! 


went on 


friend Louis Sanders, who by way has been 


cause 


judge of and wines, 


connoisseur in art of no mean ability. 
fine canvasses of one of 


two very 


animal painters—Harry Schouten—one of which is going to 
the 


mate to it in Mr. Sanders’ spacious offices in Brussels.” 


hang in visitors’ room at the Cutex Building and the 


Leon Silvin, president of Keller-Dorian Silvin Co., Lyons, 
France, 
Paris, 


various 


accompanied by his son, Jean Silvin, sailed on the 


December 10, after spending two months visiting 
sections of the United States in company with Wil- 
Pitts, head of the import department of Whiting 
Co., New York City, American agents for the 


Despite their comparatively brief stay in this 


liam B. 
Patterson 
company. 
country, Messrs. Silvin called on the trade in the New Eng 
land states, in Canada, in the Middle West and in the East: 
and both were agreeably surprised with the sales possibilities 
by the 

the 


American market. were especially 
by the 


country 


offered They 
them 


this 


gratified by warm reception accorded 


American trade and promised to again visit 


1 re 1 
petore iong 


The initia! announcement of Bergeret-Griffon, 145 West 
45th street, New York City, exclusive agents for the United 
States and Canada Marius Milou & Cie., Montelimar, 
France, and Cristalleries de Nancy, Nancy, France, appears 
on advertising page 122. The firm of Bergeret-Griffon is 
a close business relationship which has 


for 


the outgrowth of 
existed for the last five years between Charles Bergeret and 


Andrew Griffon, the latter being in charge of the New 


York office. 
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~ s 


\s our last form closes census figures given out 


Washington show that the nation spent considerably tm 
$117,175,741 
preparations last year, showing an increase 
$26,000,000. The total in 


than for its perfumes, cosmetics and toilet 


over 192} 
approximately that 
$90,756,063. 


The figures revealed that $425,102,073 was spent in 1923 


year was 


for druggist preparations of all kinds, including cosmetics 
patent medicines, and compounds, as compared with $34}. 
472,204 in 1921, 


two 


The manufacturing census is taken every 


years, and the figures represent the wholesale prices 
of the goods. 


Lo, 


change in 


In this issue Ungerer & New York, have tak 
74 to the the Chuit. 
Naef’s synthetic product Fleur d’Oranger. It is somewhat 
unusual for a firm voluntarily to give up the name of such 


page announce name of 


a well-known product, but as explained by the firm in jt 
advertisement, they have decided to take the new nam 
NYMANENA in absolutely to distinguish their 
product from others which are named after the flower, or 
which 


order 


may have a similar name. 


Ungerer & Co. take the position that the name Fleur 
them, cannot be 


legally be 


d’Oranger was originated by but as it 


registered as a trade mark and can used by 


others, they have decided to coin an entirely new name, 


Robert Buedingen, president of Wm. Buedingen & Son, 
Rochester, N. Y., spent a week in New York City recently 
calling on the trade 
Sewell H. 
company. 


While here he made his headquarters 


with Corkran, New York representative for the 


Inc., Paris and 
New York, sailed for home on the Paris, December 11, after 
spending a month in the United States and Canada, where 


Jean Godillot, president of L. T. Piver, 


he inspected the plants and conferred with officials of the 
the While in New York 


he made his headquarters with Charles Baez, United States 
| 


\merican branches ot company. 
agent for the compan) 

Dr. T. C. Wheaton, president and founder of the T. C 
Wheaton Co., Millville, N. J., his son 
Frank H. Wheaton, treasurer of the company, has returned 
The trip 
was made by rail over the Florida Keys to Key West and 
boat to 


accompanied by 
from a week’s pleasure trip to Havana, Cuba. 
from there by Havana. 

Kranich & Specification Soap Co., Brooklyn, N. Y., a 
nounces that L. M. Goldsmith has taken over the sale 0 
. 6 . es . . - al 
its products for the entire United States, and in future wi 
devote all of his energies to the sale of domestic mad 

° ° ° . . . cal 
castile soap, discontinuing entirely the importation and sal 
of Spanish castile soap. Mr. Goldsmith has been exper 
menting in company with Mr. Kranich for the last three 
years on the problem of producing castile soap in the Unitet 


States equal to Spanish products. The company plans ¢ 


offer its soap to the trade in branded bars and also m 


powdered form 


Herman Wessels, treasurer and general manager 


Polak’s Frutal Works, Inc., New York City, which is al- 
filiated with Polak’s Frutal Works S. A., Paris, oe 
and LaZanclea, Messina, Italy, calls special attention at this 


The an- 


time to floral ottos manufactured by the company. 


artisins 119 
nouncement of the company appears 0.1 advertising page 


wildin 


yhose 


108 an 


y the 
manuf 
and in 
service 
sentatl 
York 


Herbe 





bly more 
nd toilet 


192] 


ear was 


oSmetics 


‘h $34),. 
en every 


le Prices 


f Chui. 
ome what 
of such 
M in its 
W name 
sh their 
wer, or 


nnot be 
used by 


lame, 


& Son, 
recently 
juarters 

for the 


ris and 
1, after 
where 
of the 
y York 


States 


eturned 


he trip 
4 


est and 


Y , all 
sale ol 
re will 

made 
id sale 
>xperi- 
- three 
United 
ans t 
Iso in 


1924 


EE _ 


DECEMBER, 


Schlegel, Inc., general lithographers, Schlegel 
uilding, New York City, 
hose attractive insert appears between advertising pages 
8 and 109, call attention to their 
ervice to manufacturers of toilet preparations, perfumes, 


New York City in 


wy? and since then has enjoyed a steady and ever-widen- 


George 
Second avenue and 22d street, 
for 


facilities giving 


The company was established in 
g growth until now it has three branch offices—one in 
19 South 


Salle street, Chicago, and the third in the thriving city 


the Drexel Building, Philadelphia; another at 


a 
{Tampa, Fla. One of the features of the service offered 
the to 


manufacturers in the creation of new and beautiful designs 


» the company is assistance it 1s able render to 


nd in offering new ideas. This feature of the company’s 


ervice is in charge of Charles C. Morrison, sales repre 
entative in the East, with offices at 103 Park avenue, New 
York City. Mr. Morrison is ably assisted in this work by 
Herbert G. McGrath. 

The possibilities of white soap as a desirable medium for 
the carving of small sculpture both in relief and in the round 


the Art New York City, 


exhibition small sculptures in 


Center, 
of 


vere demonstrated at 
1, 


sap was begun. 


lecember where an 


There were several hundred examples of 


OAT 


ScutpTtuRE A New Fap: CENTER Is First PRIZE, THE 


ELEPHANT Is SEcoND AND Rapeir Tuirp 


small sculpture on display; and from these, competent judges 
varded prizes to Miss Brenda Putnam, first, for a maiden’s 
d in profil Miss Margaret 
; and Simon Moselsio, third, for a rabbit. 
taling $500, offered Procter & 
The objects in 


Center, 65 Last 


second, for an ele 
The 


Gamble Co., 


Postgate, 


prizes, 


were by the 
neimnati, Ohio. 


the \rt 


nuary 15 


art soap will be displayed 


York, 


56th street 


New until 


D. Jones 


York City 


Reusche & Co 
liquid, 
the 


sales representative ol 


manufacturers of frosting returned 


ntly from a satisfactory business trip in 


| 
Venver 


territor\ 


the Pacific Oast 
e€ house hier 
whose 
old 


been est 


t Cay lrrere natul 


France, advertisement appears on page 93 


the Alpes-Maritimes 


Lemoine et 


ssue, is an institution in 


having 1784. Pierre 


294 Pearl street, New York, at 


ng agents in this countt for Cavallier Frere 


blished i 


the exclu 


+ UK Charl J 
enue, New York ( 


£ account of \ 


$450 Four 


the 


\gencvy, th 


handle 


\dvertising 
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ireen 


ity, future advertis 
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We are glad to welcome the Charles V. 
Newark, N. J., 
ing pages 92 and 106 of this issue. For a number of years the 
ot 


Sparhawk Cor- 


oration, back to our columns on advertis- 


company was one our most consistent advertisers and 


its original and often beautiful announcements have been 


missed. As improvements have been completed in its plant 


the company is now in a position to handle all orders 


advantageously; and Mr. Sparhawk, who has been active 


traveling about the trade, reports a most 


encouraging im- 


crease in the volume of business 


Victor 


declared 


Metal Brooklyn, N 
a quarterly dividend of 3% per cent or 


stock. 


Products Corp., of 


standing common 


Salesmen of V. Vivaudou, Inc., from all over the 
States had to 
Thomas J. annual 
held at 
cember 

Mr. 
conduct 


United 
an opportunity their 
McHugh, at the 


the company, 


meet new president, 
convention 


York City, De 


salesmen’s 
Ne W 


the offices of 
15 to 18. 


McHugh’s forceful comments on fair dealing the 


of the Vivaudou 


business were enthusiasti- 
cally received by the twenty 
all the 


attended the 


five men from over 


country who 
convention. 
Sales problems were dis- 
cussed in an informal way 
and it was announced that in 
the coming 


year a generous 


and widespread advertising 


campaign in national and 


local mediums would be un 
dertaken 


Mr 
length 


McHugh 


on the 


dwelt at 
of 
the 
fulflled, and he 
would discourage 


seriousness 


Tuomas J. McHucGu 


making promises to 


trade which cannot be also announced that 


the company price-cutting. The 
looks forward to a 
sible will be 
sales organization. To facilitate operations the 
back to 418-424 West 25th New 
had the 

18 


company 
banner year in 1925 and everything pos 
the 


done to build up a strong esprit de corps i 


company 1s 
York ¢ 
Hotel Astor 
luncheon was given them 
Hote! Astor, 


compa! \I 


moving 
The 


and 


street, itv. 


salesmen several luncheons at 


December a farewell 


Yacht 


ittended by executives of the 


on 


in the Room of the 


innounc 
of the policy advertising 


company’s appears on 


Bloomfield, N. J ; 
that it 
all in 


whic 


Peerless Tube Co., of telephone nun 
Bloomfield 3361, 


York Ci 


ity 


announces has discontinued its 
h and that 

dled directly from Bloomfield, 
way from the metropolis. Every 
tives is in New York, 


be taken care of promptly 


will be han- 
h : »» 


1S 


omece juiries 


minutes 


day one of the execu 


nd it is expected that all 


Saul M. Davis, 
New York ( 
visited the leading manufacturers of toilet preparations 


through Ne 


representing the Everg Chemical 


itv, has returned from a trip in whi 


cold cream and hair tonics, 


Pennsyl 


ticularly 


State and inia territory 
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IX. M. Laning recently returned from an extended motor 
trip in which his speedometer rolled up 4,360 miles in 36 


Mr New 


York, combines efficiency with enthusiasm in motoring, for 


days. Laning, head of the | 


M. Laning Co. of 


the four thousand miles and over were covered without the 


slightest mechanical trouble or other unpleasant incident. 


He 


Falls, where she 


The weather, too, was practically perfect 
by Mrs Niagara 
enjoyed a few days of sight-seeing. 

Mr 
enabled him to 
the 


resulted 


Was accom 


panied Laning as far as 


Laning considers the trip of sound yalue, as it 


neet many buyers in small towns as well as 


large cities, and a pleasing number of new accounts 


Visited were Binghamton, 
\kron, Toledo, Detroit, 


Milwaukee, St. 


Some of the cities 


Rochester, Buffalo, Cleveland, 


Grand Rapids, South Bend, Chicago, Louis, 


Indianapolis, Columbus, Dayton, Uniontown, Reading, and a 
number of other points in the Keystone State 


Mr 


cover 


Laning 


the 


enjoyed his trip so much that he plans to 
the 
New 
This trip 


Mr 


motorist 


entire United States eventually Soon after 


will Florida, 
via the Atlantic Coast 


rst of the vear, he motor to thence to 


Orleans, returning States 


will require about six weeks, following which Laning 


d 


plans to develop into a transcontinental and go 


ugh to the > Coast 


thre 


announcements of Mathieson 
York ( ity, 


tollowing 


mtormative 
New 


rtising page 


The striking 
Alkali Works, Inc 


the 


which appear regularly 


on adve the market reviews on 


soap materials have proved to be of much interest and 


value to soap manufacturers and perfumers according to a 
trom the which is 
The 


5 


letter received company reproduced on 


advertising page 85 company's announcement appears 


m advertising page 7 
Hudson, N. Y., heads 
1925 calendars with a neat 


the 


Compagnie Parento, Inc., Croton-on 


the list of senders of and Uni 


Desk Calendar 


distributed to 


versal for new year, one of which ts 


being each of the company’s customers as 


a Christmas eft of future usefulness 


Another 1925, coming t 
the 1 


Howard S 


very attractive desk pad for 


the season, is trom 


New York, ot 


The pad is bound in convenient. style, 


with the compliments of 
Colorist, 233 Broadway, which 
Neiman is editor 

possessing the new feature of having the top tab open en 
tirely, while the binding is sewed instead of wired, allowing 
free use of each leaf 

&2 and 8&4 New 
with the compliments of the 
leaf 


metal 


Brothers, Inc Beekman 


l‘ritzsche 
York, 
Christmas and 
desk calendar 
plate 


street, 
also have sent to us, 
New Year 
ind memorandum pad. It 
the 


season, a very useful loose 


bears a neat 


which unobtrusively reminds user of the donors. 


Announcement is made in Philadelphia of the marriage 
Kanter, proprietor of the Lokant Manufacturing 
250 North 10th street, and Miss Martha Rita Rosenthal, 
Mr Mrs Rosenthal, of 4288 Park- 
side avenue, Philadelphia, on November 26. The betrothal 


Day, Mr. Kanter’s 29th birthday. 


of Louis P 
Co., 
and 


daughter otf Harry 


was made on Armistice 


boxes has 


Karl Voss Corporation, manufacturers of paper 
moved its factory and offices from Long Island City, N. Y., 
to Hoboken Terminal 


Hoboken N 


Building D, at the foot of Fifteenth 


street, ].. the telephone being Hoboken 8753 
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a 
\dvices 


a son in the 


from Zaandam, 


Holland, tell of the arrival 


family of Mr. and Mrs. Sam Schwarz, Thy 


young man is named Leopold and registers 3yY kilograms 


Mr Polak 


Schwatr 


Schwarz is 


| td., of 


member of thx 


Zaandam 


senior rm of 


\gain we have received our annua! subscription payme 
MeKnight, 
renewing old acquaintances in a respite from his tours 
the Nliddle \W est lueders & Co., of New Yor 
Despite his long service as a valued member of the 


statf he 


Visit from Genial Jim who has 


been in tow 


tor Georges 


keeps perenially youthful and is 
Detroit, New 


Pennsylvania 


rejoicing 
York 


Genial Jim js 


in't 
addition to his 


Ohio 


territory of 
Western 


welcome caller not only in our sanctum, but everywhere 


state, O 


tario, and 


voes 


Mi Mrs 
ire receiving congratulations on 
of Miss Marilyn 
ounces, on Nevembei 


Mon irch 


and Quentin R. Smelzer, of Buffalo, N, \ 


the arrival at their hom 


Smelzer, weight & 
22. The 


Nusbaum 


l-rances 


pounds 


happy father is 


associate 


vith the Paper Box Co., Ine., 


New 
Albany. 


\ position Manhattan, Yor 


led t 


Corporation, 


notice of dissolution at 


Sunshine, the Jos. Sunshine Glass 


Joseph 
\\ orks, 


specializing in 


proprietor of 
Brooklyn, N. \ 
the 


reports that the company is now 


glass bases for com 


manufacture of 


pacts. The initial announcement appears on advertising 


page 147. 


Over letters on the Cramton bill were mailed t 


80,000 
druggists and to the toilet preparations, flavoring extract 
allied fields by H. W 
Mo. When it is remembered 


associations 


and eddy, the bond man of & 


Louis, that all of the members 


of all 
2000, 


interested in the Cramton bill total onl 


members is necessarily 
that Mr: 


more energetic that 


circularization to association 


limited Accordingly it is evident Iddy’s work 


behalf of his clients was not only 


on 


that of any other individual, but it was also much wider 


I scope 


Prof of Columbia University, New 


York, ts 


Marston T 
going to make a trip and lecture on perfumery 
the following next month: Cleveland, 
Akron, 21: Ann Arbor, 22: Chicago, 23, before the local 
section of the American Chemical Society; Evanston, Ill 
24, Club: Madison, Wis., 27, Unt 


versity 


Bogert. 


» 
) 


cities January - 


before the | "niversity 


of Wisconsin 


Theo. N. of mm 
sales force of Compagnie Parento, Inc., 
Hudson, N. Y., and will cover the New England territory 
besides making occasional trips to Philadelphia, Baltimore 


Mr. Bouvier (pronounced Boo-ve-) has 


Bouvier has been appointed a member 
Croton-on-the 


and Washington 
had an experience of eighteen years in the trade, during 
which time he has acquired a wide circle of friends. 
the Elcava Co.. 
western trip in time 


Frank K. Woodworth, representing 


Long Island City, returned from a long 


to eat his Thanksgiving turkey at home. He found co 


ditions generally satisfactory in the trade centers he visite 
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CHICAGO 


CHICAGO, December 16. 


‘Tival 


cz. Th \t the recent annual meeting of 


lograms Franco- American Hygienic Co., Chicago manu 


Polak & perfumeries, extracts and toilet requisites, 


Gleeson, secretary of the company for the 


the 


past 


into control of and 
president. Mr. 
the stock of late W. ( 
Nellie B. the latter 
for the special purpose of making the 
Donald M 


secret 


years, Came company was 


Gleeson 
the 


Chase, 


had a short time before 


urchased Chase and_ his 


Mrs 


Europe 


widow, having returned 


deal 


e other othcers elected were Clark, vice 


resident, and Edward DD. lynn, ary, succeeding 


Mr. Gleeson No 


new policies have been announced 


Mr. Clark has been identified with this since 


14 and is the 
reorganized management. He 


company 


oldest in point of service of the mem 
served 
Chi 
Association, and is the 


fellow 


ers of the also has 


s chairman of the entertainment committee of the 


Soap and Extract 
His 


om he is very popular, and other friends have been con 


wo Perfumery, 


ryanization’s new president. members, with 


gratulating him on his double advancements 


dward Burnham, pioneer toilet goods manutacturer, 


4ir goods assembler and beauty school died at his 
13, at 


Hampshire, born at 


owner, 
SIX 
No 
the 
Chicago at the 
later he 


seventy 


Hooket, 


November the age ot 
New 
His 


and 


me in Chicago, 
He was a native of 
ll, 1848 


boyhood days were spent in 
removal to 


1867 


looket his 


nineteen occurred in our years 


tablished himself in business as a hair goods assembler 
hair 
\lmost 


Burn- 


d wholesaler ot 
supplies 
start Ni 
establish 


ressers’ 


am had a retail 


ment in State street, cater- 
gto milady who was will 


smbere . 
nembe g to pay for goods 


the 


Burn 


hair 
tal of . 
tal 0 hair-dressing of 
Mrs 


him in 


order 


um assisted the re- 


tail branch of the business 
h wider 


connection with the more 


fashionable trade, and it 
is in 1890 that a 


training 


y, New 


nery 


Was organized to 


teach Burnham operatives 


~~ * ce THe Late EF. BURNHAM 
ary « the hair-dressers’ art, as it 


1e local This 


on, Ill tolled pupils from all parts of the country 
7, Uni am 


id been developed at Burnham’s school soon en 


Burn 
toilet 


where 


goods were shipped and gradually extended 


meanwhile, Burnham's Kalos line of 


preparations, for, 
skin and other preparations had been developed and placed 
market. In 1909 Mrs. 
brought back her the 
to America for 
In 1890 the 


of the n the Burnham visited Paris and 


-on-the with first machine ever imported 


rritory permanent waving. 
Itimore 


i) has 


Burnham business was incorporated as Ff 


‘ ; ca 
urnham, Inc.. and Mr. Burnham became president, which 


during ofice he held up to the time of his death 


\ssociated 
with him in the business in recent years have been six of 
sons, all of with their 
mother, Mrs. Mary Mrs. Burn 


ham will head the company and the active management 


iS nine whom survive him, 


Burnham, and two sisters 


will rest upon the shoulders of the sons identified with the 
Dr. Gerald 
Mary 


Burnham and = Julian 


the 


business, who include 


js ‘ 
Burnham. Besides Mrs Burnham, the widow, 
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other survivors are Edward, Jr., Frederic, Raymond, Mrs 


Genieve Norbert, Harold 
Mrs. Isabelle Burnham MeNally, Julian and Donald 
Mr. Burnham was 


Burnham Connors, Clarence, 


a man of high ideals, of indefatigable 


industry, with creative genius, and in his business life in 


dividualized the 


“I will” spirit of the city in which he so 
dwelt 


} 
1OnL 


He sponsored in his quiet way practically all 


of the projects 


that have bec n 


taken up since the bis re 


that have lac 


his ps 


Chicago great. He had many friends and 


issll 


iway is being widely mourned 


rhe retail trade in perfumeries and kindred produc 


shows signs of expansion, with calls for the higher 
priced numbers, the latter principally imported brands, ac 
the Walgreen Per 
Marshall Field's 


a good call for all of the items on the list 


cording to Manager 


\ugustine, of 


fume Shop and Drug Store, opposite 


Yet there is 


including, of course, the best known domestic makes. One 


f the noticeable features of this season’s business thus fat 


is the falling off in demand for the 


perfume novelties 


such as odd-shaped packages. It is the more conservative 


Atom- 


and higher class numbers that are in best demand 


however, are selling better than ever 
the 


that we 


i ers, 
“One of the 
said Mr 


under 


surprises of season with 


Walgreen's,’ 


\ugustine, “‘is put out a toilet water 


our label in a dressed package and 


own nicely 


went strong. It was an experiment, pure and simple 
We have added a 
our own label and it starts off well.” 


Mr. 


way ahead this year as compared with last year 


and sold beyond our expectations. per 


tume under 


Take the perfumery trade as a whole, \ugustine 
stated, it ts 
up to this time. Walgreen's have 55 stores in Chicago and 
suburbs 


\t the 


out IS m 


Mac I call 


keeping with 


store the 
Walgreen 


that business to date is ahead of last vear 


downtown 


the 


information given 


report, which is 


and that patrons 


are buying more of the better grades of perfumes and 


toilet waters There are eleven Maclean stores 


Walter | 
this 


lilmer reports that manufacturers’ agents in 


market are all feeling good over the way contracts 


for supplies are being renewed for next year. In _ pra 


the for last 


better 


amounts 
The 


1925 


tically every instance specified are 


vear'’s quantities o1 view is quite unanimous 


here that will see a substantial im 


1924 


in the trade 


provement over 


I’. R. Peterson, president of the National Association of 


Retail Druggists, was in Chicago recently attending a 


meeting of the executive committee. He is in touch with 


the affairs of other national bodies like the perfumers and 


extract makers, cosmeticians and drug manufacturers, hav 


ing attended some of their conventions during the last year 


This makes for unity of action along lines of common in- 


terests, a_ thing much needed at times, particularly 


that 


very 


now all of these forces are desirous of defeating the 


Cramton bill in the Senate. 


David A. Day recently joined forces with the Neumann- 
& Wolfe Co., 


firm as 


Inc., of Chicago, following the 


Middle West and 
Fils and Morel & Co., of 


Buslee ap- 
Coast 


(srasse 


pointment of the Pacitic 


representative of Lautier 


lrance 


Mr. Day is connected with George Lueders & ( 
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New York from 1915 


connect with Lautier Fils, who saw proper soon afterward 


1922 and resigned his position to 


to open a branch in Chicago under Mr. Day’s supervision 
weeks ago, when 


& Wolfe 


Mr. Day therefore will continue to actively pro 


This arrangement continued until a few 


the agency was transferred to Neumann-busle« 


Co., Ine. 


mote the sale of Lautier Fils products in Chicago 


Arthur Fortune, Chicago 


Morana, Inc., will be 


Friends of representative of 
glad to learn that his daughter who 
an operation for the removal of tonsils 


able 


recently underwent 


is recovering nicely from the ordeal and will soon be 
to be about again 


Ahles, 350 North Clark street, Chicago, Ill., has 
been appointed western representative for the Seydel Chem 
ical Co., of Jersey City and Nitro, W. Va., and will carry 
stocks of chlorine free benzoates. 

Mr. Ahles also is the 


gerer & Co., 


Harry J 


western representative of Un 
New York City. 


essential oils, 

Clarence Morgan & Co., perfumers’ and soap makers’ raw 
materials, 355 West 
that R. L. Witzleben, manager of the Chicago 
Stanley Jordan & Co., New York, has joined its staff. 


Ontario street, Chicago, announces 


office of 


McKesson & Robbins, Inc., under a reorganization plan 
effective this month and the New York Quinine & Chemical 


Wi orks, 


independently of each other, although on a friendly basis. 


Inc., of this city, will hereafter operate entirely 


For the present the addresses of the two firms will not 
be changed. The officials are mostly old employees 
McKesson & 
Chairman of the board, Saunders Norvell; pres 
Herbert D Charles J. 
Kiger, John T. Stebe, Charles Hermann; treasurer, Russell 


Peter 


The officers and directors of Robbins, Inc., 
will be: 
ident, 


Robbins: vice presidents, 


} 
H. Fisher; secretary, 
John Shields 

The officers and directors of the New 
Chemical: Works, Inc., 
Donough ; 


T. Ingram; production director, 


York Quinine & 
Francis J. Me 


McKesson ; 


Donald Me 


will be :—President, 


vice-president and secretary, Irving 
Ralph C, 


assistant treasurer, Hans Kellner. 


vice-president, Jennings; 
Kesson . 


McKesson & Robbins, Inc., 
Norvell Chemical Corporation, Perth 


treasurer, 


owns 75 per cent of the stock 
Amboy, N. J., 


and as a result of negotiations an amalgamation has been 


formed between the 


of the 


Norvell Chemical Corporation and the 
Heyden, A. G., 


This company in turn, will be amalgamated with 


Chemische Fabrik von Radebeul-Dresden, 
Germany. 
the Heyden Chemical Company of America with Saunders 
Norvell as treasurer Mr: Norvell will also be on_ the 
board of the amalgamated ttompani 

McKesson & Robbins, Inc., 


marks, and specialties such as Calox, 


will take over all of its trade 
Analax, Liquid Albo 
patents, rights, and so on, as well as the 
Brooklyn, N. Y. It will continu 
McK. & R. lines of special 
ties, health-helpers, package goods and drugs and chemicals. 

The New York Quinine & Chemical Works, Inc., will 
take over the factory of that name in Brooklyn, N. Y., and 
all the N. Y. Q. trade marks, 
so on. The company will continue the manufacture and sale 
N. Y. Q. line and will 


of chemicals 


lene, formulas, 
Berry street factory 11 


the manufacture and sale of the 


1 


patents, formulas, rights, and 


f the drugs and cl ils of the 


increase the scope of its manufacturé 


DECEMBER, 1924 


a 


rry O. Woollett has been appointed by Park & Tilford 
Inc. New York, as manager of its wholesale perfumer 
William W. Met lenaghan, whose 
November 22. Mr, Woollet 
has acquired a knowledge of sales distribution of perfumes 


department, succeeding 


resignation became effective 
cosmetics and toilet preparations through his affiliation fo; 


the last fourteen years with the George Borgfeldt Co, 


New York, during which connection he has traveled In a 


sales capacity, covering practically every section of the 
ountry. 

Mr. McClenaghan has not made any announcement of his 
future plans. He was elected a director of Park & Tilford 
Inc., last August, and his resignation in November was a 


surprise to the trade 


J. Calvin Ozier, secretary and treasurer of the Plough 
Chemical Co., of Memphis, Tenn., has been visiting New 
York on a business trip. Mr. Ozier reports very satisfac. 
tory business over almost the entire country, and an increase 
in the sales of the Plough Chemical Co. of more than three. 


quarters of a million for 1924. 


NEW INCORPORATIONS 


New York City, cos- 
metics, 100 shares common stock, no par value; H, £ 
lalkingham, M. D. Craig, N. (Attorneys, Thur 
? 


man, Loewenthal & Levine, 2 Rector street.) 


Crystal-Lee, Manhattan Borough, 


Gerton. 
Public Products Corp., Manhattan Borough, New York 


City, toilet articles, $6,000; M. Weiner, I. 
(Attorney, A 


Kanarek, E, M 
Gelberg. Unger, 280 Broadway.) 
Manhattan 

Grossman, S. 


Borough, New York 
H. Eberil, L. Klop 


3road_ street.) 


Suncrest Flavor Co., 
City, syrups, $5,000; F. 
man. (Attorney S. C. Steinhardt, 50 

Institut Scientifique de Beaute, Manhattan Borough, New 
York City, soaps and perfumes, 500 shares common stock, 
no par value; H. Polacek, A. Lesoieur, A. M. Durie 
(Attorney, J. A. O’Brien, 1402 Broadway.) 

Navillus Health Institute and Beauty Shoppe, Manhattan 
Borough, New York City, $10,000; Z. Sullivan, K. McK. and 
R. Leith. (Attorney, O. Demmasch, 25 West 42d street. 

Wilmington, Del., 

(Corp. Trust Co. of America. ) 
Merkel Manufacturing Co., Brooklyn, N. Y., toilet 
W. and M. F. Merkel, C. W. Part. 
Kaufman, 215 Montague street, Brooklyn.) 
Cristo Trading Co., Manhattan Borough, New York City, 
ap and perfumes, $10,000; H. Silverman, W. D. Willi 

Urbach. (Attorneys, Williams & Urbach, 233 Broadway.) 
Norda Essential Oil and Chemical Company, Manhattan 
New York City, 1,000 shares common stock, no 
H. J. and H. Kohl. (Attorney, H. A. Butler, | 


Battery Place.) 


Vanity, manufacture toilet articles, 
$45,000. 
La Wes 


preparations, $20,000; L. 
(Attorney, H. 


Borough, 
par value; 
Brooklyn, N. Y., soaps, a 
shares preferred stock, $100 each; 1,200 common, no pa 
value; I. V. Neprash, B. A. Schmidt, T. Smirnot 
( Attorneys, Ornstein & Leff, 225 Sth avenue.) 

Philadelphia Lanolin Co., Wilmington, Del., $100,000., deal 
(Corporation Trust Co., 37 Wall street 


American Cosmetic Corp., 


Dreschsier, 


in fats and oils. 
New York.) 
Metropolitan Cleansing Products Co 
$150,000; E. R. 
New York. 


manufacture soaps 


E. Levinson, John 1 
Crust Co.) 


Brause, 
(Delaware Registration 


Next Page) 


(Continued o1 
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Floreine Benedictine Perfumery Co., Manhattan Borough, 
New York City, $10,000; J. Rialland, M. Horowitz-. (At- 
turney, W. Greenberger, 1133 Broadway.) 

Lionel Perfumery, Manhattan Borough, New York City, 
5000; E. Weiss, L. Rabbino, H. Lillienthal. (Attorney, J. 
Berman, 346 Broadway.) 

Commonwealth Perfume & Toilet Water Mig. Co., Brook- 
yn, N. Y., barbers’ supplies, $5,000; C. D. Rhinehart Jr., J. 
Balmier, M. Kane. (Attorney, T. O’R. Gallagher, 233 
Broadway, New York.) 

Wedding Bell Barber Supply Co., $10,000; John K. Wor- 
rell, Brooklyn, N. Y.; Wm. H. Hecker, New York; Joseph 
(U. S. Corp. Co., Delaware. ) 


I 


A. Donovan, Jersey City, N. J. 
Perfume Dispensing Corp. of America, Manhattan Bor- 
eh, New York City, $50,000; W. E. Schiel, M. E. Collins, 
S. E. Schiel. (Attorneys, Dowsey & Schiel, 66 Broadway.) 
Fluf-O-Products Co., Inc., Dover, Del., manufacture and 
deal in perfumeries, shampoo preparations, toilet articles; 
cap., $100,000. | a. &: 


Supreme Chemical Corp., New York City, chemists and 


Corp. Co.) 


yerfume manufacturers, $5,000. Thomas Fairbairn, 676 St. 


Nicholas avenue, Thomas A. Kenny, and William S. Farrel, 
directors. 

Chernoff Beauty Products, Inc., Covington, Ky., $50,000; 
Richard L. Prather, Joseph Lemkuhl and Park Gilmore. 
Lake Shore Laboratories, Inc., manufacture medicines and 
toilet articles. $40,000. T. L. Croteau, M. A. Bruce, A. M. 
Hooven, Wilmington, Del. Corporation Trust Co. of 
\merica. 

Dumore Products Co., South Bend, Ind., medicinal, chemi- 
cal and toilet preparations for domestic use. Wade Green 
and Orlo R. Deahl, of South 


if Chicago. 


Bend, with C. Ray Gleason, 


NEW PUBLICATIONS, PRICE LISTS, ETC. 


“RIGHTS AND OBLIGATIONS OF CopyRIGHT LAWS IN THE 
Howard S. Neiman, 
patent and trade mark editor of THE AMERICAN PERFUMER 


& EsseNTIAL OiL Review, is the reprint of the paper on the 


Unitrep STATES AND CANADA,” by 


subject prepared by him for the joint session of the annual 
conventions of the Associated Business Papers, Inc., and the 
National Conference of Business Editors, held in 
New York, October 28, 1924. The subject is handled in 
the usual explicit and comprehensive style of Mr. Neiman, 


Paper 


with which readers of his articles on patents and trade 
marks in this journal are familiar. 

MoraNA INCORPORATED, 118 East 27th street, New York, 
has distributed two neat little folders on “Reducing the Cost 
of the Jasmin Note” and “Lilac, a Leader in the Gamut.” 

PLAIMAR, Ltp., Perth, West Australia, (IMPERIAL Export 
Co, Inc., 15-25 Whitehall street, New York, United States 
illustrated folder of the 
sources of its sandalwood and other essential oils, with a 


representative), has issued an 
packet sample of its concrete Otto Boronia. 

FritzscHe BroTHers, INC., 82-83 Beekman street, New 
York, send hearty holiday greetings with their December 15 
wholesale price list of essential oils, including natural and 
synthetic products ; compounded flavoring oils, certified col- 
ors for beverage and soap purposes, fruit flavors, etc. 

Cuarence Morcan & Co., 355 West Ontario street, Chi- 
cago, have issued their monthly price list for December. 

RossvittE ALCOHOL Ta.ks, No. 2, for December, 1924, is 
at hand, issued by the Rossville Co., of Lawrenceburg, 
Indiana. A chapter describes the history and defines the 


terminology of alcohol as a background for the discussion 
of its manufacture. 

“BortrtLes,” Illinois Alton, 
Ill., in its November issue treats of “Sentimentalism and 
Common Work,” 
\gents Encountered by Salesmen” and other topics. 
Rapids, Mich., has 
Dorothy Vernon, 
toilet 


published by the Glass Co., 


Sense,” “Team “Types of Purchasing 


Jennincs Co., perfumers, Grand 
issued an attractive price list of its new 


Ma Joie and Alice 


articles. 


Lady lines of perfumes and 


‘\ TREATISE ON STEAM CYLINDER LUBRICATION,” by the 
Houghton Research Staff, is a pamphlet made available to 
manufacturers by E. F. Houghton & Co., Philadelphia, Pa 
DESCOLLONGES FRrerES, Lyon, France (Beny. FRENCH, 
Inc., American agents, 160 Fifth avenue, New York), have 
issued an interesting circular on “Alcohols and Aldehydes”’ 
which treats of the presence of these constituents in some 
essential oils and the identification with them of these aro- 
chemicals: Alcohol 1 C29, found in the 
aldehyde C.8, found in the lemon oil; alde 


found in the oils of lemon, 


matic which is 
orange oil; 
hyde C.9, cinnamon, 
manila C.10, 
the oils of Manila orange, neroli orange, orris, cassie, cori 


Ceylon 


orange, rose and orris; aldehyde found in 
ander. 

Suggestions are made to perfumers in regard to the use 
of these products, and the circular ends as follows: 
without mentioning our Fructone, a 


close 


“We cannot 
chemical peach-perfume absolutely pure, of exquisite fine- 


ness, enormous strength and highest tenacity. The peach 
perfume is generally obtained by using products that go by 
the name of Aldehyde C.14 or peach-aldehyde; these, how- 
ever, are but too often mere mixtures which have nothing 
to do with our pure product as a comparative study of 
their respective yielding power will readily show. 

“Lastly we wish to draw special attention on another 
aldehyde which we discovered in our laboratories in 1922 
This aldehyde, to which we gave the name of Flosal, pos- 
sesses in a very high degree all the qualities which go up 
to make the use of the aldehydes normal suitable for the 
obtaining of floral notes. 

“The Flosal aldehyde may be in fact looked upon as the 
substratum to most of the flower odors; its vegetable and 
flower-like odor matches perfectly a multitude of perfumes 
in the most varied gamuts. We may safely affirm, for in- 
stance, that an extract of violet cannot be perfect unless it 
contains some Flosal; the rose, jasmin, lilac, etc., notes will 
also greatly improve through the addition of Flosal. The 
possibilities of this product are, therefore, immense and 
the future will show that its importance in perfumery is 
equal to that of artificial musks, violets and hydroxycitron- 
nellal.” 


BOOK REVIEW 


FEDERAL AND STATE LAWs RELATING TO THE MANUFACTURE 
AND SALE OF Drucs, INsecticipes, Etc. Com- 
piled and published by the Standard Remedies Publish- 
ing Co., Inc., Washington, D. C., and Chicago, IIL; 
883 pages; January, 1924; price, $5. 

We have received a reprint edition of this work. It is 
one of the best arranged, most easily consulted compendiums 
of this nature that has yet been published. It not only 
has an adequate index, but it runs along with black face 
type the running top lines of 


Foon, 


for subdivisions and on 
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every page in a way that often will obviate the need of 
consulting the index. 
effective 


It is an example of sequence and 
of national and State which 
are all included up to January 1, 1924. 

The Federal Food and Drugs Act and regulations of 
course are given, as well as the Volstead Act and other 
Federal laws relating to alcohol, the Federal Trade Com- 


Law and 


arrangement laws, 


mission others of interest. 


State laws are re- 
ported in relation to the manufacture and sale of food, 
drugs, medicines, narcotics, insecticides, etc. The Canada 


Food and Drugs Acts also are printed. There is a chap- 
ter on State trade-mark laws, and in the regular run at- 
tention is given to the use of flags for advertising pur- 
etc. of the 
quire this reprint, but others interested in the subject will 


poses, Purchasers first edition will not re- 


find it a useful source of reference and information. 


IN MEMORIAM FOR DEPARTED FRIENDS 


ALLEN, EpwArp RANSOME, chairman of Stafford Allen 
& Sons, Ltd., London, Eng., December, 1916. 

Bascock, Mary L., widow of A. P. Babcock, founder of 
the A. 


1922. 


P. Babcock Co., perfumers, New York, December, 


BrRACKMAN, JosePH I., retired manufacturer 
fumery, Cincinnati, December, 1921. 
CaALIsHER, AARON B., manufacturing perfumer, New York, 
December, 1917. 
Day, PeTER, soap pioneer, Philadelphia, December, 1922. 
Dropecc, Dr. Gustav, chemist and formerly with Syn- 
fleur Laboratories, Monticello, N. Y., December, 1920. 
Frencu, Hastincs L., secretary of the Procter & Gamble 
December, 1914. 


T., senior member of Schimmel & 


of per- 


Co., Cincinnati, O., 
FRITZSCHE, ERNEST 
Co., essential oils and chemicals, Leipzig, December, 1916. 
Futter, FRANK R., vice-president of the Fuller-Morris- 
son Co., Chicago, December, 1915. 
GauNT, JAmes, American representative of 
Pears, of London, in New York, December, 1916 


A. & F. 


Giese, GERTRUDE SMITH, wife of Otto E. Giese, of August 
Giese & Son, New York City, December, 1922. 

Hatt, Ropert L., president National Soap Co., Detroit, 
Mich., December, 1917. 

HATHAWAY, WALTER CRANE, son of Walter Hathaway, 
New York, December, 1920. 

HeEmMpPSTEAD, WILLIAM S., soaps, New London, Conn., De- 
cember, 1907. 

HoL_MAN, Chicago Per- 
fumery, Soap and Extract Association, December, 1921. 

Horner, Mayor JAMES Brown, essential oils, New York, 
December, 1914. 

HotcHkIss, CALVIN, son of the president of the H. G. H. 
Essential Oil Co., Lyons, N. Y., December, 1911. 

Kemp, Cor. Horace G., of L. H. Kemp & Son, soap 
manufacturers, Cambridge, Mass., December, 1914. 

LorscHEIDER, Epwarp N., of Lorscheider- 
Schang Co., Rochester, N. Y., 1921. 

MAsseEy, Witrt1AmM Morton, one of the founders of the 
Caswell-Massey Co., New York, December, 1915. 

Meap, Isaac W., drug importer, New York, December, 
1923. 

Owens, Micnuaet J., of the Owens Bottle Co., Toledo, 
Ohio, December, 1923. 

Peek, Watter K., president and treasurer of the Man- 
hattan Drug Co., Brooklyn, N. Y., December, 1922. 


ERNEST CHARLES, eX-president 


president 
December, 


RAMSDELL, CLirrorD, of Daggett & Ramsdell, New York 
City, December, 1911. 

KOBINSON, FREDERICK A., soap manufacturer, Malden, 
Mass., December, 1907. 

RupotpH, Frank P., first vice-president of the American 
Can Co., Winnetka, I1l., December, 1922. 

SEATON, JosepH M., salesman with James A. Webb & 
Son, New York City, December, 1923. 

STRAWN, J. L., credit manager of the A. P. Babcock Co, 
perfumers, New York, December, 1922. 

TERRISSE, JULES, one of the founders of Chuit-Naef, ¢- 
sential oils, Geneva, Switzerland, December, 1916, 

Weis, Leonarp C., toilet goods, Boston, December, 1919 

Wrictey, WiitiAM, of the Wrigley Manufacturing Co, 
soaps, Philadelphia, Pa., December, 1909. 


eRe NERA 
Charles F. Stodder 

Charles F. Stodder, president of the Woodley Soap Mig. 
Co., 33 Norfolk street, Roxbury, and general manager of 
the India Alkali Works, India Wharf, Boston, died Novem- 
ber 23 at his home, 469 Commonwealth avenue, after a long 
illness in his 65th year. He was born in Boston on August 
31, 1859. He attended the Boston schools and immediately 
after graduation became associated with Masury, Young & 
Co., of Broad street. A few years later he joined the India 
Alkali Works and remained with that concern ever since, 
having been its active head for the last 20 years. He had 
president of the Woodley Co. for about 20 

He is survived by his widow, who was Miss Helen 
Carpenter, daughter of the Rev. Carlos Carpenter of Boston, 
and a son, Clement K. Stodder of Brookline. 


been Soap 


years. 


Obituary Notes 


Mrs. Helen Phillips DeMott, wife of Monroe V. W. De- 
Mott, president of the Carlton Soap Co., New York City, 
died November 12. Three little daughters also survive. 

Mrs. Catherine J. Gartside, oldest member of the Busi- 
ness and Professional Women’s Club of Philadelphia, died 
November 14, aged 78 years. For the last five years Mrs. 
Gartside had been conducting Gartside’s Iron Rust Soap 
Co., 677 Preston street, which business she inherited from 
her husband, Joseph H. Gartside, who died in 1919. 

Fred W. Ferrer, perfumer and manufacturing chemist, of 
Los Angeles, Cal., was murdered November 28. 

John H. Sheehan, owner of the wholesale drug firm of 
John H. Sheehan & Co., Utica, N. Y., until his retirement 
and the dissolution of the business in 1908, died November 
19 at his home in Utica. He was eighty-six years old. 

Frank Martin Bell, for 25 years manager of the pharma- 
ceutical department of Armour & Co., Chicago, died sud- 
denly at his desk November 28. He was 58 and unmarried. 

Richard Warren Proctor, secretary and publicity director 
of the Wm. S. Merrell Co., Cincinnati, died December 5 
after a brief illness. He was 52, leaves a daughter and was 
a member of the American Chemical Society, Chamber of 
Commerce and the Shrine. 

A. Talley Fripp, since 1909 a traveling representative for 
the Globe Soap Co, of Cincinnati, died recently at his home 
in Columbia, S. C. He leaves a wife. 

Frederick B. Driesbach, a manufacturer of cosmetics, of 
Philadelphia, died of typhoid fever on the day of the fun- 
eral of his son, Frederick Driesbach, Jr., who succumbed 
to the same disease recently. Father and son were stricken 
at Ocean City, N. J. 
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MONTREAL 


Business is slowly brightening 
this 


von, although the feeling is that there is still room for 


onTREAL, December 12. 
according to reports from the wholesale trade in 


sovement. There has been much talk of unemployment 
ring the coming winter in the newspapers and _ else- 
ere, which many people think was unjustified, and which 
shad a deterrent effect on sales, a good many persons 
“ng inclined to buy with caution and sparingly, fearing 
effects of the threatened wave of unemployment. As 
and it is seen that the unemploy- 
nent situation is no worse than in other winters, this will 


¢ winter moves on 
ge way to a more cheerful and prosperous attitude. 


Meantime, the of winter sports is rapidly ap- 


caching, which will mean a particularly good market here 
cosmetics 


season 


“rough weather” 
that can be 
bling the user to go skiing, skating and snow-shoeing 


ad also in Quebec city for 


ai toilet goods: i. e., lines advertised as 
below-zero weather and still retain skin, eyes and hair 
table for balls, parties and indoor social engagements 
q nerally, 
‘anadian Industrial Alcohol has shown practically half 
million dollars of increase in net profits in its annual 
September, 1924. 
ihich was just recently issued to shareholders. Net profits 
mounted to $1,515,309, as compared with $1,020,599 the 
receding year. After paying & per cent dividend, a sur- 
f $715,209 brought the total surplus to $1,135,909. 


ert for the twelve months ended 


The Du 


is on St. Denis street are undergoing extensive altera- 


Verger hairdressing, perfumery and _ beauty 


with the opject of providing increased accommoda- 
floor of the 
into hairdressing parlors 


i and greater comfort. The whole second 
‘ablishment has been divided 
nt beauty salons, discreetly separated, so as to give all 
te advantages of complete privacy, without any of the 


advantages that might accompany it. 


The — Royal Chemical Co., Ltd., has been incorpo- 

rated by Achille Armand 
“icine, all of Montreal, to deal in toilet articles, soaps, 
se extracts, disinfectants, etc., with capital stock of 
000. It will do business at 3178 St. Lawrence boule- 
ard, Montreal, 


Racine, Racine and Ephrem 


Mr. and Mrs. Charles E. Frosst, the former being presi- 
“nt of C. E. Frosst & Co., Ltd., manufacturers of per- 
“umery, toilet and chemical products, are entertaining some- 
mat extensively this month for their daughter, Miss Jean, 
"0 is one of the season’s debutantes. 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 








TORONTO 


lCRONTO, Ontario, December 12.—November business re- 


ports are now to hand and show a much more close ap- 


proximation to normal business than we have had for 


The figures for car loadings for the Dominion 
the 


some time. 


railroads average well with same figures for a year 


ago. There have been increases in shipments of cattle, coal 
and metal ore, which have been offset by a decline in the 
shipment of agricultural products and timber. This decline 
has not been altogether unexpected, as it is a purely seasonal 
change. 


the Dominion it is found that 


factories are active, although the orders which they are 


rhroughout generally 
receiving still are apparently only being made to cover 
present needs. Much discretion is being shown by retailers 
in extending credit, and buyers seem to be less ready to 
incur obligations unless they are reasonably sure of re- 
The chartered banks at the end 
current other than call and 


short loans, at a figure of $115,000,000 less than a year 


tiring them at maturity. 
of September show loans, 
ago. which gives some indication of how dependence on 
fallen off. 
banks have succeeded in liquidating loans that have been 
for The trend of 


a healthy standing, while at 


credit has It also indicates just how far the 


outstanding some time. general con- 


ditions is good and shows 
the same time auguring well for future trade 

With the close approach of the Christmas season it be- 
that the trade is 
exerting itself to command the attention of the public. 


Window displays, tastefully designed, meet one at almost 


comes increasingly evident perfumery 


every step in the downtown section, and attract consider- 


able notice from the passerby. Feminine taste has been 
gently awakened and nurtured with regard to the use of 
cosmetics and perfumes, so much so that an increase in 
It has long 
that what is wanted in the perfumery trade is an educa- 
tional program will enlighten uninformed women 


that the proper use of cosmetics is not a sign of vulgarity. 


business is confidently expected. been realized 


which 


Your correspondent has noticed, with much satisfaction, 
constant references in the press and sundry periodicals to 
the trade, and all tending towards education in the right 
direction. Discreet advertising also is having its effect and 
it is good for the trade generally to know and feel that 
Much 
good work is being done, the influence of which will be 


felt 


its efforts in this way are not goig unrewarded. 


later. 
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retail stores, report an increased demand in some lines and 
are cheerful of the ultimate results. 

The outlook for 1925 and the 
business 


prospects for increased 


during its course are now being earnestly dis- 


cussed by the wholesale firms. There is a feeling abroad 


that it 
past 


will be better and brighter than it has been for 


years. One large distributor who has just returned 


from a tour ot Ontario assures your correspondent that 


the farmers have money, and as his firm, notwithstanding 
the bad conditions of the past year, has increased its 
business, he has every hope that a further increase will be 
Other 


opinion and with the coming of the New 


wholesalers are of 


Year 


registered in the coming year. 
the same 


there comes renewed hope and vigor to the trade 


NEW CANADA CUSTOMS RULES AFFECT 
MARKING OF LABELS, SEALS, ETC. 
MARKING OF ORIGIN ON PRINTED TICKETS, LABELS, OR SEALS 

A new regulation regarding an indication of country of 
origin on imported printed tickets, labels, or seals, in strips, 
sheets, or rolls, issued by the Canadian Deputy Minister of 
Customs and Excise on November 24, provides as follows: 

(a). Imported printed or lithographed matter such as seals, 
tickets, or labels in strips, sheets, or rolls, intended to be used 
in single units exceeding 1 inch in diameter, or perforated or 
otherwise prepared for ready separation into such single units, 
are required to be marked with a satisfactory indication of 
the country of origin on each single unit. 

(b). Such printed matter in strips, sheets, or rolls when 
consisting of not more than 100 single units not exceeding 1 
inch in diameter, may be marked with the required indication 
of country of origin on each strip, sheet, or roll. 

(The following forms of marking may be adopted: “Made 
in U. S. A.,” “Printed in U. S. A,” or “Produced in 
Gm 


TRADE MARK REGISTERED IN CANADA 


The Dandy, for washing podwers, etc., Charlotte Snowdy, 
Ottawa. 

U-neck, for cleaning compound, Fred C. Bray, Moncton, 
New Brunswick 

Nashua, for paper products, 
Co., Limited, Petersborough, Ont. 

Frisson des Dames, for poudres de toilette, rouge, savons, 
parfums, cold cream, lotions, Parfumerie Des Mille Fleurs, 
Grand ’Meére, Que 

Extermo, for vermin destroying products, 
Germicire Company, Limited, Toronto, Ont. 

Toddy, for food drink, containing malt-chocolate flavor, 
Maltop, Inc., Buffalo, New York. 

Sevigne, for perfumery, soap and toilet articles, Societe 
Anonyme Des Etablissements Rouzaud, Chocolat de Royal 
“A la Marquise De Sevigne,”’ Royal, (Puy-de-Dome), 
France 

Corona, for laundry soaps, soap flakes, soap chips, toilet 
soaps and toilet preparations generally Royal Crown 
Soaps, Limited, Winnipeg, Manitoba, Calgary, Alberta, and 
Vancouver, British Columbia. 

Glazo, for finger-nail polish, John Lionel Austin, Toronto, 
Ont. 

Pommac, for lemonade, nonalcoholic and other soft drinks, 
and Essences and Extracts for preparing such drinks, 
Anders Lindahl, 15B Nybrogatan, Stockholm, Sweden. 

Bateek, for perfume, toilet water, talcum powder, face 
powder, toilet powder, soaps and other toilet preparations 
of all kinds, Andrew Jergens Co., Perth, Ont. 

Ogilvie Sisters, for tonics for dry, oily and whitening 
gray hair; lemon, freckle, blackhead and wave lotions ; 
scalp pomade; liquid, henna shampoo and henna powders ; 
cleansing and cold creams, deodorants, brilliantine, hand 
cream, facial astringement, remedy for dandruff and fall- 
ing hair perfumes and perfumed soap, Jessica Ogilvie and 
Elizabeth Ogilvie, trading as Oglivie Sisters, New York, 
N. Y 


Canadian Nashua Paper 


Canadian 


iid 

Cluny, for toilet preparations and soaps 
tories, Edmondton, Alberta. 

Innoxa, for products de parfumerie et de 
Laboratories Innoxa, Paris, France. 

Sanzol, for disinfectant, Fo illi ) 
Fort William, Ont. oe , 
_G. H. R., for vaporizing fumigators, and liquid ine 
cides, C. H. Richards, Ltd., London, Piglet te 7 

La Marie, for face cream, Mrs. M. P. Walters, Oy. 

Black and White, for soaps, etc., Bloss P Coes “a 
Petrolia, Ont. vo 
_Toothwhite, for dentifrice, White 
New Philadelphia, Ohio. 


Cluny Labor 


Savonnery 


Tooth Laborator 4 


PATENTS GRANTED IN CANADA 
244,503, Harley E. 
Colorado. : 
244,558, vanity box, John J. Vogler, New York City 
_244,571, pouring spout container, American Can Compat 
New York City, assignee of Donald G. Magill, Br a 
both in New York. ae 
244,624, collapsible folding 
Paper Box Co., assignee of 
of Philadelphia, Penn 
244,634, shaving stick container, J. |B. Williams ¢ 
assignee of Philip K. Williams, both of Glastonbury, Con 
244,728, edge and corner protector for boxes, sea el 
Nikolaus Leimbach, Heinebach, Hessen-Nassau Germany 
: 244,747, vermin exterminator, Robert Woods Pritt 
Toronto, Ontario , 
244,762, display 
Ridge, New Jersey. 
244,821, metal container, Sheet Metal Products Co 
Canada, Ltd., assignee of George Hunt, both of Toront 


Ont 
Johannes 


container, Hutchinson, Hotchkis 


box, Sutherland Collapsible 
Stafford I*. Sutherland, bor 


Cases, etc 


carton, 


Van 


Raymond Iderstine, Gler 


244,851, liquid dentifrice, | Frenc and Eine 
Bergve, co-inventors, both of Kristiania, Norway. 
244,910, label applying device, Albert M. Price, Elgin 
II. es 
245,157, preparation of butyric acid, Carbide and Carly 
Chemicals Corp., New York City, assignee of Charles 
Young, Elmhurst, N. Y 

245,221, liquid cleanser, George Williamson, assignee 
George Alfred Hedderson, both of Toronto, Ont. — 
245,235, adhesive, James Rolph, Jr., San Franeise 
assignee of Otis Johnson, San Francisco formerly of Sa 
Diego all in California. ; 

_ 245,238, container, American Can Co., San Francis 
Cal., assignee of Frederick P. Wood, Oak Park, Ill 


GOVERNMENT PATENTS RELEASED FOR 
PUBLIC AND INDUSTRIAL USE 


Patents owned and controlled by the United States Sor 


ernment are public property and may be made use of wit 
out infringement, according to a recent ruling by Attorney: 
General Stone. These patents have been granted to ef 


ployees of the various departments of the Government at 
have been dedicated to the Government. The Departments 
of Agriculture, Interior, Navy, and War, the Bureau 0! 
Standards as well as other branches of the Government @ 
in possession of many patents capable of wide industria 
application. 

Included among them are the following: 

Synthetic thymol, Max Philips, October 16, 1922 

Synthetic apple oil, F. B. Power, J. W. Turrentine a 
V. K. Chesnut, November 21, 1922. 

Fat extraction apparatus, Henry L. Walter and Chas. 
Goodrich, December, 1911. F 

Producing high grade rosin from low grade rosin, Maries 
G. Donk, March, 1917. ; 

Process for making naphthalene and sulphonic acid, Apt 
8, 1919; process for making toluenae sulphonic acids, Jar 
uary 28, 1919; process for making benzene sulphonic aci@ 
April 8, 1919, Jos. A. Ambler and Harry D. Gibbs. _ , 

Insecticide and fungicide, Geo. E. Sanders, December ’ 
1919, 

Vanillylamine, vannillyl acylamide, Elnathan 
January 27, 1920. 


K. Nelson 
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NOTE TO READERS 


_This department is conducted under the general super- 
vision of a very competent patent and trade-mark attorney. 
This report of patents, trade-marks, designs is compiled from 
the official records of the Patent Office in Washington, D. C. 
We include everything reiatuig to the four co-ordinate 
branches of the essential oil industry, viz.: Perfumes, Soap, 
Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter “M” have been granted registration 
under the act of March 19, 1920. The remainder are those 
applied for under the Act of February 20, 1905, and which 
have been passed to publication. 

Inventions patented are designated by the letter “P.” 

Designs patented are designated by the letter “D.” 

All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to 

PATENT AND TRADR-MARKS DEPARTMENT 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we have instituted a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARKS DEPARTMENT 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905.) 


176,358.—The Palisade Manufacturing Company, Yonk- 


ers, N. Y. (Filed Feb. 20, 1923. Used since 1894.)—Toilet 
Powder. 

183,797.—Lionel Trading Company, Inc., New York, 
N. Y. (Filed July 28, 1923.) Used since about May 1, 


1923.) —Perfumes. 

183,839.—Charles Lalanne, Paris, France. 
1923. Used since December, 1916.)—Perfumes, Toilet 
Waters, Face Creams, Face Powder, Brilliantine, Hair 
Tonic, Face Lotion, Rouges, Hair Coloring, Shampoo, De- 
pilatory and Nail Polishes. 

184,417.—Nouvelle Savonnerie La 
Usines Felix Eydoux, Marseille, France. (Filed Aug. 13, 
1923. Used since March, 1890.)—Soaps of All Kinds. 

184,429.—Societe Anonyme de Laboratoire de La Radiovie, 


(Filed July 30, 


Vierge Anciennes 


Paris, France. (Filed Aug. 13, 1923. Used since May 30, 
1923.) —Bath Salts. 

184,490.—Bonded Products Corp., New York, N. Y. 
(Filed Aug. 15, 1923. Used since Nov. 27, 1922.)—Soap 
and Soap Products. 

185,033.—Pfaltz & Bauer, Inc., New York, N. Y. (Filed 


Aug. 27, 1923. Used since 1910.)—Chemicals and Essential 
Oils for Use in Paint, Varnish and Rubber Manufacture 

185,561.—Jacob H. Cannon, doing business as J. C. Can 
non & Co., San Antonio, Tex. (Filed Sept. 10, 1923. Used 
since June 5, 1922.) —Tooth Powder. 

185.905.—Park Bros., Inc.,, Portland, Ore. (Filed Sept. 
18, 1923. Used since March 15, 1920.)—Flavoring Extracts 
for Foods, Imitation Flavoring Extracts for Foods. 

186,611—The Pioneer Products Company, Dayton, Ohio. 


(Filed Oct. 5, 1923. Used since April 3, 1923.)—Soap 
188.787.—Colgate & Co., Jersey City, N. J. (Filed Nov. 
24. 1923. Used since Nov. 9, 1923.)—Powder, Perfumes, 


Face Powder, Rouge and Compacts 

191,527.—Capes-Viscose, Inc., Delawanna, N. J. 
Jan. 31, 1924. Used since November, 1923.) 
for Bottles and Similar Packages. 


( Filed 


Viscose Caps 


192.963.—Lewis De Groff & Son, New York, N. Y. 
(1'ted Feb. 28, 1924. Used since May, 1921.)—Olive Oil. 
105.777.-The William A. Webster Company, Memphis, 
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Tenn. (Filed May 8, 1924. Used since Jan. 1, 192 
Shaving Cream in the Form of Soap Cream, “a 
196,944.—C. H. Oehmig-Weidlich, Zeitz, Germ 
May 12, 1924. Used since July 1, 1911.)—Toil 
196,9/5.—John Scowcroft & Sons Co. O den, Usk 
(Filed May 13, 1924. Used since Jan. 1, 1923,) Olives 
197,299.—George Samson, New York, N. Y. (Filed Ms 
19, 1924. Used since May 24, 1914.)—Hair Restorer. 
198,028.—Millicent W. Pitt, doing business as Thrift 
Perseverance Mfg. Co., New York, N. Y. (Filed June 3 
1924. Used July 1, 1923.)—Skin Lotions and Preparatic: 
for International and External Use in the Treatment «i 
Colds, Chills, La Grippe, Cold Feet and Hands, Cramps ani 
Sore Throat. 7 
_198,581.—National Renovating & Supply Co. Kans 
City, Mo. (Filed June 14, 1924. Used since May 2, 1919) 
Liquid Soap. 


any. (Filet 
€t Soaps 






198,586.—Hyman Huerschman, doing business as Ritz Pe. 
fume Co., Brooklyn, N. Y. (Filed June 14, 1924. Us. 
since May 15, 1923.)—Hair Tonics, Bay Rum, Toilet Wate 
Perfumes, Facial Creams, Facial Powders, Depilatorie 
Skin Lotions, Frost Lotions, Lip Stick, Eyebrow Pencil 
Rouge, Hairdressing, Nail Polish, Liquid Nail-Polish R 
mover, Brilliantine, Tooth Pastes, Liquid Cuticle Remover 
Smelling Salts, Hydrogen of Peroxide, Mineral Oils {o; 
Medicinal Purposes, Petroleum Jelly, Camphor Ice, Alcohol 
Rubbing Massage, Chloroform Liniments, Soap Liniments 
Tincture of Iodine, Witch-Hazel, Corn Cure. 

198,719—Mimi Manufacturing 
N. Y. (Filed June 17, 1924. 
-Toilet Creams. 

198,880.—Nyal Company, Detroit, Mich. (Filed June 2 
1924. Used since June 12, 1924.)—Soap Shaving Cream 
for Lathering Purposes. 

199,187.—Armand Schuhl, doing business as Oriza L. Le 
grand, Paris, France. (Filed June 26, 1924. Used since 
April 3, 1923.)—Toilet Water, Perfumes, Face Powder 
Talcum Powder, Face Creams, Brilliantine, Eau de Cologne: 
and Lotions for the Skin and Hair. 

200,091.—Charmade Cosmetic Company, Cincinnati, Oh 
(Filed July 16, 1924. Used since June 22, 1923.)—Col 
Creams and Vanishing Creams. 

200,308.—Central Specialty Products Company, Navarre 
Kans. (Filed July 21, 1924. Used since Oct. 18, 1923.)- 
Food-flavoring Extracts, 

200,352.—Dr. William Rutherford Boykin’s Modern Med 
cal Beauty College, Baltimore, Md. (Filed July 22, 1924 
Used since Nov. 27, 1923.)—Preparations for Treating the 
Scalp That is a Medical Hair Grower, Scalp Preparation, 
Shampoo, Hair Tonic and Hair Dressing. 

200,387.—Edmund & Snyder, Fullerton, La. (Filed Jul 
23, 1924. Used since Aug. 31, 1923.)—Hair-Growing 
Preparation. 

200.478.—Colgate & Co., Jersey City, N. J. (Filed Jul 
1924. Used since July 9, 1924.)—Face Powder an 
Rouge in Compact Form. " 

200,680.—Haas Brothers, San Francisco, Cal. (File! 
July 29, 1924. Used since Jan. 4, 1923.)—Flavoring Ex 
tracts for Food Purposes. 

200,805.—A. Bologna & Co., New Orleans, La. 
Aug. 1, 1924. Used since Jan. 1, 1915.)—Olive Oil. 


Company, New York 
Used since December, 1923 


25, 


(File 


200,918.—Welch, Holme & Clark Company, Newark. 
N. J., and New York, N. Y. (Filed Aug. 2, 1924. Use' 
since May 1, 1899.)—Tallow for Use in Manufacturint 
Soap. a 
201,015.—Charles B. Thomas, doing business as The Ne 


coomee Company, Buffalo, N. Y. (Filed Aug. 9, 1924 
Used since Jan. 1, 1920.)—Toilet Lotion. ; ‘is 
201,101.—The Owl Drug Company, San Francisco, “4 
(Filed Aug. 7, 1924. Used since Nov. 21, 1908.)—Soap. 
201,492.—George W. Dunleavy, Cambridge, Mass. (File 
Aug. 16, 1924. Used since July 30, 1924.) Face Creams 
Hair Tonics and Toilet Waters. ae 
201,666.—Alfred J. Krank, doing business as A. J. Kran 
Mfg. Co., St. Paul, Minn. (Filed Aug. 20, 1924 Use 
since July 2, 1924.)—Toilet Water. 
201.750.—Richard Hudnut, New 
Aug. 22, 1924. Used since Dec. 22, 1923.) 


York, N. Y. (File 
Skin and Tisstt? 
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Cream, Talc, Face Powder, Bath Salts, Sachet, Tooth 
Power, Almond Cream, Toilet Water, Headache Cologne, 
Smelling Salts, Cold Cream, Tooth Paste, Perfume, Lip 
Sticks, Bath Powder, Toilet Cerate and Vanishing Cream. 

201,859.—L. R. Sharp, doing business as Perfect Powder 
Puff Co., not incorporated, Chicago, Ill. (Filed Aug. 25, 
1024. Used since Aug. 15, 1924.)—Rouge. 
202,050.—California Laboratories, Inc., Los Angeles, Cal. 
(Fileed Aug. 30, 1924. Used since Dec. 1, 1923.) Flavoring 
Extracts for Foods. 

202,253.—Louis J. Horowitz, doing business as Kleen-A- 
Skin Laboratory, Brooklyn, N. Y. (Filed Sept. 5, 1924. 
Used since May, 1920.)—Skin Cream. 

202,328.—Cheramy, Inc., New York, N. Y. (Filed Sept. 
8 1924. Used since Aug. 14, 1924.)—Perfumes, Toilet 
Waters, Face Creams, Brilliantine, Salts, Eau de 
Cologne, and Rouges. 

202,336.—Walter Fitzwater, doing business as General 
Products Company, Bradford, Ohio. (Filed Sept. 8, 1924. 
Used since March 10, 1924.)—Soaps, Cleansing Compounds 
and Metal Polish. 

202,355.—Pennsylvania Soap Company of Lancaster, Pa., 
Lancaster, Pa. (Filed Sept. 8, 1924. Used since June 6, 
1924.)—Soaps. 

202,362.—Chas. H. Sofge, Nashville, Tenn. ( Filed 
Sept. 8, 1924. Used since March, 1921.)—Toilet Perpara- 
tions—Namely, Face Powder. 

202,402, 202,403, 202,405, 202,406, 202,407, 202,408.—Lenth- 
eric, Inc. New York, N. Y. (Filed Sept. 9, 1924. Used 
since 1912.) —Toilet Preparations—Namely, Perfume, Toilet 
Water, Face Powder, Talcum, Sachet, Compacts, Rouge, 
Face Cream, Brilliantine and Hair Tonic. 

202,404.—Lentheric, Inc., New York, N. Y. (Filed Sept. 
9, 1924. Used since 1912.)—Toilet Preparations—Namely, 
Perfume, Toilet Water, Face Powder, Talcum, Sachet, 
Compacts, Rouge, Pace Cream, Brilliantine and Hair Tonic. 

202,441—The East Moline Soap Manufacturing Co., East 


Bath 


Moline, Ill. (Filed Sept. 10, 1924. Used since June 3, 
1924.) —Soaps. 
202,492.—Elizabeth Vignier Duss, Burnhams, N. Y. 


(Filed Sept. 11, 1924. Used since Nov. 1, 1923.)—Face 


Cream. 

202,596.—Paramount Laboratories, Inc., Binghamton, 
N.Y. (Filed Sept. 13, 1924. Used since Sept. 17, 1917.)— 
Food-Flavoring Extracts, Essences and Compounds. 
202,767.—The Bika Co., Bedford, Pa. (Filed Sept. 17, 
1924. Used since July 18, 1924.)—Depilatory. 
202,774.—Eston Manufacturing Co., Birmingham, Ala. 
(Filed Sept. 19, 1924. Used since Sept. 9, 1924.)—Prepara- 
tion for Straightening, Growing and Beautifying the Hair. 
202,775.—Florian, Inc., Des Moines, Iowa. (Filed Sept. 
19, 1924. Used since 1907.)—Face Powder. 


202,874.—Lever Brothers Co., Cambridge, Mass. (Filed 
Sept. 22, 1924. Used since Sept. 13, 1924.)—Soap. 
202,922.—Florence May Becksted, Miami, Fla. (Filed 


Sept. 23, 1924. Used since 1918.)—Bleach Cream. 
203,000.—MacPhail & Thompson, Greeley, Neb., doing 
business as The Tonsorene Laboratories, Spalding, Neb. 
(Filed Sept. 24, 1924. Used since May 15, 1924.)—Prepa- 
ration for Restoring the Natural Color of Hair. 
203,036.—Thomas Leo Hogan, doing business as Flore- 
Reale, Syracuse, N. Y. (Filed Sept. 25, 1924. Used since 


June, 1923.)—Perfumes, Face and Talcum Powders, 
Creams, Shampoos, Bath Salts, Hair Toinc and Skin 
Tonics. 


203,037.—Thomas Leo Hogan, doing business as Flore- 
Reale, Syracuse, N. Y. (Filed Sept. 25, 1924. Used since 
May, 1922.)—Perfumes, Face and Talcum Powders, 
— Shampoos, Bath Salts, Hair Tonics and Skin 
Onics. 

203,231—Felborn Pharmacal Co., Inc., Brooklyn, N. Y. 
(Filed Sept. 30, 1924. Used since May, 1920.)—Bat Rum, 
Hair Tonic, Cocoanut-Oil Shampoo, Soap Liniment, Tinc 
ture of Green Soap, Shaving Lotion, Tar Shampoo. 
203,244.—Mme. Eulalie Vance, Cape May, N. J. (Filed 
Sept. 30, 1924. Used since June 13, 1922.)—Hair Grower, 
Hair Gloss, Hair Tonic, and Shampoo. 

203,249—J. Harve Baker, Portales, N. Mex. (Filed 
Oct. 1, 1924. Used since Tuly 19, 1919.)—Foot Powder. 
203,258 —Othello W. Collins, doing business as Othello 
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W. Collins & Co., Chicago, Ill. (Filed Oct. 1, 1924..Used 
since July 30, 1924.)—Hairdressing. ; 
203,328.—Parfums Hebe, Inc., New York, N. Y. (Filed 


Oct. 2, 1924. Used since Aug. 18, 1924.)—Talcum : and 
Face Powders. 

203,354.—V. Vivaudou, Inc.. New York, N. Y. (Filed 
Oct. 2, 1924. Used since Feb. 23, 1923.)—lFace Powder, Face 
Creams, Perfumes, Toilet Waters, Rouges, Hair Tonics, 
Hair Oils, Dentifrices, Tooth Powders, Nail Polishes, 


Deodorizing Preparations and Sachet Powders. 

203,366.—Bonwit, Teller & Company, New York, N. Y. 
(Filed Oct. 3, 1924. Used since Aug. 29, 1924.)—Perfume 
and Toilet Water. 

202,367.—Zonite Products Company, New York, N. Y. 
(Filed Sept. 8, 1924. Used since July 25, 1924.)—Anti- 
septic Germ Destroyer, Disinfectant, Deodorant, and Bleach. 

203,375.—The Fries & Fries Company, Cincinnati, Ohio. 
(Filed Oct. 3, 1924. Used since Aug. 28, 1924.)—Rubbing 
Alcohol. 

203,378.—Lentheric, Inc.. New York, N. Y. Filed Oct. 
3, 1924. Used since 1910.)—Toilet Preparations—viz. Per- 
fume, Toilet Water, Face Powder, Talcum, Sachet, Com- 
pacts, Rouge, Face Cream, Brilliantine, and Hair Tonic. 

203,402.—Corona Chemical Company, Inc., New York, 
N. Y. (Filed Oct. 4, 1924. Used since Aug. 15, 1923.)— 
Reducing Salts. 

203,442.—J. Schaeffer, Inc.. New York, N. Y. (Filed 
Oct. 4, 1924. Used since Oct. 1, 1922.)—Preparations for 
Hair and Scalp—Namely Hair and Scalp Tonic and Hair- 
dressing. 

203,475.—William F. Lawrenz, doing business as Dento 
Products Co., Long Beach, Calif. (Filed Oct. 6, 1924. 
Used since Aug. 15, 1924.)—Tooth Paste, Tooth Powder, 
Preparation for Treating Skin Infections, and Mouth 
Wash. 


203,619.—Crowe Drug Co., Inc., doing business as Nodan 


Laboratories, Stuttgart, Ark. (Filed Oct. 9, 1924. Used 
since Jan. 10, 1923.) —Treatment for Dandruff. 
203,633, 203,634.—Inecto, Inc., New York, N. Y.. (Filed 


Oct. 9, 1924. Used since Mar. 31, 1924.)—Hair Dye. 

203,637.—Est. Henry C. Miner, Inc., New York, N.. Y. 
(Filed Oct. 9, 1924. Used since Oct. 26, 1923.)—Astringents, 
Astringent Cerates, Bleach Creams, Beauty Creams, Cold 
Creams, Cleansing Oils, Rouges, Eye-Brow and Eyelash 
Growers, Eyedrops, Face Bleaches, Face Packs, Hair Salves, 
Hand Lotions, Hair Elixirs, Luxury Bath Salts, Lip Sticks, 
Obesity Creams, Obesity Astringents, Rusmas, Refreshing 
Creams, Tints, Skin Lotions, Shampoos, Talcum 
Powder. 

203,638.—Claude H. Main, doing business as The Dab Co., 
New York, N. Y. (Filed Oct. 9, 1924. Used since Oct. 4, 
1924.)—Antiseptic Healing Powder. 

203,704. -Ziz Laboratories, Ine. Los Angeles, Calif. 
(Filed Oct. 10, 1924. Used since Aug. 10, 1923.)—Der- 
matological Products—Namely, Hair Tonic, Scalp Remedy, 
and Medical Preparations—Namely, Headache Tablets. 

203,790.—The Copps Company, doing business as The 
Wisconsin Coffee Company, Stevens Point, Wis. (Filed 
Oct. 13, 1924. Used since Jan. 19, 1919.)—Food-Flavoring 
Extracts. 

203,792.—Dobbs & Co., New York, N. Y. (Filed Oct. 
13, 1924. Used since May, 1924.)—Perfumes, Toilet 
Waters, and Toilet Powders. 

203,809.—Harry B. Goldeen, doing business as Marvel 
Cosmetic Co., Chicago, Ill. (Filed Oct. 13, 1924. Used 
since May 10, 1922.)—Hairdressing. 

203,832—Northam Warren Corporation, New York N. 
Y. (Filed Oct. 13, 1924. Used since Aug. 1, 1924.)— 
Cuticle Removers, Nail White, and Nail Polish in Cake and 
Liquid Form. 

203.890.—Ezra M. Norris, doing business as Rados 
Laboratories, Los Angeles, Calif. (Filed Oct. 15, 1924. Used 
since July 23, 1924.)—Dentifrice and Antiseptic Mouth and 
Throat Wash. 

203,921.—George H. Weyer, St. Toseph, Mo. (Filed Oct. 
15, 1924. Used since Mar. 13, 1924.)—Hair Tonics. 

203,923—Alfred Wright Perfumer, Inc., New York, 

N. Y. (Filed Oct. 15, 1924. Used since June 15, 1894.) 
—Perfumery, Toilet Water, and Face Powder. 

203.936.—W. B. Cartwright, Limited, Larkfield, Rawdon, 


Rose 
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near Leeds, England. (Filed Oct. 16, 1924. Used since 
Aug. 2, 1920.)—Bay Rum, Bath Crystals, Compact Face 
Powder, Face Powder, Skin Cream, Cold Cream, Hair 
Cream, Perfumes, Bay Rum and Cantharides. Brilliantine, 
Toilet Paraffin, Emulsified Cocoanut-Oil Shampoo, Hair 
Cream, Hair Tonic, and Tooth Paste. 

203,955.—Jeffrey Jennings, doing business as Allied Chem- 
ical Co., Pittsburgh, Pa. (Filed Oct. 16, 1924. Used since 
Oct. 2, 1924.)—Hair Tonic. 

203,959.—Lerner & Sondak, New York, N. Y. (Filed 
Oct. 16, 1924. Used since Sept. 10, 1924.)—Skin Prepara- 
tion, Particularly for Rough or Chapped Hands. 

204,043.—National Aniline & Chemical Company, Incor- 
porated, New York, N. Y. (Filed Oct. 17, 1924. Used 
since Oct. 8, 1924.)—Certified Food Colors. 

204,103—Le Blume Import Co., Inc., New York, N. Y. 


(Filed Oct. 18, 1924. Used since Apr. 9, 1924.) 

Perfumery. 

204,402.—Ireland Brothers, Johnstown and New York, 
N. Y. (Filed Oct. 25, 1924. Used since Mar. 1, 1924.)- 
Soap. 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Mar. 19, 1920) 

(These Registrations are not subject to Opposition. ) 
191,904.—Leigh Chemist, Inc., New York, N. Y. (Filed 
Aug. 18, 1924. Serial No. 201,566. Used Feb. 2, 
1912.)—Soaps. 

191,915.—Dumor Products Co., Inc., New Canaan, Conn. 
iled June 1, 1923. Serial No. 181,438. Used since May 
1923.)—Saponitied Cold Cream. 

192,491.—The Athletic Tea Company, St. 
(Filed Nov. 6, 1922. Used since Jan. 1, 1885. 
171,607.) —Flavoring Extracts for Foods. 


since 


(F 
15, 
Louis, Mo. 
Serial No. 


DESIGNS PATENTED 


66,070.—Bottle. Leon Cohn, Paris, France. 
27, 1924. Serial No. 10,905. 
66,071.—Bottle. Leon Cohn, Paris. France. Filed Sept. 
27, 1924. Serial No. 10,906. Term of patent 3% years. 
66,072.— Box. 


Leon Cohn, Paris, France. Filed Sept. 27, 


Filed Sept. 
Term of patent 3% years. 


1924. Serial No. 10.907. Term of patent 3% vears. 
PATENTS GRANTED 
1,515,812.—Powder Puff. Marjorie D. Lindon, New York, 


Filed June 26, 1924. Serial No. 
132-78.5.) 

1. A toilet kit comprising a generally flat flexible body 
portion having its lower face serving as a powder applying 
surface, a pocket carried by the body portion and projecting 
above the same with the major portion of the transverse di- 
mension of the pocket arranged wholly above the upper 
surface of said body portion, and a rigid container for a lip 
stick or the like inserted within the said pocket and serving 
to substantially fill the same and impart to the pocket a shape 
in cross section corresponding to the shape of said container, 
the major portion of the cross sectional area of the con- 
tainer being positioned wholly above the upper surface of the 
body portion whereby the filled pocket may be conveniently 
grasped as a handle in the manipulation of the device. 

1,515,839.—Vanity Case. Martha Halowell Connor, Bal- 
timore, Md., assignor to The Tin Decorating Company of 
Baltimore, Baltimore, Md., a Corporation of New Jersey. 


722,603. 2 Claims. (C1. 


Filed Oct. 1, 1921. Serial No. 504,643. 9 Claims. (C1. 
132-83.) 
] \ receptacle comprising a box body having a side wall 


provided with an inwardly turned upper rim defining a body 
bead, a cap or cover therefor having a side wall provided 
with an inwardly turned lower rim defining a cover bead 
adapted to snap-fit within the body bead and a mirror in 
said cover, the cover side wall being inturned and crimped 
about the said mirror for directly engaging and confining 
the same in locked position in the cover and for providing a 
peripheral cover flange overlying the body bead when the 
cover is in closed position on the body. 

1,515,854.—Compound for Retaining Hair in its Dressed 
Condition. William C. Foth, Chicago, I1l., assignor of one- 
half to Edwin C. Price, Chicago, Ill. Filed Sept. 15, 1922. 
Serial No. 588495. 3 Claims. (Cl. 167-5.) 





1. A composition for the purpose specified, consisting of 
a water solution of phenegol, paralysol, sarcocolla, egg al- 
bumen, casein, and sodium silicate. 

2. A composition for the purpose specified consisting of 
a water solution of phenegol, paralysol, sarocolla, and egg 
albumen, heated to 120°. and mixed with a water solution 
of casein and sodium silicate heated to 112° F. 

1,516,537.—Talcum-Powder Box With Reinforced Bead 
Nicholas Loesel, Richmond Hill, N. Y., assignor to Amer. 
ican Can Company, New York, N. Y., a Corporation of New 
Jersey. Filed June 27, 1922. Serial No. 571,254. 1 Claim, 
(Cl. 220-71.) 

\ can for talcum powder and the like, having a body pro- 
vided near its top with an outstanding peripheral bead, and 
a breast fitted closely around the body above said bead to 
form a tight joint with the body, said body being formed 
with reinforcements of said bead at the median portions of 
its opposite sides, to preserve the shape of the upper end of 
the body and maintain the tightness of said joint and prevent 
the waste of powder when the sides of the body are bent 
inwards, 

1,516,562.—Hair Remedy. 

Mass. Filed July 6, 1923. 
(Cl. 167-5.) 
A hair remedy consisting of three quarts of lemon juice, 
one quart of olive oil, six ounces of powdered sulfur, three 
drachms of biborate of soda, and approximately nineteen 
ounces of alcohol. 


1,517,310.—Bottle-Dipping Machine. Jens Mortensen, 
Brooklyn, N. Y., assignor to Northam Warren Corporation, 
New York, N. Y., a Corporation of New York. Filed 
Nov. 30, 1923. Serial No. 677,634. 2 Claims. (Cl. 226-80.) 

1. In a dipping machine the combination of upper rail 
means, lower rail means, pulleys located adjacent the ends of 
the said rail means, idler means located between one end of 
said lower rail means and the pulleys adjacent the said end 
of the said lower rail means, a chain conveyer having rollers 
adapted to move upon the top portions of the said rail means 
and to pass around the said rollers and over the said idler 
means so as to prevent sagging of the said chain conveyer, 
blocks connected to the rollers of the said chain conveyor, 
gripping means located on the said blocks and adapted to 
grip the bottles to be dipped, and a tank mounted under- 
neath the pulleys located adjacent said idler means, the said 
pulleys underneath which the said tank is mounted being of 
greater diameter than the vertical distance between the said 
rail means. 

1,517,662.—Toilet Box. Ralph W. Wilson, New York, 
N. Y., assignor to Theodore W. Foster & Brother Company, 

Providence, R. I., a Corporation of Maine. Filed Aug. 29, 
1923. Serial No. 659,855. 6 Claims. (Cl. 132-83.) 

1. A toilet box having an exteriorly convex bottom and 
top whereby its thickness at the perimeter is considerably 
less than at the center, thereby giving the ocular effect of a 
box thinner than a cylindrical box of uniform thickness 
throughout, in combination with a mirror within the box and 
one or more toilet compacts each having a convex bottom 
and substantially flat exposed face securely held in the con- 
cave-shaped interioor. 

1,517,751.—Bottle-Labeling Machine. 
dy, London, England. Filed Aug. 9, 1922. 
679.. 10 Claims. (Cl. 216-2.) ; 

1. In a bottle labeling machine, the combination of, 4 
swinging member; means upon said member adapted for 1m- 
pressing characters upon the backs of labels while the labels 
are in the machine; and means for operating said member; 
said member having a straight line movement and a direct 
vertical movement. 

1,517,752.—Bottle-Labeling | Machine. Percival John 
Purdy, London, England. Filed June 13, 1923. Serial Nc 
645,130. 4 Claims. (Cl. 216-2.) 

1. In a bottle labeling machine in combination, a label 
magazine, a body disposed beneath and clear of the labels in 
said magazine, a rack upon said body one end of said rack 
being upwardly inclined, a pinion engaging said rack, a shalt 
supporting said pinion, a spring opposing the movement 0! 
said pinion in one direction, means for operating the pinion 
against the action of the spring, type upon said body an 
means for inking said type. 


Antonio G. Galabro, Boston, 
Serial No. 649,972. 1 Claim. 


Percival John Pur- 
Serial No. 580,- 
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1,517,809.—Shopper’s Nail Cleaning and Polishing Set. 
Edna Sibley Tipton, Chicago, Ill. Filed July 14, 1924. 
Serial No. 725,884. 4 Claims. (Cl. 132-75.) 
“1. A shopper’s nail cleaning and polishing set comprising 
a tubular case having a buffing material secured to a portion 
of its outer surface, a tubular powder-container telescopically 
insertable within and withdrawable at will from said case, 
one end of said container being permanently closed, the other 
end being open and arranged for the reception of a closure 
element, and a closure element for said container consisting 
essentially of a straight, non-tapering plug member adapted 
to be inserted and longitudinally adjustable within said open 
end and having a portion of its surface removed at and ex- 
tending from its inner end for a portion of its length, where- 
by, when said plug is adjusted in the direction of its removal, 
an opening is formed for the release of powder from said 
container. 
1,518,071.—Twin-Compact Vanity Case. 
slawski-Fioret, New York, N. Y. Filed Nov. 28, 
Serial No. 677,535. 5 Claims. (Cl. 132-83.) ; 
1. A twin compact vanity case comprising a pair of com- 
pact container members each having an open end and pro- 
vided with a hinged cover, and a hinged connection between 
the upper open end of one member and the closed lower end 
of the other member whereby to permit of the swinging of 
one of the containers to an inverted nested position within 
the other when the case is closed and the swinging of said 
containers to a side-by-side relation when opened to dispose 
the open ends thereof both in an upward direction. a 

1,518,433.—Container. Elsie W. Kirby, New_York, N. Y. 
Filed July 12, 1924. Serial No. 725,703. 6 Claims. (CL. 
132-83. ) ee 

1. In a powder container, in combination, a tray-bottom, 
a transverse wall within the bottom forming a plurality of 
compartments, the wall having openings therein, means for 
closing the wall openings, a cover for one compartment and 
a cover for the device. 

1,518,676.—Apparatus for Distributing Pasty Soap. 
Serre, Le Bouscat-Bordeaux, France. Filed July 3, 
Serial No. 659,240. 5 Claims. (Cl. 146-60.) _ 

1. Apparatus for distributing pasty or plastic soap, which 
comprises a receptacle for the soap, a slot formed in the 
bottom of the receptacle, an inclined flange or cutting edge 
at one side of said slot, blades in the bottom of the re- 
ceptacle, means to maintain paste filled between the blades 
from the column thereabove in contact with the bottom 
of the receptacle and edge, and means to rotate the blades. 

1,518,594.—Vanity Case. Walter B. Marble, Chicago, Lil. 
Filed June 6, 1923. Serial No. 643.848. 3 Claims. (CL. 
132—83.) : : ; 

1. A vanity case comprising a casing consisting of a 
base member and a cover member, and a member detach- 
ably connected to and swiveled intermediate said base and 
cover and having toilet accessories secured to its opposite 
faces. 

1,519,021.— Vanity Case. Cornelus 
West Hoboken, N. J. Filed Dec. 6, 
679,038. 3 Claims. (Cl. 132—83.) aks 

3. A vanity case, comprising a container, a lid for the 
container, means for dividing the container into a shallow 
chamber and a deep chamber, means for dividing the shal- 
low chamber into a plurality of article receiving compart- 
ments, and a drawer mounted in the container beneath the 
shallow chamber, said drawer engaging the interior sur- 
face of the side wall of said container and being guided 
thereby. 


Simon A. Jaro- 


1923. 


Jean 


1923. 


Bernardi, 


Henry de ¢ 
Serial No. 


1923. 


Spirit of Confidence Quickens Trade 


The reassuring influence of the election is manifest in all 
lines of business says the review of the National City Bank, 
of New York. A spirit of confidence prevails and the natural 
result is a quickening of trade and industry, the report adds. 


New Indictment Against Lip Sticks 


According to a German report, lip sticks cause indigestion 
to both of them. Over in this country nowadays a young 
man has to take a chance or go kissless, declares the New 
York Morning Telegraph, which comment seems to fit. 
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ACTIVITIES OF ASSOCIATIONS, ETC. 
(Continued from Pages 550 and 551) 
Philadelphia College of Pharmacy 


The Bulletin of the Philadelphia College of Pharmacy 
and Science announces that the committee on preliminary 
plans for the new building is busily engaged in working 
out the details, so that each department of the college may 
be provided for as it should be. There has been marked 
progress in the design and equipment of college buildings 
since the structure at 145 North 10th street was erected 
The committee has been reorganized with the following 
members: Frank N. Moerk, C. H. LeWall, J. W. Sturmer, 
E. Fullerton Cook, and Russell T. Blackwood, with Admiral 
W. C. Braisted, President of the College, and W. W. Mc- 
Neary, President of the Alumni Association, acting ex officio. 

Nearly 700 students are in attendance at the college with 
as high as seven different classes or groups in session at the 
Same time. 

A broadcasting program has been prepared to be sent out 
Saturday nights, 8 to 8:15 P. M. from Station WIP, 
Philadelphia, 509 meters. These items are of interest to our 
readers: December 13, “Chemistry and Color” J. W. 
Sturmer ; January 10, “The Romance of Chemistry” Charles 
H. LaWall; February 21, “Why Soap?” E. Fullerton Cook; 
March 21, “Chalk and Its Chemical Relatives” Edward 7 
Hughes. 


Insecticide Association Elects Officers 


Decision to embark on a co-operative advertising cam- 
paign was taken at the national convention of the Insecticide 
and Disinfectant Manufacturers’ Association in the Astor 
Hotel New York, December 15-16. 

Following were the officers chosen for the year 1925: 
President, F. A. Hoyt, of Frederick Disinfectant Co., At- 
anta, Ga.; first vice president, Benjamin Newman, of the 
United Sanitary Products Co., of New York: second vice 
president, W. H. Gesell of Lehn & Fink, New York; secre- 
tary, H. W. Cole of Baird & McGreeve, of Hollbrook, 
Mass.; treasurer, R. J. Jordan of the Jordan Coal Tar 
Products Co., New York. 


Author Wins $100 Prize in N. W. D. A. Contest 


D. Charles O’Connor, the pharmacist and author of a 
number of important works on Pharmacy, has just received 
a check for $100 for his essay on “Essential Value of the 
Wholesale Druggist to the Retailer.” This prize was of- 
fered by the National Wholesale Druggists’ Association. 
Mr. O’Connor’s work, entitled “Commercial Pharmacy” (J. 
B. Lippincott Company), is one of the standard works on 
the subject and has been accepted by the principal colleges 
of the United States. Mr. O’Connor has, for the last ten 
years, been first assistant manager of Liggett’s Drug Store, 
182 Tremont street, Boston. 


Made in U. S. A. Is Buyers’ Fair Feature 


No industrial movement of recent years has met with a 
quicker response than the newly-inaugurated “Made in 
U. S. A.” Textile Exposition, to be held in conjunction with 
the National Merchandise Buyers’ Fair in Grand Central 
Palace, New York, from February 7 to 14. The combined 
display will occupy the entire exhibition floors of the big 
building. The Fair will be held under the auspices of the 
National Retail Dry Goods Association and the National 
Council of Traveling Salesmen’s Associations. 


International Chamber of Commerce 


The third general meeting of the International Chamber 
of Commerce will be held in Brussels, Belgium, June 21-28, 
1925. Willis H. Booth, vice-president of the Guaranty Trust 
Co., is president of the International Chamber. A. C. Bed- 
ford, chairman of the board of the Standard Oil Co. of 
New Jersey, is chairman of the American Section, and Lacey 
C. Zapf is secretary in charge of the headquarters of the 
American Section in Washington. 

Association for the Advancement of Science 

The fifth Washington meeting of the American Associa- 
tion for the Advancement of Science will be held December 
29 to January 3 
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THE BEAUTY BUSINESS 
(Coniinued from page 540) 


regarded as a luxury, and the industry has not yet been able 
to effect the economies that might be brought about by 
volume production.” : 
When beauty merchandise runs into volume, it runs into 
money for the manufacturer—and either a more reasonable 
price for the consumer or a larger package. This is shown 
partly in a group of products with which no one has any 
quarrel—the dentifrices and shaving preparations. 


Dental Hygiene 


The dentifrice of twenty-five years ago was either a glass 
bottle of liquid or a flask of powder, mainly precipitated 
chalk and peppermint; or a little flat tin box holding a cake 
of tooth soap. Today such preparations are as dead as the 
high bicycle. There is a story about one famous dental 
preparation that was a best seller in the ‘80's, and a house- 
hold word. Its originator died, leaving the business to his 
heirs, who let it run along undisturbed. Every year it made 
profits amounting to a comfortable fortune—then. But 
along in the ‘90's the profits began to shrink, and by the 
time the new century had turned the heirs had begun to 
worry. Business counselors were called in, made an investi- 
gation and declared that the time for rehabilitating the busi- 
ness had passed—the product was out of date, and so much 
ground had been lost to aggressive young competitors that 
it was hopeless to try a more modern product 

Today many dentifrices are in paste form, in convenient 
collapsible tubes, and are compounded and medicated to meet 
scientific requirements learned by original research the past 
dozen years. Again, where the manufacturer of other days 
assumed that everybody brushed his or her teeth, and simply 
offered a preparation for the purpose, today dentifrice mer- 
chandising is part of a great national hygienic campaign, 
linked with the dentist and comparable with preventive medi- 
cine in the doctor’s sphere. The public is fast being con- 
verted to dental hygiene, and the products are distributed 
everywhere. 

So with the shaving preparations. Not much more than 
twenty-five years ago there was a single safety razor on the 
market. Shaving soap was a round or square tablet. Then 
came the era of new shaving preparations, and the clean- 
shaven American—known around the world by that char- 
acteristic—literally a creature of volume manufacturing and 
merchandising. 

The last viewpoint I got on this beauty business was 
somewhat unusual—that of a cotton-goods converter. He 
took it right out of the realm of the flapper and showed 
how it was marching with great national tendencies. First 
you saw it in clothes. A cotton converter’s business is tak- 
ing plain cloth in the gray and ornamenting it with pretty 
designs. Besides cloth, therefore, he sells appearance. And 
there has been a wonderful boom in personal appearance 
among American women the past dozen or fifteen years. 
His secretary, switchboard operator, typists and office girls 
formerly came down to work in washable white cotton waists 
and dark woolen skirts. Business clothes were bought for 
durability. Today these young ladies must have voile and 
chiffon, if you please. The white cotton waist went into 
the wash and the dark skirt did duty until it was worn out. 
But voile or chiffon—and they are as likely to be frocks 
as waists—besides being expensive and fragile, require dry- 
cleaning when soiled. 

Women have always wanted pretty things. Probably the 
cave woman would have wanted voile if she had ever seen it. 
The craving is nothing new in feminine nature, but the 
ability to buy pretty things is new. Hundreds of thousands 
of girls and women have gone to work the past fifteen 
or twenty years and are earning their own money to buy 
pretty things. Besides the increase shown by census figures, 
there is the three or four year turnover among feminine 
workers. They come into business, earn money to buy pretty 
things, marry in three or four years and pass on with higher 
views of personal appearance than their mothers had. The 
census figures of women workers may show that there has 
been an increase of a million or two since the last ten-year 
period. Actually, most of the jobs held by women in office, 
factory, telephone and other work—and there are now six or 
seven million of them—will have been held at least twice by 


DECEMBER, 1924 


EssENTIAL Orit REVIEW 


different women in the ten-year census period; 
million dollars’ worth of cosmetics and toilet acc 
simply incidental to them. 

The cotton-goods converter enumerated other tendencies 
along the same line. Prohibition was one. Mere man jg 
spending money for appearance too. The first few pay days 
after the saloons closed he bought more groceries, A few 
weeks after that he got around to buying new clothes for 
the wife and children, and ultimately he got around to buy. 
ing some new clothes for himself; and interest in appearance 
will ultimately take him to dentifrices, shaving preparations 
something to keep the finger nails clean, and so on. The 
American man is better dressed nowadays, as well as the 
American woman. He said that it was evident in the auto. 
mobile, the movies, the clean-up-and-paint-up idea, the ip. 
creased attendance at colleges. In fact, wherever you touch 
\merican life you find the craving for nicer things and the 
willingness to work for them. 

When Rome comprised about 400 square miles of ter. 
ritory, in the fourth century B.C., her men were hardy 
farmers and soldiers, growing and making practically every- 
thing needed in a primitive peasant’s scheme of life. As they 
conquered surrounding people and gained wealth through 
plunder, it was all turned in for the expansion of the state 
and the Romans clung to the simple life most rigorously, 
But presently they imported a little perfume and incense 
for religious and burial uses, which were common. purposes 
in the ancient world. Then they began to spend a little 
on themselves, particularly the younger generation, and with- 
in two centuries were carrying the beauty goods to extremes 
that made one of the most extravagant epochs in history, 

Are we bound in the same direction? I do not know. We 
seem to be somewhere, but this is as far as we 
have got. 


vomg 


GETTING THE VALUE IN TRADE PAPERS 


(From the Superintendent issued by Karl Kiefer Machine 
Co. Cincinnatt) 


Kor what purpose is the trade paper? 

If you had asked that question twenty years ago the 
answer would probably have been, “The Lord only knows.” 

But times change. We are progressing, the world is 
growing better, and even trade papers have changed, 
progressed and grown better. There are a whole lot of 
them today that are good, some that are fine, and a few 
that are most excellent. 

There are, however, two sides to the question as to what 
may make a trade paper valuable. Each side is equally 
important. On the side of the editors, the paper must contain 
news matter that is of interest, and also technical and scien- 
tific data that is of value to the trade it represents. On the 
other side is the obligation of the subscriber to read and 
benefit by the paper. If you subscribe to a trade paper, 
or a dozen of them, read them all, or at least look them 
all over and read those things that are of particular interest 
to you. 

The editor may spend thousands of dollars yearly for 
technical and scientific data. He may spend great effort, 
time and money to secure news matter of specific interest 
to his readers, but it is wasted if the subscriber does not 
conscientiously look through his trade paper. 

The editors of trade papers are a human sort of folk 
and rarely do we find one who gains fame or fortune, but 
they are everlastingly trying to give more and still more 
to their readers. Help the good cause along by reading 
your trade paper and if you only get one good idea, one 
new thought, one piece of news or see one new machine 
or article advertised, you have received your money’s worth. 

Get your money’s worth out of your trade paper, and 
another thing, if you find anything in the paper that 1s 
especially worth while to you, don’t feel that you are com- 
mitting a breach of etiquette if you sit down and write 
the editor and tell him so 


Perhaps Bill’s Tailor Bills Were Unpaid 


Board: “What's the matter, Bill, you don’t look as well- 
dressed as you used to?” 7 
Bill: “That’s funny. They're the same clothes. 
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DOMINICAN REPUBLIC 

PeRFUMERY CUSTOMS Report.—The report of William 
© Pyilliam, general receiver of customs under the Ameri- 
an-Dominican convention of 1907 for the calendar year 
% has just been made. Imports of perfumery, cosmetics 
od other toilet preparations for 1923 totaled $88,286 in 
Jue as against $45,238 in the previous year. In 1923 
rance was first with $43,841, nearly double the previous 
United States was second, $31,431, as com- 
Other nations were less than 


rs values. 
sed with $18,434 in 1922. 
$5,000. 





Soap Imports.—The United States led all other coun- 
tries, the chief items being as follows: 
Year 1922 Year 1923 
‘citeiininieeat = Sanaa 
Fron Kilos Value Kilos Value 
1,885,288 $277,194 2,030,580 $299,730 
18,210 2,170 49,933 4,333 
3,179 2,609 2,818 2,076 
320 246 4,901 2,374 
Mn vahecskeccuees 3,219 2,259 25,283 5,902 
RK keene eK 1,910,288 $284,478 2,113,515 $314,415 





ENGLAND 


WemBLEy Exposition To ContiNuE.—The British Empire 
Exposition at Wembley will have a lease on life next year, 
this decision having been reached by the executive council. 
t probably will open in May, the same buildings will be 
available and it will cover much the same field. 

British INpustRIES Fair.—The British Industries Fair 
f 1925 will be held February 17 to 25 at the White City, 
london, and at the Castle Bromwich Aerodrome, Birming- 
tam. Each year that the fair has been held there has been 
a increasingly large attendance of buyers from the United 
States and it is believed that a further increase will be ap- 
parent at the 1925 Fair. 

\. & F. Pears, Lrp.—The report for the year to June 30 
last states that the profit was £87,291 against £99,676 for the 
previous year, and £16,876 was brought forward, makiag a 
total of £104,167 against £112,276 a year ago. A dividend on 
ordinary shares at the rate of 20 per cent per annum is to be 
paid, and £13,767 carried forward. 


FRANCE 
Propuction DEcREASES.—The 
alcoho] during the season 1923-24 was 1,687,797 hectoliters, 
tompared with 1,785,357 hectoliters in 1922-23, says Trade 
Commissioner Daniel J. Reagan, Paris. The stocks at the 
end of the season 1923-24 had decreased to 432,966 hecto- 
ers, compared with 916,105 hectoliters at the end of the 
Previous campaign, 


Atconor production of 


(Continued on Page 574) 


PERFUMER & EssSENTIAL O1L REVIEW 








THE MARKETS 
Essential Oils and Aromatic Chemicals 


Chere has undoubtedly been a let down in general busi- 
ness operations since the time of our last review. This is 
but natural in view of the season and also because of the 
fact that operations during September, October and the early 
part of November were far above normal. The buying in 
quantity which was the rule during those months slackened 
November has been 


Manufacturing con- 


perceptibly toward the close of and 
limited thus far in the present month. 
sumers appear to be well stocked with goods and about the 
only inquiry now coming through is either speculative or 
very small, representing additional requirements of some of 
the consumers. 

Despite the let down in business, there has been nothing 
In fact, 


quite the reverse has been the case and for the fifth con- 


which would indicate direct weakness in prices 


secutive month, the advances in our price lists far out-num- 
ber the declines. The situation is a very firm one and no 
one appears to expect anything in the way of lower prices 
in the near future. The carry-over of goods will be ex- 
tremely small and inventory bargains will be few and far 
between this year. Practically all goods now in dealers’ 
hands are worth more to replace than their present spot 
values. Under these circumstances the writing down of in- 
ventories will be a distinct disadvantage and is not expec- 
ted to be general. 

Actual price developments in the various groups have been 
Values 


reached 


hardly as numerous as in our three latest reviews. 
all along the line are exceedingly high and they 
what appeared to be nearly the top at about the time of our 
November issue. Hence little in of change has 
taken place during the present month, for lower prices on the 


the way 
great majority of items have been out of the question. 

The list of floral essences has held very firm. There has 
heen a further advance in lavender and a slightly easier turn 
to geranium, the former on the depletion of spot stocks and 
the latter in slightly cheaper new crop offerings. Neroli has 
been firm with some advance in the highest qualities of oil. 
Rose has held, but has not as yet scored the threatened ad- 
vance. Sellers assert that it has not been a particularly 
good year in rose, 

Spice oils have been stronger. Ginger has advanced again 
ind cinnamon, clove, mace and nutmeg have all been in 
demand at firm prices. Recessions are not anticipated owing 
to the fact that most of the raw materials for the produc- 
tion of these oils have been somewhat underproduced and are 
in tight positions at high prices. 

Seed oils have been steady, but no more, with the excep- 
tion of wormseed which has shown a further decline on more 
liberal country offerings. It now seems that the bottom has 
heen reached, however. Dealers here have purchased quite 
liberally in the South and this is usually an indication that 
they believe the price is right. 

Again featuring the market have been the 


items in the 
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ee 


mint Peppermint is virtually at record levels with 
stocks almost impossible to get here. The country has oil 
but has both the determination and the ability to hold it 
for a price this year. The bareness of the spot has made 
steady purchasing necessary from Michigan and Indiana 
growers which in turn has assisted these factors in main- 
taining their quotations at high levels. Spearmint is in much 
the same position as is erigeron as well. Tansy has not 
been quite so strong while pennyroyal has been decidedly 
easier 

Citrus oils also came in for sharp advances during the 
month under review. The reports of serious crop damage in 
Italy and the rapid advance of shipment prices incidental 
to the short crop drove spot prices on orange, lemon and 
bergamot to much higher levels. This advance was aided 
by a somewhat unusual demand from consumers here con- 
sidering the season. The spot is now under supplied on all 
three oils but prices here are still below replacement values. 
Domestic makers of orange and lemon were forced to ad- 
vance their prices although it is intimated that buyers of 
these oils regularly will be taken care of at concessions from 
ruling spot levels. 

In the miscellaneous group such articles as lemongrass, 
citronella, cedar wood, and sweet almond have all displayed 
exceptional strength for various reasons. Demand and the 
centering of supplies in a few hands have thrown lemon- 
grass and citronella into high ground. Under-production 
of cedar wood, a by-product to wood working operations, 
has made the market almost an impossibility for the con- 
sumers. Sweet almond has gone into new high ground 
owing to high shipment prices and a real shortage of goods 
in the New York market. 

On the whole, the trend has been upward despite light in- 
quiry and no turn for the lower is to be expected until 
New York stocks are again built up to normal levels. This 
will be slow in materializing on account of high costs and 
generally high shipment quotations. 


group 


Synthetics and Aromatic Chemicals 


Demand has been reduced to some extent during the last 
two weeks owing to the approach of the holiday and the 
fact that the general consuming trade is fairly well stocked 
with goods. In addition, there has been some slight re- 
cession in prices although this should not be connected with 
the fact that inquiry has slackened to some extent. The 
bulk of the recessions which are noted has come in items 
which are more or less competitive with foreign goods of the 
same or similar character. Imports have been somewhat 
heavier since the reduction in the rate of duty upon the coal 
tar synthetics and the result has been more goods available 
and keener competition both between the importers and the 
domestic manufacturers and also between importer and im- 
porter and maker and maker. No one has thus far been 
hurt by this competition although it has resulted in lower 
prices. Nor does it seem likely that anyone will be hurt 
by it, for the tariff rates are still high enough to allow do- 
mestic manufacturers to compete on a price basis on most 
items without cutting away all of their profits. In addition 
economies in domestic manufacture are being developed 
steadily enough to offset any advantage which importers 
might hold temporarily through the reduction in duties. 

Prospects for business in the line are fairly good. There 
will undoubtedly be some purchasing to replenish supplies 
after the interval of light buying. In addition, there is an 
anticipated spring trade in prospect which should open up 
shortly after the first of the year. However, the interval 
between now and February may well be a quiet one. No 
one will complain if it is, for it will allow a breathing space 
for inventory and other year end operations after a very 
good season 


Vanilla Beans 


While spot prices have been inclined to slightly lower 
levels during the interval since our last review, this is not to 
be taken as an indication of any fundamental weakness in 
the situation. It is merely the result of rather restricted 
buying operations together with slightly larger spot stocks 
although this latter feature has not been of great importance 
Cheap vanilla during the coming year could only result 
from greatly increased yields of goods in the primary 
markets. There is no carry-over to aid the situation. Hence 


lower prices must needs depend upon actual CFOP prospec 
The situation as it looks at the moment, is for some ites 
in the supply of Mexicans available, although possibly poe 
much as had been expected. The Bourbon crop will nos 
larger and it may be somewhat smaller. Latest estimates 
for approximately 400 tons against earlier estimtes of 
wards of 500 tons. There will be a little more available frop 
Tahiti and about the same quantity of South American ap 
Java beans as was offered this year. Taken in conjunetiy 
with the lack of old stock, these figures are not encouragi 
to the buyer of vanilla. He may get a shade better level 
than last year, but it is not very likely. He will not oe 
the beneiit of very low contracts, many of which were my 
for delivery in 1924. On the whole he may expect his 
prices for another year, unfortunate as that will be by 
for him and for the whole trade in vanilla. 





Sundries 


The list has been less active and some products ar 
easier. Menthol for nearby and spot is cheaper althoug! 
still very scarce. The recession is largely due to Japanese 
manipulation for the purpose of buying in the new crop of 
peppermint. With the crop bought, distant positions jj 
menthol have advanced as much as $1.50 per pound within 
a week. Prices around the $13 mark now seem probable 
during the rest of the winter. Starches are a little firmer. 
Rhubarb root is slightly easier, as are most of the crude 
drug products on the list. There has been no change in 
alcohol and leading distillers assert that the recent series of 
advances has brought prices to satisfactory levels and that 
further advances are not to be expected in the immediate 
future 


Pocket Manicure Sets Protest Is Defeated 


T. D. 40478—G. A. 8890—MEeETAL POCKET MANICURE SES 

Emil Bornstein v. United States. Metal manicure sets 
composed of a file, knife, toothpick, and earspoon hinged 
together by a rivet at one end and contained in a small 
metal sheath or case, used as fittings for ladies’ hand bags 
or carried in a man’s vest pocket, are properly dutiable as 
metal articles valued above 20 cents per dozen pieces “de- 
signed to be worn on apparel or carried on or about or 
attached to the person” at 80 per cent ad valorem under 
paragraph 1428, act of 1922, rather than as manufactures 
of metal not specially provided for under paragraph 3% 
of the same act at 40 per cent ad valorem. (Citing and 
following Levy v. United States, 12 Ct. Cust. Appls— 
T. D. 40168.) 


Duty Reduced on Metal Perfume Sprays 


The tariff rate on metal perfume sprays or atomizer 
imported by A. F. Bloch & Co. and B. Altman & Co., is re 
duced in a decision by the Board of United States Genera 
Appraisers. On entry the articles, the subject of this cas 
were assessed at 80 per cent ad valorem under Paragrap 
1428, Tariff Act of 1922. Judge Sullivan (No. 48,199) 
finds the metal perfume sprays or atomizers in question att 
properly dutiable at 40 peg cent ad valorem under Pare 
graph 399, act of 1922, and the gold plated sprays of 
atomizers at 60 per cent ad valorem under the same para 
graph. 


Airplane Service Between Marseilles and Syria 


The Greek Government recently signed a_ convention 
authorizing the establishment of an airplane service, © 
he operated by a French company, from Marseille to Sy" 
by way of Corfu and Athens, and a service by an Italian 
company between Brindisi, Athens, and Constantinople. 
is expected that the trip between Brindisi and Athens 
will take about 5 hours; between Athen and Constant 
nople, 5 hours; and between Athens and Marseille, [2 t 
17 hours with the stop at Corfu. Such a service affords 
a connection between France and its mandated territorié 
in Asia Minor and with other Near East countries 
Vice Consul A. D. Cameron, Marseille. 


The text pages of the AMERICAN PERFUMER AND ~—_ 
TrAL Or. Review do not contain all of the news. ft 
must read the advertising pages also to get the full bene 
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AMERICAN 


PERFUMER & ESSENTIAL 


OIL 


REVIEW 


PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices on Soap Materials) 


ESSENTIAL ¢ 


Almond, 


Sweet True 
Apricot Kernel 
Amber, crude 
rectified 
Amyris, balsamifera 
Angelica Root 
Anise, tech. 


Lead free, U. S. 


Aspic (spike) Spanish... 


French 
Bay, Porto Rico 
West Indies 


Bergamot, 35-36 per cent. 
Birch, sweet N. C....... 


Penn. and Conn 
Birchtar, crude 
rectified 
Bois de Rose, 


Cajeput, Native S. 
Calamus 


Camphor, “white” 


Cananga, Java Native... 


rectified 


Caraway Seed, rectified... 


Cardamon Ceylon 
Cassia, 80@85% 
rectified 
Cedar Leaf 
Cedar Wood 
Celery 

Chamomile 
Cinnamon, Ceylon 
Citronella, Ceylon 
Java 

Cloves, Bourbon 
Zanzibar 

Copaiba 


Croton 
Cubebs 
Cumin 
Cypress 
Dillseed 


“ucalyptus, 

Fennel, Sweet 

Geranium, Rose 
Bourbon 


Turkish (Palma rosa). 


inger 
ngergrass ..... 
Guaiac (Wood) 
Hemlock 
Juniper Berries, 
Juniper Wood 


Lavender, English 
Vor, “TX” 

Lemon, Italian 
ee. 

Lemongrass 

Limes, distilled 
expressed 
Linaloe ... 

Mace, distilled 
Mirbane ....., 

Muste ard, genuine 
artificial 

Neroli, Bigarade, 


Pure... 
Petale, extra . 


Bitter, per Ib... 


Femelle. . . 


REE hevae store 


Aus, 


Algerian. 


rectified. 


ILS 


$3.50G 
3.75@ 
2.15@ 
85a 
30a 
75a 
90a 
3.00@ 
38.004 
O0@ 
.65@ 
1.10@ 
1.304 
2.40 
2.25@ 


4.004 


1.90@ 


3.504 
.25@ 
85a 

4901 
38@ 

1.05@ 

4.25@ 
15@ 

2.25 

3.25 

3.10@ 

35.00@ 
2.00@ 
2.90@ 
1.00@ 

90a 

11.00 
6.50@ 

12.00@ 

77a 

1.45@ 

2.70@ 

2.15@ 
45a 

12.00 
1.05@ 
5.00@ 

12.00 

6.00 

4.500 

4.00 
70 a 

1.15 

7.75@ 

7.25@ 

450M 

13.00 

3.00@ 

5.00@ 
I5@ 

1.90@ 
65a 

5.00@ 

32.00 

6.00 

1.05@ 
O@ 

1.30@ 

1.35 

2.75@ 

400@ 

1.55@ 

15a 

14.00@ 

3.10@ 


$3.75 
4.00 
2.30 
95 
33 
80 
1,00 
3.25 


16 


3.50 
3.20 


nom. 


1.10 
1.00 


8.00 
15.00 
79 
nom, 


3.00 


00 


14.00 


nom. 
BY 


00 
50 


16.00 


80.00(@100.00 


.100.00@ 130.00 


Amyl 


Nutmeg at 1.55@ 
Orange, bitter ... 2.75@ 
sweet, W. Indies.. 2.85 
sweet, Italian .. 3.10 
Calif. 2.00@ 
Origanum, 35@ 
Orris Root, 
WUMENE gas ccccous Git) 
foreign . . (OZ. ) 
Orris Root, absolute (oz. ) 
Parsley 
Patchouly 
Pennyroyal, 
French 
Peppermint Natural 
Redistilled 
Petit Grain, 
French 
Pimento a 
Pinus Sylvestris 
Pumilionis 
Rose, Bulgaria 
Rosemary, French 
Spanish 
Rue 


imitation 
concrete, do- 
3.00 
5.00(a 
54.00@ 
3.50@ 
5.00@ 
2.10@ 
1.90@ 
10.50@ 
11.50” 
2.254 
6.00@ 
2.65@ 
2.00 
2.004 
10.00@ 
30@ 
Aa 
4.00 
2.75@ 
3.25@ 
7 00 
1.25 
38a 
2.85@ 
18.00 
4.40 
Wa 
3.35@ 
1.10 
white 1.15@ 
Spanish, 1.00@ 
Valerian ...-- 15.00@ 
Vetivert, Bourbon .... 12.00@ 
Java .18.00@ 
East Indian 30.00@ 
Wintergreen, Southern 4.00@ 
Penn. & Conn. 
W ormseed 
Wormwood 
Ylang- Ylang, 
Bourbon . 


American... 


So. American 


Sage, j 
Sandalwood, 
Sassafras, 
artificial 
Savin, French 
Snake Root 
Spearmint 
Spruce 
Tansy 
Thyme, 


East India. ’ 
natural 


French, red. 


3.354 

4.25@ 
26.004 

4.50@ 


Manila..... 


OLEO-RESINS 
2.00(@ 
4.00@ 
4.50@ 
2.10@ 
5.00@ 
Pe “pper, 400M 
Vanilla 22 50a 
DERIVATIVES AND CHEMIC 
Acetaldehyde 50% 2.004 
Acetophenone 5.00 
Aldehyde C 14.. 22.50@ 
C 16 70.00@ 
Amy] 5 
Amyl 
Amy] 


Capsicum 
Ginger 
Cubeb 
Malefern 
Orris 


Acetate 
Butyrate 
Cinnamate 

Amyl Fomate .... 
Amy]! Phenyl Acet 
Amyl Salicylate, dom. .. 

foreign 
Valerate 

PIMA 60sccane 

Anisic Aldehyde, 
foreign 
Senzaldehyde, 


Ae al 


3.00@ 
1.10 
3 75(a 
400@ 


1.55@ 


dom... 


U.cke. 


8.00@ 


nom. 


35.00 


9.50 


32.00 
12.00 


15.00 


26.00 
ALS 


Benzilidenacetone 
Benzophenone x 
Benzyl Acetate dom.... 
foreign 
Benzyl Alcohol .... 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate. . 
Benzyl Formate.... 
Benzyl Propionate 
Borneol ; 
Bornylacetate 
Bromstyrol 
Carvol 
Cinnamic 
Cinnamic 
Cinnamic 
Citral 
Citral, 
Citronellol, dom... 8.00@G 
foreign 8.25@ 
Cumarin, dom 3.40@ 
foreign 3.504 
Diethylphthalate A5@ 
Diphenylmethane 2.50@ 
Diphenyloxide ........ 1,00@ 
Ethyl Acetate. . 50 
Ethyl Benzoate 2.00G 
Ethyl Butyrate. 50@ 
Ethyl Cinnamate . 5.50@ 
Ethyl Formate......... 1.25@ 
Ethyl Propionate wea 
Ethyl Salicylate casvee ne 
Eucalyptol 85@ 
Eugenol 3.004 
foreign 3.50@ 
Geraniol, 5.00@ 
foreign 5.00@ 
Geranyl 5.00@ 
Geranyl butyrate 
Geranyl Formate... 
| leliotropin, dom 
foreign 


10.00 
3.25 
5.00@ 
2.75@ 
4.254 
3.25 

12.00 
3.25@ 
7.50 
3.65@ 
3.00@ 
3.50 


Alcoh« | 
Aldehyde 


dom.. 
Acetate... 


12.50@ 
IMG 


13.00@ 
YOUEd 


Hydroxycitronellal 
Indol, C. P picks 
Iso Butyl Benzoate....... 5.00@ 
Iso Eugenol. i .. 425 
Linalool ; cuun “Oe 
Linalyl Acetate 90% 8.50@ 
Linalyl Benzoate . a 
Methyl Acetophenone. 5.254 
Methyl Anthranilate.. 2.75@ 
Methyl Benzoate. . 2.00@ 
Methyl Cinnamate 4.00@ 
Methyl Eugenol.. 9.004 
Methyl Heptenone 9.00 
Methyl Heptine Carbon.. 27.00@ 
Methyl Iso Eugenol. . 13.00@ 
Methyl Octine Carb..... 
Methyl Paracresol.. 
Methyl Phenylacetate, 

Art. Honey Aroma.... 
Methyl! Salicylate.... 
Musk Ambrette 

Ketone 

Xylene 
Nerolin ... 
Nonylic-Alcohol 
Phenylacetaldehyde 50% 

imported 
Phenylacetic Acid..... 
Phenyl Ethyl Acetate.... 15.00@ 
Phenyl Ethyl Butyrate... 27.50@ 

(Continued on Next Page) 


5@ 


-7C 


6.004 


6.50@ 
48@ 

14.00@ 
15.00 
3.50@ 
1.65@ 
40.00 
8.00@ 
8.50@ 
3.50@ 


13.00@ 


2.50@ 


27. 00@ 


3.00 
15.00 


4.40 
6.50 


nominal 
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Phenyl Ethyl Formate... 20.00@ i reer rere 1.75@ Rhubarb Root, Shensi.... —.50@ 
Phenyl Ethyl Propionate. 20.00G Beaver Castor.......c0 4.50@ 7.00 PIG DOPE. 6 eee ncees AG 
Phenyl Ethyl Alcohol, Cardamon Seed, green... 1.75@ RiCG, SITCR occ scessnese 09G@ 
domestic ere 7.00@ 8.50 err 2.10@ 2.20 Rose leaves, red......... 1.000 
imported .. 7.00@ 850 Castoreum ............. 4.50@ Sr och arac tenia 65a 
Rhodinol, dom 15.00@ 24.00 Chalk, precipitated....... 03%@ 06% Sandalwood CHIDE.. 250: 35a 
foreign 18.00@ 20.00 Civet horns ...... (oz.) 2.25@ BODIE co cevcdercssns 1.254 
Safrol = :  -SD:  GII  ks vein snies 65@ PERE sos wiusicesenbneny ATY@ 2) 
Skatol, C. P ..(oz.) 10.00@ 20.00 Gum Benzoin Siam...... 1.25@ 1.60 Talc, domestic...... (ton) 18.00@ ryt 
Terpineol C. P., dom ASG PRED, svc cenasceders 30@ 40 POORER .cvccsccs (ton) 25.0@ SW 
Imported (Ib.) 100@ 1.15 Gum Gamboge, pipe..... 80@ ND ik Neves ee (ton) 45.00@ an 
Terpinyl Acetate ... 175@ 1.90 DOWN, 5. 655<esccircanny 1,.00@ Vetivert root.... ........ 30 
Thymol .... 5.50@ nom. Lanolin hydrous 17@ 19 sae 
Vanillin (0z.) A8@ ame MAUYOHOUS. oo 6.5.00. .20@ 23 BEANS 
Violet Ketone Alpha 5.50@ 9.50 Menthol, Jap............. 13.25@ 14.50 Tonka, Beans, Para..... 9@ 1K 
Beta ... 6.50@ 8.00 VOI cas kc ncecas 8.00@ 10.00 Tonka, Beans, Angostura. 2.20@ 2% 
Vora Vara -eeseeee 1.65@ 2.00 Musk, Cab., pods (oz.) 18.00@ 20.00 Tonka, Beans, Surinam.. nomina 
eee Se NE sic (oz.) 26.00@ 28.00 Vanilla, Beans, Mexican.. 11,00@ 15% 
; SUNDRIES Tonquin, gr.. ... (0z.) 36.00@ : BRCXICAN, CHC. o5.05.0005 10.00@ 
Alcohol Cologne spts., gal. 4.97@ 5.12 MNOS acs Seek wait (oz.) 22.00@ 23.00 Vanilla Beans Bourbon, 
Almond Meal ee 26@ .30 Orange flowers...... ase 1006 ee - 10.00@ 12% 
Ambergris, black (oz.) 15.00@ 18.00 Orris Root, Florentine, Vanilla Beans, Bour., cut 10,00@ 
Qtay .........0.. (oz.) 26.00 OE SS ie en .10@ 11 Vanilla Beans, So. Am.. 10.00@ 
Balsam Copaiba S. A.. 47Y%@ IE onc x5 dcsckaeeess 12@ 30 Vanilla Beans, Tahiti, 
Para es 40G Patchouli leaves......... 204 25 yellow label ......... 7.00@ nom 
Balsam Peru 2.00@ Peach Kernel Meal...... .20@ WIGS SHADED oo sie sisisece ee 7.50 nom 
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FOREIGN CORRESPONDENCE 


(Continued from page 571) 
GERMANY-UNITED KINGDOM 


AGREEMENT ON REACHED 


RADE TREATY An agreement 
has been reached in the negotiations between Germany and 
the United 


treaty, 


Kingdom for the conclusion of a commercial 


according to which Germany is to grant most- 


favored-nation from the 


treatment for goods imported 


United Kingdom, and such special guarantees against dis- 
criminatory treatment and limitation of imports, as it is 


understood, will assure British trade in Germany treatment 
equal to that 


The 26 per cent 


accorded 


France or any other nation. 


reparations recovery levy imposed upon 
German goods entering Great been agreed to 
method -of application is to be settled 
later separately from the treaty. 


Britain has 
in principle, and the 


The British Government will undertake to introduce a bill 
into Parliament ’y which the restrictions on German citizens 
will be removed and no further discrimination be made be- 
tween German and other foreigners in Great Britain. 


ITALY 


INCREASED VALUE ON ANETHOL 


Purposes.—By 


AND VANILLIN FoR Dury 
September 22, 1924 
(published in the Gazetta Ufficial of October 15) the valu- 
ation upon which the Italian import duty of 15 per cent ad 


a ministerial decree of 


valorem on anetho! is based has been increased from 6 lire 
to 8 lire per kilo and that on vanillin from 35 lire to 55 lire 
per kilo. 


(The values upon which the ad valorem, duties on 


certain essential oils and essences are based are fixed from 


time to time.) 


MEXICO 
CHANGE IN ImPorT DuTy ON PerruMery.—Perfumery 
(tariff item 701) is now subject to an import duty of 5 
pesos per legal kilo, instead of the former compound duty 
of 3 pesos per legal kilo plus 25 per cent ad valorem, ac- 
cording to a Mexican decree effective November 29, 1924. 


PHILIPPINES 


Imports or Fouer Artictes.—During 1923 the imports 


es 


of perfumery, cosmetics, and toilet preparations into th 
Vhilippine Islands were valued at 1,374,342 pesos, of whieh 
about three-quarters was received from the United States 
Che Philippine statistics do not segregate the items, but the 
United States statistics of exports to the Philippines for 
1923 divide the Perfumery and toilet 
waters, 19,572 pounds, valued at $29,267; talcum and other 


group as follows: 
powders, 944,347 pe munds, valued at $307,658 ; creams, rouges, 
and other cosmetics, 22,322 pounds, valued at $20,029; and 
dentrifices, 114,563 pounds, valued at $73,091, and all other 
toilet preparations, 40,483 pounds, valued at $28,171. 


EsseNTIAL Oits Propucep.—Inasmuch as the Philippine 


Islands are sources 


important for certain essential oils, the 


imports are naturally very small. The ylang-ylang oil m- 


dustry is one of the few characteristically and_ peculiar 


Philippine industries. Production figures are not available, 
but the local consumption is relatively slight and the exports 
of 1,940 kilos, valued at 118,888 pesos, apparently account 
for the greater portion of the distillation. Although som 
of the European consumers of the flower oils procured part 
of the ylang-ylang oil exported in 1922, Spain was the onl) 
country to purchase any in 1923, and that amount was small 
but 36 kilos, the United States having taken the balance, of 
1,904 kilos. 

Lemon grass oil, which is also distilled in the Islands 
has a rather extensive use locally for flavoring, medicinal, 
and perfumery purposes, but no large amounts are exported 
Vetivert oil 
as yet the industry has not been developed. Other oils which 
it is thought might be distilled advantageously are ginger ani 
cassia. 


offers attractive commercial possibilities, but 


Foreign Trade Marks in Argentina 


In a recent case brought before the Supreme Court 0! 
Justice on appeal from the circuit court of appeals it wa 
decided that the defendant was entitled to the exclusive ust 
of the trade mark registered by him in Argentina, although 
this trade mark had been previously used in the United States 
and Argentina by the plaintiff and registered in the United 
States prior to defendant’s registration in Argentina. The 
court held that a trade mark becomes property in Argentis 
only by registration under the laws of that country. 
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SOAP SECTION OF SPECIALTY ASSOCIATION 
HOLDS ITS ANNUAL MEETING 

The Soap Section of the American Grocery Specialty Man- 
ufacturers’ Association met at the Traymore Hotel, Atlantic 
City, November 20, in connection with the association’s six- 
teenth annual convention. It was attended by representatives of 
a group of nationally prominent soap manufacturers, includ- 
ing Colgate & Co., Fels & Co., Gold Dust Corporation, 
Swift & Co., Procter & Gamble Distributing Co., Rub-No- 
More Co., Armour & Co., the Palmolive Co., Peet 
Mig. Co., Beach Soap Co., Hewitt Bros. Soap Co., Kirk- 
man & Son, Kirk & Co., Products Co, and 


Lever Bros. Co. 


Bros. 


James S. Paos 


fhe outstanding feature of the Soap Section meeting 
was an interesting address delivered by Nelson b. Gaskill, 
of the Federal Trade His theme “Law 
and Man,” in which he ably presented the illegal and dis- 
criminating phases of unfair business competition as prac- 
ticed by a number of firms. The results accomplished by 
the Federal Trade Commission within the last year leading 
toward the protection of legitimate business were also re- 


Commission. was 


viewed. 

Mr. Gaskill closed with an 
present to get together informally with the end in view of 
discussing trade practices and business problems generally 
that may arise from time to time. The results of such 
meetings were to be written out and submitted to the Fed 
eral Trade Commission for consideration. 

\mong the trade trouble set forth as being most univer 
sally prevalent is the unwise extension of credit in the eag- 
emness to gain new business. This problem is ever present 
and will require careful study in each individual case. The 
keynote, however, governing the extension of credit, should 
always be consideration of the essential point of conserva- 
tive safety, in the opinion of the Federal Trade Commis- 
sioner. 

A luncheon was enjoyed by the members of the Soap Sec- 
tion at the Traymore, following which an informal meeting, 
largely of a social nature, was held. There were no reso- 
lutions passed by the Soap Section at this convention. It 
is the intention of its members, however, to work more 
than ever in conjunction with the Federal Trade Commis- 
sion and its laudable aims for the general improvement of 
business practices. 

The officers of the Soap Section were unanimously re- 
elected for the term of one year. Sidney M. Colgate, of 
Colgate & Co., is chairman: George Schroeder, of James S 
Kirk & Co., treasurer; Dr. J. S. Goldbaum, of Fels & Co., 
secretary. 


his address invitation for all 


Patent for Deodorizing Soaps 


Deodorizing Soaps Made from Fish Oils and Fats (Ger 
Pat. 374,861, L. Miiller, Hanover).—A vessel of annular 
cross section is divided into a series of compartments ar- 
ranged in steps and heated on the inner and outer walls. 
he soap, in solution, is allowed to trickle down these steps 
and meets a powerful current of superheated air. 
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BUREAU OF STANDARDS TELLS OF TESTS OF 
NEW SOAP ON TEXTILES 

Marked reduction of shrinkage and fading of textiles and 

garments was found by the United States Bureau of Stan- 

dards at Washington to result from the use of a new liquid 


laundry soap recently submitted for test. The constructioz 


and feel of the materials washed were also less affected than 


by the other soaps tested at the same time for purposes of 
comparison, 
The tests 


ment (and later other departments became interested), 


War Depart 
and 


were made at the request of the 
included, besides the liquid soap, a granulated washing soap, 
soda soap. Both cotton 


both 


an olive oil soap, and a vegetable oil 


and woolen goods were used in the tests, and mild 


and severe laundry practices were included 
In addition to the tests on garments and on cloth, tests 
were made to show the relative efficacy of the new soap as 
an agent for scouring wool and for cleaning the “tops” into 


which the wool is made just before spinning. Important pos- 





sibilities in the way of controlling shrinkage were found to 
result. With the shrinkage of wool and cotton clothes kept 
under control and with the «fading or running of dyed 
materials minimized, they will not need to be separated into 
as many classes for separate washing, and this means a 
corresponding simplification of laundry operation for the 
OW' laundry and houschold 

In the tests designed to note the effect of washing on tl 
construction and feel of the fabrics washed, there was shown 
to be less effect with the liquid soap. This shows the pos 
sibility of longer life and service for garments subjected 
regularly to the laundry operation. 

The new liquid soap is a vegetable oil—potash soap con 
taining about 15 per cent of organic volatile solvent and 


about 25 per cent of an anhydrous soap. It contains no in- 
soluble matter or free alkali, and only traces of carbonated 
alkali and chloride. 

This investigation is reported in Technologic Paper No. 
273 of the Bureau of Standards, entitled “Performance of a 
Liquid Laundry Soap Used With Textile Materials.” Copies 
may be obtained from the Superintendent of Documents, 
Government Printing Office, Washington, D. C. The price 
is 10 cents, cash. 


CHIEF CHEMIST ON VEGETABLE OILS 

Chief Browne, of the United States Bureau of Chemistry, 
in his annual report just made public, has the following in 
relation to vegetable oils: 

“Further progress in the manufacture and utilization of 
cottonseed, corn, peanut, sesame, and other vegetable oils 
depends upon a more complete knowledge of the raw and 
finished products. After cottonseed oil] had been a com- 


mercial commodity for 50 years or more and scientists had 
studied it for many years, accurate information concerning 
the constituents in the crude oil was still lacking. Realiz- 









































































































































































































































































































































































































































































































































































































































































ing that the complex composition of cottonseed and other 


fatty oils would make it impossible for works’ chemists to 
obtain much more information about them, manufacturers 
asked the aid the Department of Agriculture in solving 
their fundamental problems. 


‘The determination of all the constituents of crude cotton- 
seed oil was assigned to the Bureau of Chemistry. To date 
it has been shown that this oil contains proteoses, peptones, 
pentosans, raffinose, resin, and various phosphatides, in- 
cluding what is believed to be inosite phosphates in com- 


bination with calcium and magnesium. Evidence has been 
obtained that xanthophyll is also present. 
“It has been shown that the phosphatides, resin, etec., 


readily emulsify the oil with water and that they are partly 
the cause of the retention of neutral oil by the soap stock 
in the caustic soda refining process. The nature and pro- 
portion of saturated and unsaturated acids present as free 
fatty acids has been determined in both crude cottonseed 
and peanut oils. A method for the determination of the 
total quantity of neutral oil in a crude oil has been per- 
fected, so that it is now possible to estimate the quantity 
of oil in any crude oil as accurately as iron or other metal 
in an ore may be estimated. This method is already in 
in several laboratories for the examination of crude oils 
and for the determination of neutral oil in soap stock. It 
is probable that crude oil will be purchased in the future 
on the basis of the oil present as determined by this method. 

‘An investigation of the composition of sesame oil has 
been completed. Although it has been an important com- 
mercial oil in Europe and Asia for many years, large quan- 
tities have become available in the United States only re- 
cently, through the importation of seed and oil from China. 
The oil is used for both edible and technical purposes. 

“It is believed that the work on the study of oils now 
under way will aid in developing a more profitable utiliza- 
tion of vegetable oils, with benefit to producers, manufac- 
turers, and consumers. The value of domestic vegetable 
oils to the industry of our country is indicated by the fol- 
lowing statistics of production in 1923 of a few of the 
leading oils: Approximately 110,000,000 pounds of corn 
oil: 165,000,006 pounds of linseed oil; and 1,016,000,000 
pounds of cottonseed oil.” 


use 


1923 CENSUS OF MANUFACTURE OF SOAPS 
SHOWS GOOD INCREASE IN TWO YEARS 


The 


Department of Commerce announces that, according 
to the data collected at the biennial census of manufactures, 
1923, the establishments engaged primarily in the manufac 
ture of soap reported products valued at $276,402,838, an 


increase of 15.1 per cent as compared with 1921, the last 
preceding census year 

Of the 270 
located in 
Masachusetts, 25 in 
and the 


Was repre 


establi for 
York, 
California, 14 in 

States. In 1921 
establishments, the 


shments reporting 
41 in New 
Illinois, 21 in 


1923, 43 wert 
26 in Ohio, 25 in 
New 
the 





Pennsylvania, 


Jersey, remaining 75 in 21 other 


sented by 283 


industry decrease 


to 270 in 1923 being the net result of the loss of 54 establish- 
ments which had been included for 1921, the addition of 40 
new establishments, and the rendering of 2 reports for 1923 
for plants covered by 1 report for 1921. 

Of the 54 establishments omitted, 28 had gone out of 
business before the beginning of 1923, 10 had been engaged 
primarily in the manufacture of soap in 1921 but reported 
leaning and polishing preparations and dyestuffs and tan 
ning materials as their principal products for 1923 and were 
therefore classified in the appropriate industries, 8 were idle 
hroughout the year, and 8 reported products valued at less 
heen $5,000 in 1923. (No data are tabulated the biennial 
census for establishments with products under $5,000 in 
ilue.) Of the 40 establishments first classified in this 
ndustry for 1923 were new to the census and 3 had 
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The statistics for 1923 and 1921 are presented in the fol- 


lowing tables. The 


further examination of t 


Number of establishments 
Wage earners (ave 
ber) L PA sAkeawee nen 
Maximum month 
Minimum month 
Per cent of maximum 


rage num 


NR ee eee Cece Le : 
Cost of materials (including 
fuel and containers)..... 
Products, total value..... 
Value added by manufac 
SE coosnsneeawrs 
Llorsepower oonaue 
Coal consumed (tons of 
De SOD és-dc0vanaasas 
aA minus sign ( ) dene 


figures 
subject to such correction as may be 


for 


he returns. 


1923 
4 


a/ 


17,002 
17,691 
16,231 

91.7 
$20,776,443 


Mar. 
Jan. 


173 ,545,981 
276,402,838 


= # 


veneer 857 
75,210 


720,331 


tes decrease. 


1923 


are preliminary and 
found necessar y upon 


Per cent of 
t 
1921 i 


increase g 
83 — 49 
16,558 2.7 
Oct. 18,466 
Jan. 13,999 
75.8 han 
$18,864,713 10.1 
$150,355,643 15.4 
$240,194,619 15.1 
$89,838,976 14.5 
(d) 
(d) 


b Not including salaried officers and employees nor proprietors and 


firm members. 
c Value of 


d Not reported 


PRODUCTION 


Total value 
rhe 











. Not available 





Statistics for these classes will be given in final report. 


products less cost of materials. 


1923 192] 


$243,045,827 














soap industry  Siatts se Atice reyes $276,402,838 240,194,619 
Subsidiary soap produ cts from other in 
SD ‘c-euneR vacua Se ee oe . Not available 2,851,208 
Soap All 
industry industries 
Hard soaps, Ibs. -1,978,253,000 1,752,136,000 
DN Wiis od he eae eco ake neal $177,752,556 $164,069,970 
Poilet soap, Ibs..... 237,783,000 197,274,000 
Value Kee An eS AS aE $52,543,556 . 
Palle w soap, lbs. 1,054, 373,000 } 
Waelue acces $64,368,174 | 941,467,000 
loots GORD, TRB... cccce 25,160,000 { ° 
Value $1,831,840 | 
Dye scap, Ibs.. 1,604,000 1,319,000 
Velue .. $645,409 : 
Soap chips, Ibs 215,560,000 
WHO éa50000% = $24,913,271 Ka ‘ 
All other hard soaps, Ils 443,773,000 $67,540,000 
Value : $33,450,306 . 
Powdered soap, Ibs 427,077,000 } 
Value os $26,112,32 8 | 7580,371,000 
Soap powder g powder, Ibs. 124,542,000 | 7$29,431,124 
\ *¢ $3, 160, 132 
Liquid soap, Ibs 8,372,000 10,529,000 
Value $853,782 $1,267,029 
Paste soap. lbs 29,882,000 1,631,000 
Value $2,429,534 
Soft soap, Ibs 59,287 000 
Value . $2,113,472 
Special i irticles, Ibs ,310,000 8'931,000 
Valin ; 811,598 $825,507 
Soap stock or soay se, f le. Ibs ,554,000 25,288,00 
Value $457,058 $847,934 
SAE, MRS) | keene 5.805 000 2 348,00 
Value ; $431,027 $129.49 
Glycerine, crude, for sale, 1 23,418.553 19,618,887 
Value $2 694,294 $1 861,668 
Glycerine, refined, for sale, !bs 54,417,683 39,9 76,101 
MU Scie ewiacecewun $8,553,765 
ae 4,340,251 
Value ie $525,489 
Candle pitch, tar, or stearin pitch, Ths 5,801,864 
Value $142,863 
Candles. ibs 2.182.927 
Value aa $224,735 
Red oil (commercial oleic acid), for 
sale, gls. ... 1,390.72 
WHO vc ccasx $744,770 
Tankage, tons ....... 14.155 
Value ee in $299.175 
Perfumes and toilet preps.. value $16.928.310 
\ll other products, value. $21,167.250 
MADE ANI) CONSUMED 
Caustic lye (30°), gls 118,493,000 28,241,000 
Glveerine, crude, Ibs 53.142.000 10,879,006 
Glycerine, refined, Ibs 1.944 70 8.982.000 
> = eee 1,732,090 88.006 
Sedium silicate, Ibs 124,202 900 118,412,000 
Framed soap, Ibs 990,173,000 893,078,000 
*Valve not senarately reported. 
fRenerted as abrasive, 201.121.000 pounds, $8,926,497; non-abra 


ive, 379,250,000 pounds, $20, 





504,627 
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The high-priced quality soap preparations which consist 
nly of grainy (hard) tallow should no longer come into 
euasion, but should give the undisputed preference to the 
products of greases boiled over niger. Only these will be 
iscussed in the following article. 

The old experience that soaps, under the assumption of 


therwise equal conditions, no matter whether the question 
s about grained or toilet soaps, become harder on increas- 
ing the salt content of the settled lye, led to the view that 
the salt content of the grain increases with the salt content 
i the settled lye, and that this salt content is the cause 
ithe hardness. (Ubbelohde—Goldschmidt, “Handbook of 


ils and Fats,” Vol. III.) 


Further, the labors of Merklen point to the significance 


Ts and 
report, 


121 


045,827 f the soap grains and their size, the increase of which 


o/ 


194,619 


again produces greater hardness. The appearance of soap 


351,208 grains of this kind is very evident when too much salt is 
~ sed (i. €., on too abundant salting) ; they themselves con- 
tain little water, but show the property of holding back parts 
f the lye very tenaciously, so that such kettles finish off 
badly. The significance of the size of the grain with refer- 
ence to other properties of the product, on adding too hard 
fats (see Bergell, Scifensteder-Ztg., 1924, No. 24, pp. 407 
408) as well as the effect of the manner of cooling, and 
its duration will not be discussed here as not belonging to 
the subject, 


istries 
| 36,000 
169,970 
274,000 


167 WO) 


319.000 
136,000 
40,000 


The emphasis of this article lies rather in the proof that 


71.000 - 7 : 7 ia 
1,000 the above stated view is not supported in case of additions 


131,124 
sad f greases if a correct working method is followed, and the 
67,029 salt curve of the grain shows an entirely different course 
norder to prove this, several salting-out experiments were 
carried out in the soap factory Wilms, Berlin, with increas- 
ng salt content of the under lye under otherwise exactly 
equal conditions, and the completed boiling was allowed to 
stand 48 hours. 


tabulation : 


The results are apparent from the following 


Salt content of the 
niger 


first grain with very much 
Salt content of the grain with much niger without 
dry spots on the trowel 
Salt content of the grain with just visible dry spots. 
Salt content of the grain on normal separation. ... 
Salt content of the grain on somewhat too strong 
separation 
Salt content of the grain on bar soap separation.... 
Salt content of the grain on too saturated salting. . 
Salt content of the grain on disappearance of the 
niger TET 
If one records these results in a system of co-ordinates, in 
which the abscissa represents the salt content of the under 
ye and the ordinate the salt content of the grain, the result 
‘a curve shown in the accompanying figure. It is made 
t by the figure that by increasing the salt content of 


79,00 
82.000 
8S .000 
12,000 


78,00 
( 
a 


the under lye the salt content of the grain is lowered at first 

TwO96 « mints bas hee reached, whereupon the 

I've rises again, 

“ates 
ron: Seifensiede 


Zeitung, vol. 31, No. 34, 1924. 
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INVESTIGATIONS ON SALTING OUT SODIUM SOAPS* 


By DR. CLEMENS BERGELL 


The salt curve is shown in the following figure: 


Salt coritent of the soap 


——> Salt content of the under lye 


The hardness is thus not dependent on the salt content of 
the soap mass, as has been assumed heretofore, but on the 
quantity and size of the grains. The reason for the previous 
false interpretation, that the salt content of the grain in- 
creases steadily with that of the ground lye, is to be sought 
in the fact that the right working method for bar soap and 
base soap needs to be entirely different, since in the first 
case the aim is to produce a soap of about 60%, in the 
second case a soap of about 80% in the finished product. 
For this reason an essentially greater hardness must be 
aimed at for the bar soap than for the base soap which is 
to meet quite different requirements in respect to smooth- 
ness, cohesion and polish. Bar soap must be salted out more 
abundantly, the right salting out point lies on the right side 
of the salt curve, and is to be modified according to the kind 
and hardness of the finished in three 
changes ; the sample on the broad wood paddle is always suf- 
ficiently reliable, and the salt content of the soap rises with 
that of the under lye. 


stock used. It is 


Quite different is the case of the base 
soap; here the paddle sample is reliable only if the finishing 
is done always on two changes under equal and correct 
conditions, by avoiding too large a quantity of water, and 
the correct point of salting out lies on the left side of the 
curve. Since the grain with increasing salt content at first 
separates itself better, more fully and quantitatively from 
the niger, its salt content on addition of salt water at first 
becomes less, This explains why the salt content at first 
decreases. On further addition of salt, soap grains form 
which retard the settling, and in consequence raise the salt 
content of the grain. Therefore, there does not exist, as has 
been heretofore assumed, an equilibrium between the salt 
content of the grain and that of the surrounding lye, but 
this salt content is rather practically dependent upon the 
perfect separation at the 


cannot 


several changes. Since these 
be practically quite separated from each 
other, nor kept quite by themselves, this equilibrium exists 
as a fact only theoretically. From this it follows also that 
not only the time of settling of the kettle, but furthermore 
also the right working method is decisive for the attainment 
of the greatest possible perfection of the base soap. It is 
dependent upon the question why the salt content of .5%, 
and not the optimum of .3% of salt is the right salting out 
point for base soap. Here also the point is to be varied 
according to the hardness of the fatty stock; 5% is the value 


for pretty hard stock, which is nowadays the most ‘custom- 


changes 
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3% for stock with considerable addition of oils which 
yield soft soaps 

the 70-80% of tallow 
20-30% of cocoanut or palm oil the greater polishing quality 


ary; 


In case of addition of about and 
and the greater smoothness resulting from this is of stronger 
influence than the somewhat higher salt content of the base 
soap. The practical bearing of this observation is apparent, 
since it makes possible a consciously correct procedure, and 


therefore leaves greater latitude in the choice of stock—in 


other words, it makes possible greater adjustment for the 
final result without producing a product less capable of 
polish 

In addition it may be pointed out that too much salt is to 


be carefully avoided at the salting out before the finish, for 
once formed can be 
by transition to full closing, whereby 
clouded 


a too large soap grain remedied only 


the result is again 


INDIRECT TESTS FOR FATTY ACIDS IN SOAP 


METHODS FOT THE INDIRECT DETERMINATION OF [aTTy 
Acips In Soaps. R. Jung Kunz. It is known that fatty 


acids in soaps which are prepared wholly or in part by use 
of cocoanut or palm oil cannot be accurately determined 
by the direct method by reason of their volatility and water 
solubility. Thus it first that, on the 
drying of the fatty acids from cocoa oil in the drying oven by 
use of the “unit method,” a decrease of the computed value 
occurred, especially on contact with water vapors and less 


was at ascertained 


in a closed drying oven, In this way, of the 94.2% of fatty 
acids in one compartment containing fatty acids, after dry- 
ing of half hour 92.5%, after 1 91.25%, 

hours 91.00%, were found to be present. The 
between 1.76 and 3.26% For re-checking of the indirect 
methods, it was in the next place proven that twice shaking 
with ether practically removes the fatty acids of the cocoa- 


hour after 1% 


1 


losses lay 








nut oil. his fatty acid solution in ether was then, after 
addition of an equal volume of alcohol, titrated hot in a 
small bottle with alcoholic N/2 sodium hydroxide by use 
of a drop of solution of phenolphthalein, then distilled off 
to two-thirds, the soap solution was quantitatively put into 
a platinum dish and dried on a water bath. After the soap 
had hardened it was lifted from the bott 


mm of the dish 
with a spatula, broken up and finally desiccated in the dry- 
ing chamber nstant weight. (Method of Lunge. ) 

In this way, after 5 hours of drying 1.169 gm. instead of 
1.155 gm., after ] em, 
1.16 





to ci 
a second experiment 1.1806 instead of 
.167 gm. of fatty acid was obtained for cocoanut oil soap 
after 5 hours of drying. In completing the amount of fatty 
acid it is to be noted that from the weight of the soap must 
be deducted the amount which corresponds to the added 
sodium diminished by hydrogen (Na-H). By use of potas 
sium and sodium hydroxide (Hefelmann and Steiner) less 
satisfactory results were obtained by reason of the strong 
affinity of potassium soap for water. The indirect method 
here described is especially useful in case of umpire analyses 
in connection with the processes of Simmich, as also of 
Bosshard and Compte, In the methods of Goldschmidt, as 
well as of Dubovitz, the water-soluble fatty acids are not 
included in the analysis.—Seifensteder Ztg., 1924, 51, 149-50, 
165-66, and 188-83, through Zettschr. d. Deutsch. Ocl u. Feit 
Ind., Vol. 44, No. 20. 


Separating Neutral Fats from Alkali Mixtures 


Quantitative separation of neutral fats from mixtures 
with alkali soaps (German Patent 356121, L. Schmidt, 
Arth).—The mixtures are completely dried and treated 
with a solvent capable of taking up only the neutral fat, 
such as ether, methyl acetate, methyl alcohol, acetone, methy- 
lethylketone, or carbon disulphide. Benzol, benzine, carbon 
tetrachloride, and certain other solvents are unsuitable, since 
they also dissolve. part of the soaps. 


MER & 
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USING NICKEL IN CATALYTIC HYDROGEN, 
TION OF OLEIC ACID AND OLEIN 


CaTALyTic [lyDROGENATION OF OLEIC ACID AND Comyn 
CIAL OLEINE NICKEL AS CATALYST. J. de Rouhaj 
Bull, Chim. Belg., 1924, 33, 193-212. Hydrogen, fro; 
a cylinder, purified by passage over heated copper x 


WITH 
Soc. 


through sulphuric acid and calcium chloride, is  pasy 
through a vessel containing the material to be hydrogenat 


ind then over nickel oxide or formate contained in a ty 


in direct communication with the former vessel and heat 


to a constant temperature of 275°. After complete redy 


tion of the catalyst, the apparatus is tilted so as to transi 
the nickel to the reaction vessel and the current of hyd: 
gen is increased so as to cause vigorous agitation of { 
reaction mixture, the latter being heated by an oil bath a 
maintained at a definite temperature (160°—230°). Ok 
acid was purified by formation of potassium oleate, trex 
ment of this with lead acetate, extraction of the lead ole 
with ether, liberation of the oleic acid with hydrochlor 
acid, and rectilication by distillation under diminished pre- 
sure, 20 g. of this acid, containing 97.03% of unsaturate 
acids, were directly hydrogenated in the manner outling 
above in the presence of 4% of reduced nickel. After 
hydrogenation at 230° for 3 hours the iodine value of the 
acid was lowered from 87.4 to 17.5, and the solidifying 
was raised from 3° to 60.1°. The stearic acid formed was 
crystalline, with the same color as that of the initial oleic 
acid, and contained no trace of the catalyst. The latter wa 
partly converted into nickel oleate, which was separated by 
tration of the hydrogenation products. No nickel stearate 
was formed. A similar hydrogenation of oleine, obtained 
by saponifying glycerides with concentrated sulphuric acid 
hydrolysing the sulphonated product with boiling water 
distilling the oleic acid with superheated steam and separat: 
ing it from solid acids by pressure, gave a lowering of th 
iodine value from 82.2 to 13.55, with an elevation of the 
solidifying point from 13.1° to 59.1 The maximum degree 
of hydrogenation was reached after treatment with hydr 
gen for 5 hours. \ ve ry poor degree of hydrogenation (¢.8 
a lowering of the iodine value of only about 5.5—8.5) wa 
obtained if the nickel formate was introduced directly int 
the material to be hy venated and there reduced. Int 
previous cases about 1.33% of the catalyst was converte 
into nickel oleate, while in this latter method 19.43% was s 
transformed. The nickel oleate soap forms a coating rout 





the particles of nickel and thus inhibits their action. Ole 

prepared by saponitication of glycerides under pressure wit 
lime contains sulphur (apparently derived from carbon b 
ulphide employed in extracting the fat) which poisons t 

catalyst. If this oleine is distilled under diminished pres 
sure the distillate may be completely hydrogenated, the po 
son remaining in the distillation residue,—Chemistry an 


Industry 


USING ARTIFICIAL PERFUMES IN SOAPS 
CONCERNING THE PERFUMING OF Cop MADE MILLED Soars 


G. Peters. Since artificial perfumes are frequently vet 


volatile, care must be taken that the temperature for th 
preparation of the soaps under consideration does not 
too high, since the perfume would then volatilize. On tue 
other hand, it cannot be too low, since then the perfume » 
not taken up at all, so that in both cases scentless soaps t 
sult. 


soaps lies between 15-20° C. 


The best temperature for the preparation of suC’ 
Besides a certain amount 0 
moisture is necessary for the fixation of a strong perfume 
The principal requirement, however, is that the perfume 
are not too delicate, that the grain soap shall have lost ® 
own odor by sufficiently long storage, which requires at 
least four weeks, and that it shall be thoroughly mixed 
Upon the sufficient storage rests also the secret of the ric! 
perfume of the French toilet soaps.—Seifensieder-Zté., 1924 
51, 447. 

















MBER, 1924 


DecemBER, 1924 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 579 







nares: 





























ROGENA. 

EIN REVIEW OF SOAP INDUSTRY OUTLOOK FOR 1925 

1D Come 

de Roubgj Costs Prospects on Chemicals, Oils and Sundries Are in Higher Trend; 

Togen, fro Tariff and European Recovery of Doubtful Benefit to Manufacturers 

copper 4 

, IS passe An article which appeared in our November issue dis- he in evidence during the year. Other chemicals will be 
ydrogenaty cussed at some length and in some detail the soap manu nfluenced in part by the firmness in alkalis and in part by 
d in a ty facturers’ prospects in relation to the purchase of alkalis general business conditions. It appears at the moment that 
and heate for consumption during 1925. This article attempted to go the costs of these minor chemicals are very likely to be 
plete redy into one phase of the soapers’ problems for the year. The somewhat higher in 1925 than they were in 1924. At the 
to transi present article is intended to show in so far as is possible moment, they are higher than the year’s general average 
t of hydr what the general prospects for a favorable year in the uid there is nothing in the markets at present which would 
tion of { industry appear to be at the moment and to outline in some indicate immediate recessions or even the probability of 
il bath a measure desirable and even necessary developments looking sustained price shading. Chemicals then will be stable at 
ae = toward the success of the industry as a whole and of in or slightly above their 1924 costs unless present indications 
lead oleat dividual manufacturers as units. fail. 

yerocia At the outset, it may be said, that there is general agres Che oils and fats group is a complicated one and so many 
ae ment among the leaders of industry and the industrial and issues and interests enter into the determination of prices 
i outlined banking experts, that business will be excellent in most lines m them that no generalization is possible. In general, there 
cel. After during the coming year. The Presidential election results js the prospect of satisfactory business to the producers of 






ilue of the are believed to be satistactory to “big business” so-called, these commodities and some indication that prices will be 


fying point 





and it is understood that plans are under way in financial yore stable and will fluctuate less violently than in previous 













































ae circles looking to a boom in trade which will be reflected il periods. That cheap oils will be available during the com- 
latter was all manufacturing and industrial operations. In addition, — jng year is not a present prospect, although developments 

parated by there is a sentiment in business circles regarding the recent = may conceivably change this situation overnight. 

el stearate sensational strength in stock selling circles which indicates p 7 

oo that this is to be the fore-runner of general industrial and —_ Tariff Question 

ing water commercial expansion to begin immediately after the first Despite the flexible or so-called “flexible” provisions of 

id separat: of the year. the Tariff Act of 1922 there seems to be very little prospect 

ing of th Just how much faith can be placed in such prognostica- that these provisions will be applied to the soap manufactur- 

vn ot tions or upon a thing so patently artificial as the boom in ers’ raw materials during the coming year. [Even a serious 
ith hyvdr securities is another question. But, it may be said truth- ind thorough investigation of the facts by the Tariff Com- 
tion (¢.¢ fully that the business of the country is upon a favorable mission with a recommendation that these troublesome duties 

8.5) was basis as regards production and that general employment be reduced would be no guarantee of action on the part of 

a and satisfactory wage scales undoubtedly will make for the Presid Precedent in the case of the sugar duties 
cconaid sound business conditions in all lines including the soap does not indicate that immediate action on the revision of 

% was trade. In addition, there is little doubt that the settlements ny schedule is likely in any event. Moreover, a complete 

ing rott which have been made and are being effected in Europe may investigation by the Commission which must be had before 

- = be expected to materially aid general business, although any recommendation or action is possible would consume 

aan’ thir effects upon the soap industry may not be altogether so much time that benefits from a possible revision would 
isons t favorable as will be shown later in an exposition of the not be likely to have any effect upon the situation during the 

hed pres possibilities for export trade in 1925 coming twelve months 

ae ond Raw Material Costs Thus, cheap fats and oils, resulting from lower duties are 

So much for the more familiar general aspects of the unlikely. At = a en ae by oa eee peenone that 
business conditions which may be expected during the com- ee ae = a sacra will bring about materially 

JAPS Ain . . at me a lower prices. Conceivably, they may be somewhat higher 

a ing year. Nearly everyone engaged in industry is familiar afore the. vearis.cndek: Olle, te: ane Sie ee 

ED SOAPS with these and a detailed review of them is hardly neces- SS 

itly very sary. The condition of the raw materials industries is some- much as they did in 1924. 

» for th thing which each soap manufacturer must face in planning The soap manufacturer’s sundries are in a similar position. 
not ris for the coming year and is a subject which is not so He needs essential oils. Our market reviews have shown 
On the Renerally familiar as is the fact that satisfactory general that the figures for such materials in 1924 were very low 

fume 13 business is likely to be the rule. as compared with the prices of other materials which he 

soaps Fe Raw materials for the soap trade divide themselves quite has purchased. They are advancing steadily and rapidly 
of suc naturally into three more or less overlapping divisions. These and production conditions surrounding the leading ones, such 
nount 0! are the oils, chemicals, and sundries including perfumes and as citronella, geranium and lavender, are such that high 
perfume essential oils together with rosin, starches and other minor prices during 1925 are a virtual certainty. He needs rosin 
per fumes ingredients. in many instances and the recent trend of prices on rosin 

+ lost 1s The chemical division has been covered quite completely aided by the recovery of Europe as a buyer of this material 

juires a in the article on alkalis which appeared in our November has been steadily toward higher levels. Naval stores inter- 

+ mixed issue. It is only necessary to repeat here that the prospects ests are responsible for the statement that 1925 will be a 






good naval stores year, meaning thereby that rosin and tur- 
pentine will sell at profitable levels during that period. 
Starches and other sundries are similarly placed. They 


the ric 
g., 1924 





are for a firm market in alkalis during the coming year 
without material change in price. It is a virtual certainty 
that, in any event, nothing in the way of lower prices will 
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will be higher possibly, but not lower than the average 1924 
price. 

The raw material cost situation of the soap manufacturer, 
then, will be a little more troublesome than it was in 1924. 
It is impossible to estimate in percentages just what the 
advance in costs will be, but it is certain that there will be 
an increase and it may conceivably be quite an important 
one 


Labor Conditions Good 


Labor as a factor in soap production is important. It 
is likely to remain about on the basis of 1924 throughout 
the coming year. 
tered to any great extent in the way of strikes, according to 
present indications. General business is likely to be good, 


Difficulties are not likely to be encoun- 


wages good and employment fairly easy to procure. This 
may add to some extent to the labor turn-over, but is likely 
to be a deterrent to severe agitation and real trouble. When 
business is good, labor is generally fairly well satisfied. 

Freight rates may well be revised downward during the 
year. In fact, the present situation in transportation circles 
together with the President’s recent recommendations to 
Congress in the matter of consolidation and simplification of 
transportation systems seem likely to bear real fruit from the 
shipper during the year. This does not mean that an imme- 
diate return to the mythical “normal” in transportation costs 
is likely but it does mean that real progress toward relieving 
the shipper of undue burdens upon his raw materials and 
his finished products is not unlikely. 

So much for the costs situation. Turning to the sales 
conditions, it may be said that the Eastern soap manufac- 
turers are more or less optimistic in regard to domestic sales 
during the coming year. They believe that there will be 
some growth in business especially in the more recently de- 
veloped specialty lines. They base this not only upon the 
fact that general consumption shows a substantial and steady 
increase from year to year, but also upon what they believe 
are excellent chances for increased buying power among the 
consumers rising out of good business. They are planning 
extensive and intensive sales campaigns, although none of 
them has disclosed positive plans or has admitted as yet 
additions to their sales forces. 


Export Difficulties 
Turning to the question of export sales, it may be said 
that these should show a substantial increase. However, 
competition seems likely to be more intense than it has been 


since the war. The French competition will be about the 


same, according to indications, but recent news from for- 


eign consuming markets indicates that several new brands 
of cheap German soap are being strenuously pushed in 
these countries. This development started in the Far East 
and has since been extended to other countries, particularly 
those of Latin America. Thus, the recovery of Europe 
and particularly of Germany, while advantageous from the 
standpoint of present general business is likely to lead to 
greater difficulties in introducing and expanding the sale 
of American products in the world’s markets, especially 
where competition is largely a matter of price as is the case 
in some of the Far Eastern markets. The Japanese are also 
likely to be a growing factor in the export trade especially 
in the countries to which their ocean freights are favorable 
as compared with those of the American producers. 

The costs of selling are likely to be at least up to those 
of 1924. 
of making domestic sales, but these are more than likely 


There may be some slight reductions in the cost 
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is 
to be eaten up and more by the increased costs of doing 
business in foreign markets. There is not, however, likely 
to be any let down in the efforts of leading American firms 
to push their products abroad and while the expense may be 
heavy, the growth of these markets will more than repay 
the efforts which the manufacturers will make in cultivating 
them. 
Advertising Methods to Change 
Closely allied to the costs of selling goods is the problem 
of advertising. Appropriations are now being made by the 
leading companies in the field for pushing their products to 
the attention of the public in 1925. Thus far, the details of 
plans are lacking but it is evident that extensive advertising 
will be a feature of the soap makers’ budget during the 
year. The number and variety of new products being in- 
troduced from year to year and the necessity of keeping up 
the sale of the old established lines at the same time, make 
extensive advertising imperative. 


There is likely to be a distinct change in advertising 
methods during 1925, however, and rightly so. Not only 
have the ethics of the soap trade in advertising methods been 
questionable but the actual effectiveness of some of the ad- 
vertising has been subject to grave doubts on the part of 
experts in advertising copy. There is a gratifying effort 
on the part of the trade now in progress to purge itself of 
abuses in the advertising of ingredients. There must be at 
the same time a conscientious effort on the part of those 
entrusted with the appropriations to see that every dollar 
expended brings back at least that amount in results. 

A thorough overhauling of the advertising of many firms 
in the industry would undoubtedly be productive of good 
results not only for those firms, but for those whose “copy’ 
is already as effective as it is possible to make it under 
present knowledge of the psychology of advertising. Prog- 
ress in this line is slow, but it is safe to predict that there 
will be a marked turn for the better during the coming 
year. 

Summing up the situation from the standpoint of the 
manufacturers, business is likely to be good and sales are 
sure to increase, but profits are not so likely to show a turn 
for the better. Costs will be as high as or higher than 1924 
and sales and advertising expenses cannot well be cut with- 
out interfering with the growth in business which should 
be the reward of the soap manufacturers in the twelve 
months which they are about to enter. 


Dr. Browne on Improved Rosin Processes 


In his annual report, just made public, Dr. Browne, 
Chief of the Bureau of Chemistry at Washington, devotes 
a chapter to improving rosin ond turpentine processes. He 
says in part: “As a rule rosin and turpentine are produced 
in small plants scattered throughout the pine-growing sec- 
tions of the South. Because of inefficient methods in many 
of the plants the yield is low and the rosin and turpentine 
are too often below a fair standard of quality. The Bureau 
of Chemistry has made a scientific study of rosin and tur- 
pentine production, with the result that improved methods 
of production have been developed. 

“During the last year work on demonstrating methods 
for making more and better turpentine and rosin and for 
reducing costs of operation was pushed actively. Turpen- 
tine stills were visited and conferences on methods of Of 
eration were held with producers. As a result the industry 
has been awakened to the need for improvements in pro- 
duction. Demonstrations were held at many plants, at 
which there was a good attendance of visiting operators 
and stillers from nearly all the stills within easy traveling 
distance.” 
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ESTRAGON OIL IN PERFUME INDUSTRY 
EsTRAGON OIL IN THE PERFUME [NDuUsTRY. The essential 
ingredient of estragon oil is methyl chavicol or estragon. 
Besides there are found phellandren and other substances as 
yet undetermined, which influence in high degree the’ strong 
and intoxicating odor. The oil obtained from the plant 
(Artemisia Dracunculus), which has a density of .900—.96, 
and a refraction index of 1.5028—1.5138, and is slightly 
yellow, amounts to .25—50%. 

Estragon oil is already in use as a perfume. The secret 
of its application lies exclusively in correct proportioning. 
The perfume Roi de Parfums, is much in favor in America. 
It is said to owe its peculiar charm to small quantities of 
estragon. Imitations of the perfume named lack exactly this 
ingredient, and after supplementary addition of 37% of 
estragon oil show at once striking similarity. Some recipes : 

Cherry blossom: nerolin 50 gm. vanillin 20 gm., Coum- 
arin 4 gm., bitter almond 6 gm., bergamot 100 gm., benzoin 
gum 25 gm., estragon 3 gm. 

Geraniol: 30 gm., French rose 10 gm., coumarin 100 gm., 
dimethylhydrochinon 50 gm., mimosa 5 gm., camia 2 gm., 
estragon 1-5 gm., synth civet 1—5 gm., add 5 litre of alcohol 
to the whole. _ ; 

Heliotropin 15 gm., petitgrain 10 gm., bergamot 80 gm., 
amylsalicylate 25 gm., coumarin 20 gm., tolu balsam 10 gm., 
Orris 20 gm., tube rose and jasamin 10 gm., estragon 5 gm., 
synthetic musk 2 gm.—D. Parfiimerie Ztg., 1924, 10, 47-48. 


Study of Vegetable Oil Industry in China 


An exhaustive study of vegetable oil products in regard 
to establishing production costs, quantities available for ex- 
port, and other collateral questions, is being made by repre- 
sentatives of the United States Treasury, who are now in 
China. According to a report from Commercial Attache 
Julean Arnold, Peking, China, to the Department of Com- 
merce, this study will cover soya bean oil, peanut oil, sesame 
seed oil, and other vegetable oils which are produced in 
China. The purpose of the study is to determine the ad- 
visability of affording tariff protection to the growing Amer- 
ican vegetable oil industry. 


Castile Soap Imports Not Properly Marked 


Imported castile soap in bars, each bar being stamped 
“Savonnerie L’Amande Marseille,” was held to be insuffi- 
ciently marked under section 304 (a) of the tariff act, and 
the collector was instructed to require the name of the 
country of manufacture on future importations in a recent 
tuling by the Treasury Department. 


Pacific Coast Soap for Egypt 


More than a quarter of a million bars of assorted soap 
will be shipped by a Los Angeles manufacturing concern 
to the Egyptian Government, according to the trade exten- 
sion department of the Chamber of Commerce. The order 
calls for 100 tons, much of which will probably have a share 
in washing the young descendants of King Tut. 





Potash Discovered in Norway 


Deposits of a potash mineral, presumably carnallite, have 
been discovered in the province of Sondre Trondhjem, Nor 
way. The mineral beds are reported to be of expansive 
area and to average around 14 percent of K.O. 


Features to Be Found on Other Pages 


Readers of the Soap Section may find items of interest 
in our Trade Notes, as well as in Patents and Trade-marks 
and Washington and Foreign Correspondence. 





Delving Into the Cosmic Ages 


Nero’s bathtub has been discovered near Naples. Now 
wouldn’t it be great to discover Cleopatra’s lipstick or 
Napoleon’s toothbrush ? 
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FEATURES OF SOAP MATERIAL MARKET 
(Continued from Next Page) 


is little which would indicate other than a steady market 
during the early winter months. Demand is generally ex- 
pected to be good. 

Alkalis are likely to be firm with more than the usual 
spot and nearby trading owing to the lateness of the contract 
season and the fact that many important firms in soap and 
other consuming lines have determined upon a policy of open 
market purchasing during the next few months. Sellers, 
however, anticipate no difficulty with resale parcels and 
look forward to a steady market at or slightly above the 
present contract levels. 

There is the bare possibility of some shortage of foreign 
chemicals during the next few weeks. Recent shipments 
have been small and spot stocks are no longer pressing the 
market for sale. In addition, German alkalis and carbonates 
will undoubtedly be higher in price owing to the industrial 
recovery abroad and the fact that forced sales for the pur- 
pose of raising cash will be less in evidence. 


Other Soap Materials 


The market is practically unchanged since our last review. 
There has been some advance in starch owing to the strength 
of the grain markets. Practically no change in rosin is 
reported but prices are holding up and advances are not 
wholly out of the question. Demand for the domestic 
trade is light but export has been heavy owing to the finan- 
cial position abroad which allows of more liberal purchases. 
Other changes are virtually lacking, the market being 
quiet and routine, but steady at existing quotations. 


RECENT SOAP TARIFF DECISIONS 


No. 47942 Batu Tastets.—Protest 25843-G of Lunham & 
Moore (New York). Bath tablets classified at 75 per cent 
ad valorem under paragraph 62, tariff act of 1922, are 
claimed dutiable at 25 per cent under paragraph 23. 

Opinion by McClelland, G. A. On the authority of 
Abstract 47560 the bath tablets in question were held dutiable 
under paragraph 23 as claimed. 

No. 47944 Soapr.—Protest 996430-65464 of International 
Forwarding Co. (Chicago). Soap coated with material 
which makes it impervious to water, classified at 60 per cent 
ad valorem under paragraph 1419, tariff act of 1922, is 
claimed dutiable under paragraph 82 or 1459. 

Opinion by McClelland, G. A. On the authority of 
Abstract 46626 the soap in question was held properly classi- 
fied under paragraph 1419. 


Novel Way of Advertising a Soap 


The proprietors of a soap, which is just now being freely 
advertised by posters, etc., in Paris, have adopted a novel 
system of postcard advertising, says London Chemist & 
Druggist. Fach purchaser of a cake is presented with a post- 
card with the address space left blank, but bearing the name 
of the vendor and a notice of the conditions. These state 
that any such card, received by post, entitles the bearer to a 
free sample. The modus operandi is as follows: The pur- 
chaser addresses the card to himself, posts it, and subse- 
quently takes it to the shop of the vendor. The dealer has 
thus his client’s address, and the postcard has passed through 
the post, so that all persons handling it will have seen this 
novel form of advertisement. 


French Turpentining System Applied to Longleaf Pine 


Under our present destructive method of obtaining gum 
naval stores (turpentine, rosin, etc.) from our forests of 
the South, that industry faces a hazardous future. Indeed 
it is regarded by many as in a dying condition at the present 
time. Why is this so and what is the remedy? The answers 
to these questions are to be found in Department Circular 
327 of the United States Department of Agriculture, “The 
French Turpentining System Applied to Longleaf Pine,” 
just off the press. Copies of this circular may be obtained 
free of charge from the Forest Service, Washington, D. C., 
as long as the supply lasts. 
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| MARKET REVIEW ON TALLOW, ETC. 


TALLOW 
(Written Specially for This Journal 

Latest sales of the New York extra grade were made at 
103gc per pound delivered and also at 10'4c per pound 
f. o. b. producers’ plants which figure is the highest point 
reached on the present upward movement. lHligher levels 
of prices reached for lard and cottonseed oil have helped 
to strengthen the inedible fat situation. 

The markets in the Middle West as well as at Western 
points are firm. 

(Good 


pound 


QI Os 


house grease can be quoted at gc per 


k 0Se, and other 
both 


with a 


relative prices 
West has 
both 
greases, and the usual tapering off expected at this season 
of the 
unforeseen conditions 


grades at 


East as well as been very 


Trading 


active sustained demand for tallow and 


year has not yet been realized, and unless new 


and arise, it is probable that there 


will be a good demand for inedible fat stocks for the 
remainder of this year. 
1924. PERGAMENT 


December 12, Topias T. 


GLYCERINE 
(Written Specially for This Journal.) 

The price for Chemically Pure has remained unchanged, 
since our last review; 19c in bulk is the general quotation, 
and the market is firm, allowing for the usual shading, on 
preferential and highly competitive business. The Glycerine 
situation, as a whole, has assumed a stronger tone, and in 
the case of Dynamite and Crude, there have been ad- 
vances of Hc and Mc, respectively, during the past week 
Raw materials warrant higher prices for the by-product, 
in the opinion of refiners and soapmakers; it is well- 
known, however, that the 
but it is influenced mainly by the law of supply and de- 
mand. We are looking forward now to 1925, which, it is 
generally expected, will bring activity and improved prices 
higher values for 


one seldom follows the other, 


to many commodities, in which case 
Glycerine should result 
December 12, 1924 W. A. StoprorD 


VEGETABLE OILS 


(Written Specially for This Journal) 

Cocoanut oil has been a quiet affair since our last review 
although in the past week a fairly active inquiry was shown 
for January-June deliveries. The outlook for the immediate 
future points to a steady market, as present stocks are com 
paratively small and the copra situation in the Philippines 
continues strong 

Business in palm kernel oil has expanded to a very re 
Several cargoes were purchased by soap 
How this 


markable figure. 
makers here at lower prices than cocoanut oil 
substitution will affect cocoanut oil remains to be seen. To 
some extent the imports of palm kernel oil have relieved 
the two oils are now quoted at 


spot cocoanut oil. However, 


about the same level. 

A very large turnover of palm oils was reported during 
this week, which is attributed largely to the strength © 
Nearby stocks are very small and with the upwaré 


] 
| 


tallow 


trend of sterling exchange, it is difficult to obtain offerings 
of either softs or hards for early shipment. 

One of the outstanding features of the oil market, since 
our last review, is the olive oil foots situation. This mate- 
rial has experienced a very noticeable advance in the past 
ten days and the cost of replacement in Europe today is 
higher than prices quoted here. 

Cotton seed oil, in the South, has been steady and the 
general opinion seems to be that crude cotton oil will be 
selling at higher figures shortly 
December 11, 1924 A. H. Horner, 


INDUSTRIAL CHEMICALS 


The market was slightly more active than previously 
early in the month under review, but has since felt the effect 
of the general holiday slump in wholesale and manufactur- 
ing lines and is quiet. Prices have fluctuated very slightly 

during the next few 
or less fractional character. 


and further fluctuations weeks are 


There 


likely to be of a more 
(Continued on Preceding Page) 


Tallow and Grease 


lallow, New York, Special 10c. Edible, New York, 
hg Yellow grease, New York, 87%%c. White grease, New 
“ork, 10c. 


Rosin, New 


York, December 15, 
7.65 
7.65 
7.65 


1924 


Common to good 


Starch, Pearl, per 100 Ibs 

Starch, Powdered, per 100 Ibs 

Stearic acid, single pressed, per Ib 
Stearic acid, double pressed, per Ib 
Stearic acid, triple pressed, per Ib. 
Glycerine, C. P., per Ib 

Glycerine, dynamite, per Ib 

Soap lye, crude, 80 per cent, loose, per Ib 
Saponification, per Ib 


12Y%@ 
15K%@ 
.09%@ 
8%4@ 
10 @ 
09K@ 
10 9/10@ 
134%4@ 
1214@ 


17 @ 


Cocoanut, edible, per 

Cocoanut, Ceylon, Dom., per Ib 
Palm, Lagos, per lb.. 

Palm, Niger, per Ib 

Palm, Kernel, per lb 

Cotton, crude, per lb., f. 0. b. mill 
Cotton, refined, per Ib., New York 
Soya Bean, per lb 

Corn, crude, per Ib 

Castor, No. 1, per 

Castor, No, 3, per 16Y%@ 
Peanut, crude, per Ib..... 13 @ 
Peanut, refined, per lb.. «s 16 @ 
Olive, denatured, per gal. 120 @ 
Olive Foots, prime green, per Ib 94@ 


Chemicals 


Soda, Caustic, 76 per cent, per 100 Ibs 3.20 
Ash, 58 per cent, per 100 Ibs.. 1.38 
Potash, Caustic, 88@92 per cent, per lb. N.Y. .071% 
Potash Carbonate, 80@8&5 per cent, per Ib., 
M2. Peet 06 
Salt, common, fine, per ton , 15.00 
Sulphuric acid, 60 degrees, per ton. .. 9.00 
Sulphuric acid, 66 degrees, per ton. .14.00 
Rorax, crystals, per Ib 04344 
Roras, granular, per i 044@ 
Zinc Oxide, American, lead free, per Ib 0774/a 


Soda 


fa 1 1.00 
(a 16.00 
05% 
05% 
08% 








